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The  Detroit  News  has  a 
reputation  for  excellence. 

A  Pulitzer  Prize  and  other 
prestigious  journalistic  awards 
prove  it. 

The  Detroit  News. 
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A  MEMBER  Of  THE  EVENING  NEWS  ASSOCIATION 


ALBANY,  N.Y. 

A  MARKET  IN  MOTION 


NOBODY  COVERS  NEW  YORK'S  CAPITAL  LIKE 

NBVYOMCS  CAPITAL  rCWSMPERS 


TIMES  UNION  Knickerbocker  News 

Mornings  &  Sundays  Evenings 


ECONOMIC  CAPITAL 
OF  NORTHEASTERN  NEW  YORK 
AND  NEIGHBORING  NEW  ENGLAND 

New  York’s  Capitaland  serves  as  the  financial, 
medical,  retail,  transportation,  cultural,  educational, 
and  entertainment  heart  of  a  23-county  area  spanning 
three  states. 


FASTEST  GROWING 
RETAIL  MARKET 
IN  THE  NORTHEAST 

In  Albany  County  alone,  two  million  square  feet  of 
retail  expansion  occurred  in  1 983-84.  Albany  County 
already  boasts  four  regional  malls,  and  welcomes 
Filene’s  and  Jordan  Marsh  in  1 985. 


OLDEST  CHARTERED  CITY 
CELEBRATES 
TRICENTENNIAL  IN  1986 

First  settled  in  the  early  1600’s,  Albany  was 
granted  its  city  charter  in  July  of  1 686,  and  next  year 
becomes  the  first  municipality  in  the  United  States  to 
celebrate  a  tricentennial  anniversary. 


DIVISION  OF  THE  HEARS!  CORPORATION 


Which  newspaper  is  the  nation’s  most  colorful? 

With  so  many  awards,  so  many  linage  figures 
and  so  many  claims,  finding  the  real  winner  is  as 
difficult  as  choosing  Ringling  Bros,  and  Bamum 
&  Bailey  circus’s  most  colorful  clown. 

A  Media  Records  report,  for  example,  shows  the  industry  leader  ran 
5.5-million  lines  of  R.O.P.  color  advertising.  But  another  newspaper 
claims  first  place  in  color  editorial  pages.  And  still  another  says  it’s 
first  in  state-of-the-art  technology.  We  think  they’re  all  real  winners. 

And  so  are  we.  Because  any  time  newspapers  compete,  the  medium  is 
enriched.  In  the  long  run,  our  industry  is  stronger  for  all  our  efforts. 

For  the  record,  in  1984,  the  St  Petersburg  Times  and  Evening 
Independent  ran  13.3-million  lines  of  color  advertising  (11-million  in 
’83):  beyond  this,  with  Eastman  Kodak’s  award  for  World’s  Best  Color, 
4,860  pages  of  color  editorial  and  6  years  of  continuous  classified  color, 
these  newspapers  proudly  take  a  place  in  the  spotlight  at  center  stage. 
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The  4th  Estate 


FEBRUARY 

7-B— Oklahoma  Press  Association,  Mid-Winter  Convention  & 

Trade  Show.  Lincoln  Plaza  Convention  Center,  Oklahoma  City. 

10-11 — Newspaper  Advertising  Co-op  Network,  ''o-op  Advertising  Institute 
Warwick  Post  Oak  Hotel,  Houston,  Texas. 

12- 14— Newspaper  Advertising  Co-op  Network,  Sales  Convention 

Warwick  Post  Oak  Hotel,  Houston,  Texas. 

13- 15— California  Newspaper  Publishers  Association,  Convention  and 

Presstech,  Fairmont  Hotel,  San  Francisco. 

23- 25— Great  Lakes  Newspaper  Production  Confererrce 

Hyatt  Regency  O'Hare,  Chice^. 

24- 27— Inland  Daily  Press  Association,  The  Fairmont  Denver. 

24-3/2— Suburban  Newspapers  of  America,  Inc.,  Management 

ConfererxM,  Hyatt  Cancun,  Cancun,  Mexico. 

26- 28— Washington  Journalism  Center,  Conference  for  Journalists, 

Big  Business  of  Sports,  Watergate  Hotel,  Washington,  D.C. 

28-3/1— ALLIED/ONPA/WNPA  Production  Conference,  Greenwood 

Inn,  Bellevue,  Wash. 

MARCH 

3-7— International  Press  Institute,  General  Assembly  Marriott  Hotel,  Cai¬ 
ro,  Egypt. 

10-12— National  Newspaper  Association,  24th  Annual  Government  Confer¬ 
ence  Hyatt  Regency,  Washington,  D.C. 

10-14— Southern  Newspa4>er  Publishers  Association,  Production 

Conference,  Hyatt  Regency  Hotel,  Nashville. 

10-14— Inter  American  Press  Association,  Mkf-Year 

Board  Meeting,  Marriott  Ceasar  Park,  Panama  City. 

14- 16— Independent  Free  Papers  of  America,  Spring 

Conference,  Marriott  Airport  Hotel,  St.  Louis. 

18-21— American  Press  Institute,  Picture  Editors  and 

Chief  Photographers,  Reston,  Va. 

17-20— ANPA  Conference  for  Newspaper  Men  and  Women, 
Hotel  del  Coronado,  San  Diego,  CalK. 

24-26— Central  States  Circulation  Managers  Association, 

Spring  Sales  Conference,  Radisson  Ptaza,  Indianapolis. 

27- 29— America  East  Newspaper  Production  Conference, 

Hershey  Lodge  &  Convention  Center,  Hershey,  Pa. 

APRIL 

9- 12— American  Society  of  Newspaper  Editors,  Sheraton 

Washington,  Washington,  D.C. 

10- 12 — Suburban  Newspapers  of  America,  Inc.,  Editorial 

Conference,  Desert  Inn,  Las  Vegas. 

Seminars/WorkshopsiClinics 

FEBRUARY 

1-3 — Mkf  America  Press  Institute,  City  Editors  Seminar 

Radisson  Hotel,  St.  Louis. 

3-8— SNPA  Foundation,  Seminar,  Layout  Design  and  Graphics 
University  of  Oklahoma,  Norman. 

3- 8— The  Poynter  Institute  for  Media  Studies,  Writing  Center 

for  Reporters  and  Editors,  St.  Petersburg. 

3-13— American  Press  Institute,  News  Editors  and  Copy  Desk  Chiefs, 
Reskxi,  Va.. 

4- 8— ANPA,  ASNE,  APME,  Leadership  in  the  Newsroom,  Cathedral 

Hill  Hotel,  San  Francisco. 

10-15— Arrrerican  Press  Institute,  Advertising  Executives  of  Weekly 
Newspapers,  Reston,  Va. 

13-15— Pennsylvania  Newspaper  Publishing  Association  Foundation 
Circulation  Workshop,  PNPA  Press  Center,  Harrisburg,  Pa. 

17-22— American  Press  Institute,  Business  and  Economic  News  Coverage, 
Newspapers,  Reston,  Va. 

17- 3/2— The  Poynter  Institute  for  Media  Studies,  Newspaper 

Management  for  Professionals,  St.  Petersburg. 

18- 20— ANPA,  ICMA,  and  NPRA  Workshop,  Managing  People  in  the 

Circulation  Department,  Hotel  Royal  Plaza,  Lake  Buena  Vista,  Fla. 
24-27 — NPRA/ANPA,  Workshop,  Profiling  Newspaper  Personnel  Management 
Workshop,  Marriot  Downtown  Hotel,  Chicago. 

28- 3/1 — ALLIED/ONPA/WNPA  Production  Conference,  Greenwood 

Inn,  Bellevue,  Wash. 
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Associated  Press 


Editor  Bill  Weaver  of  the 
6,500-circulation  Union- 
Recorder  in  Milledgeville,  Ga., 
sums  up  member  and  AP  staff 
cooperation  simply: 

needed  a  response 
quickly,  and  we  got  it.” 

A  late-night  tip  about  a  suit 
against  the  prison  in  Hardwick, 
in  Milledgeville’s  back  yard,  had 
Weaver  in  a  dilemma.  Because 
his  staff  is  small,  he  had  no 
advance  news  of  the  suit,  filed 
35  miles  away  in  Macon.  His 
weekend  deadline  loomed.  His 
readers  wouldn’t  understand 
why  he  missed  this  story. 

^  he  called  AP’s  Atlanta 
bureau,  where  Carolyn  Carlson 
was  working  the  desk.  Within 
minutes,  she  located  the  story 
through  the  Macon  Telegraph  & 
News,  got  and  updated  an 
electronic  carbon,  then  relayed  it 
to  Weaver.  This  vital  story  for 
Milledgeville  made  it  into  the 
composing  room  just  under  the 
deadline. 

”We  couldn’t  have  printed  it 
Saturday  without  the  help  of  AP 
and  Carolyn  Carlson,”  says 
Weaver.  “If  this  isn’t  ‘protection’ 
from  the  AP,  I  don’t  know  what 
is.” 

To  newswoman  Carlson,  it 
was  just  part  of  her  job.  “After 
all,  that’s  the  way  the  system 
works,”  she  observes. 

And  so  it  does. 

It’s  cooperation,  and  it  makes 
The  Associated  Ptess  what  it  is 
—  a  unique  news  cooperative  of 
thousands  of  newspapers,  radio 
and  television  stations,  and  the 
AP’s  staff,  ail  working  together, 
all  sharing  together  to  produce 
the  world’s  most  comprehensive 
news  report. 


Cooperation 
is  a  story  for 
Miiiedgevilie. 


Union-Recorder  Editor  Bill  Weaver 
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Networks/Congress  make  a  deal 

Congressional  and  public  pressure  has  been  on  the  television  net¬ 
works  for  some  time  to  stop  projecting  election  winners  before  the 
polls  have  closed.  The  deal  just  announced  between  the  heads  of  the 
three  tv  networks,  who  promised  not  to  indulge  in  the  practice,  in 
exchange  for  a  promise  by  congressional  leaders  to  require  uniform 
polling  hours  coast-to-coast,  may  be  the  only  time  we  will  see  such  a 
swap  between  media  and  a  branch  of  government. 

In  the  exchange  of  statements  and  promises  it  is  interesting  to  note 
that  only  one  of  the  network  executives  acknowledged  the  technique 
had  been  used  in  the  past.  ABC  said;  “ABC  News  did  not  utilize  exit 
polls  to  characterize,  report  trends  or  in  any  other  way  to  state  or 
imply  the  outcome  of  any  election  until  polls  in  a  given  state  were 
closed.”  NBC  said:  “NBC  News  policy  is  and  will  continue  to  be  that 
we  will  not  use  exit  polls  to  project  or  characterize  the  outcome  of  a 
race  in  a  state  until  its  polls  have  been  closed  .  .  .  ”  CBS  News  said  it 
“will  no  longer  use  Election  Day  exit  polls  to  characterize  races 
before  the  polls  close  in  the  states  involved.” 

Note  that  in  the  last  election  “all  three  networks  projected  Reagan 
as  the  winner  by  5:30  p.m.  Pacific  Time,”  according  to  Broadcasting 
magazine. 

We  applaud  the  networks’  promises  but  wish  they  had  been  more 
responsive  to  the  issue  when  it  first  arose.  They  ignored  a  non¬ 
binding  resolution  by  Congress  last  fall  to  restrain  themselves  volun¬ 
tarily.  Congress  knew  better  than  to  monkey  with  the  First  Amend¬ 
ment  by  trying  to  force  the  networks  to  refrain.  But  the  broadcast¬ 
ers’  response  was  mainly  that  it  had  not  been  proven  that  forecasts  of 
winners  had  any  impact  on  those  who  had  not  yet  cast  their  votes.  It 
should  have  been  acknowledged  that  the  issue  was  critical  if  only  one 
voter  had  been  dissuaded  from  going  to  the  polls  because  he  or  she 
knew  the  outcome  could  not  be  changed. 

A  uniform  closing  time  for  the  polls  in  all  states  is  a  logical  solution. 
If  and  when  that  is  accomplished,  however,  we  hope  it  does  not 
provide  a  signal  for  a  resumption  of  exit  poll  characterizations  simply 
because  all  the  polls  close  at  the  same  time.  Those  who  have  not 
voted,  but  still  have  time  to  do  so,  can  be  influenced  by  premature 
projections  of  winners  regardless  of  where  they  live  or  what  time  the 
polls  close  there. 


Th9  Oldest  Publishers  end  Advertisers 
Newspeper  in  Americe 

With  which  have  b««n  margad:  Tha  Journaliat 
aatabliahad  March  22, 1884;  Nawapapardom  aatabiichad 
March.  1892;  tha  Fourth  Eatata.  March  1, 1884;  Editor  8 
Publiahar.  Juna  29. 1901 ;  Advartiaing.  January  22. 1925 
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gerald,  Editor;  Michael  Rousseau,  Sales  repre¬ 
sentative. 
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7234.  James  E.  Roper,  Editor. 
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Important  housekeeping 

A  69-year-old  Ohio  statute  which  required  newspapers  to  print 
prominent  retractions  of  mistakes  or  allegedly  false  information  has 
finally  been  ruled  unconstitutional  after  having  been  pulled  out  of 
mothballs.  It  called  for  compulsory  publication  and  should  have  been 
outlawed  a  long  time  ago.  We  have  a  hunch  there  are  other  obscure 
statutes  on  the  books  of  other  states  that  deserve  the  same  house¬ 
keeping  treatment. 
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Letters  to  the  Editor 


The  media  and  the  military  must  trust  each  other 


The  article  on  the  10th  Military 
Media  Conference  and  the  armed 
forces-media  battle  that  continues  to 
rage  is  almost  poignant.  The  situation 
there  is  not  unlike  the  business/indus¬ 
try-media  love-hate  relationship. 

While  there  may  be  some  situations 
in  which  the  media  try  to  make  the 
military  look  bad,  there  are  equal  in¬ 
stances  where  the  military  try  to  make 
the  media  look  bad.  The  real  casual¬ 
ties  in  such  war  of  words  are  the  infor¬ 
mation-hungry  public  who  expect 
military  actions  to  be  just  and  media 
coverage  to  be  accurate. 

If  this  is  ever  going  to  work,  there 
has  to  be  a  commitment  from  both 
sides  to  “educate”  one  another — but 
early  on,  not  when  it  is  too  late.  As 
with  business/industry,  both  sides 
wait  so  long  that  each  is  entrenched 


A  tip  of  the  hat  to  M.  L.  Stein  for 
his  “Ethics  and  Small  Newspapers” 
{E&P,  Dec.  22)  article.  It  is  impor¬ 
tant  to  recognize  that  small  communi¬ 
ty  newspapers  do  have  different  po¬ 
litical,  business  and  ethical  issues  to 
face  than  those  of  larger  daily  news¬ 
papers.  The  repercussions  are  more 
immediate  and  usually  more  trouble¬ 
some  when  a  small  community  news- 


Challenges 
UNESCO  editorial 

Reading  your  editorial  stating  we 
should  remain  in  UNESCO  as  a  na¬ 
tion  to  change  their  anti  freedom  of 
the  press  point  of  view  “from  with¬ 
in”  makes  me  wonder  who’s  pro¬ 
gramming  you. 

Over  the  years  we  in  our  business 

have  been  appalled  at  the  way 

UNESCO  has  forever  flouted  the 

freedoms  we  espouse.  Being  well  in¬ 

undated  by  Communist  bloc  peison- 
nel  certainly  has  done  the  job  but  not 

the  way  we  want.  I  find  your  “stay  in 

and  change  it”  position  beggars  be¬ 
lief,  challenges  credulity  in  your  in¬ 
tellectual  objectivity/maturity. 

Wake  up  to  the  real  world  or  stop 
writing  anti-newspaper  editorials, 
please. 

William  A.  Moses  II 

(Moses  is  editor  and  publisher  of 
the  Tustin  (Calif.)  News.) 


with  stereotype  images.  Who  suffers 
there?  Again,  the  public. 

Get  the  young  military  officers  ear¬ 
ly  in  their  careers,  and  the  young  re¬ 
porters  early  in  theirs,  and  help  each 
other.  Then,  when  both  become  se¬ 
nior  members  of  their  respective  call¬ 
ings,  positive  understanding  will  be  a 
natural  part  of  doing  business.  The 
military  can  be  trusted,  the  media  will 
discover,  especially  where  security  of 
operations  is  concerned.  The  media 
can  be  trusted,  the  military  will  dis¬ 
cover,  especially  where  security  is 
concerned,  because  they  understand 
the  consequences. 

This  mutual  understanding  works. 

When  I  was  the  first  spokesman  for 
the  government’s  original  anti-sky¬ 
jacking  program  during  1969-71,  I 
confided  as  much  as  I  could  in  the 


paper  publisher  takes  a  strong  ethical 
position. 

But  please  stop  characterizing 
some  daily  newspapers  as  “small 
town”  when  the  only  criterion  for  that 
label  seems  to  be  a  circulation  of  less 
than  that  of  a  larger  metro  daily.  What 
it  shows  is  very  little  knowledge  of 
what  small  community  newspapers 
are,  and  even  less  understanding  of 
their  problems. 

The  premise  of  the  article  is  both 
laudable  and  correct,  but  the  report¬ 
ing  was  shallow.  You  want  to  know 
about  small  community  newspapers’ 
ethical  standards  and  dilemmas?  Ask 
them.  There  are  more  than  7,500 
community  weeklies  in  the  United 
States,  for  example,  with  an  average 
circulation  of  about  5,700. 


media  to  the  point  of  security.  I  ex¬ 
plained  that,  and  it  was  accepted. 

In  return,  1  was  as  responsive  and 
honest  as  I  could  be  without  compro¬ 
mising  the  secret  work  of  our  task 
force.  Sure,  there  were  one  or  two 
disbelievers,  but  the  fact  is  that  the 
media  not  only  was  understanding  but 
even  went  out  of  its  way  to  plead  the 
case  for  us  in  their  outlets. 

The  reason  our  program  worked 
was  that  each  side  understood  the 
needs  and  concerns  of  the  other.  We 
were  both  honest  with  each  other, 
knowing  neither  was  perfect.  This  ap¬ 
proach  can  work  in  military-media 
situations,  as  well  as  in  business/in¬ 
dustry  situations.  Without  mutual 
trust  and  realistic  expectations,  it  will 
not  work. 

David  H.  Brown 


The  Eugene  (Ore.)  Register- 
Guard.  which  was  cited  in  the  article, 
on  the  other  hand,  is  hardly  a  small 
community  newspaper.  Certainly,  it 
is  smaller  than  The  Oregonian  and  the 
Seattle  Times,  but  I  can  assure  you 
there  are  light  years  of  differences  be¬ 
tween  their  ethical  problems  and 
those  of  the  87  weekly  newspaper 
members  of  this  state  association. 

1  suppose  what  is  “small”  is  rela¬ 
tive  to  one’s  standard  of  measure¬ 
ment,  and  therefore  it  becomes  a 
slightly  academic  argument.  None¬ 
theless,  I  easily  visualize  numerous 
publishers  of  truly  small  community 
newspapers  bristling  over  the  tone  of 
the  article. 

David  L.  Bennett 

(Bennett  is  executive  director,  Or¬ 
egon  Newspaper  Publishers  Associ¬ 
ation.) 


Puzzled? 

Get  Your  Circulation  Off  Square  One  With  NYT  Puzzles 

carry  the  daily  and  Sunday  puzzles  The  New  YDrk  Times 
and  there^  no  question  that  th^re  good  and  tough.  But  they 
never  have  a  mistake.  They  aie  strorig  leader  attiactk^ 

Jbn  Bwraws,  Assistant  Managlns  Edtoi;  Us  W9«  Sun,  Las  Vegas,  Nevt 
Crossword  puzzles  from  The  New  Vtork  Times  available  daily  and  Sun.  from 
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200  Park  Avenue,  New  Vork,  N.V  10166 
lb  order  call  Chuck  Weiss  212-972-1070/PaU  Finch  213-852-1579. 
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RAa  FIXING  AT  PENN  NATIONAL  INVESTIGATED 

State  treasurer  in  grand jury  probe 
Artipioal  heart  is  on  standby  at  hershey  center 
Capitol  project  probe  widening 

Boss  WASDISaPUNED, 

BUT  WHISTLE-BLOWER  LOST  JOB 
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A.  The  Philadelphia  Inquirer 

B.  The  Philadelphia  Daily  News 

C.  The  Pittsburgh  Press  &  Post-Gazette 

D.  The  Harrisburg  Patriot-News 


Answer:  D.  The  Harrisburg  PaMot-News.  When  it  comes  to 
covering  the  capital  city  of  the  nation ’s  fourth  most  populous 
state,  no  one,  but  no  one,  tops  the  morning  Harrisburg  Patriot 
and  the  afternoon  Evening  News. 

In  the  land  of  newspaper  giants.  The  Patriot-News  is  making  a 
mark  Not  with  ballyhoo,  but  with  plain  hard  work  It’s  being 
done  with  week-long  special  projects  and  day-in,  day-out  aggres¬ 
sive  reporting  by  news  staffers. 

It’s  what  Central  Pennsylvanians  expect  from  The  Harrisburg 
Patriot-News.  Across  the  street. . .  and  across  the  state. . .  The 
Patriot-News  is  ahead  of  the  pack! 


Jpatriot-SJeuiB 


■lill’-aajr-  Hatrisburg,  PA 

A  Newhouse  Newspaper 
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All  the  ads  fit  to  print 

A  growing  number  of  newspapers  are  making  editoriai  decisions 
in  determining  what  ads  to  exciude  from  pubiication 


By  M.K.  Guzda 

The  void  between  editorial  and 
advertising  at  a  newspaper  usually  is 
anchored  in  the  assumption  that  ‘nev¬ 
er  the  twain  shall  meet.’ 

Typically,  it’s  the  righteous  editor 
who  scoffs  at  an  ad  director’s  story 
suggestion.  But,  newspapers  nation¬ 
wide  editorialize  each  day  via  the 
decision  to  censor  what  advertise¬ 
ments  are  appropriate  for  their  read¬ 
ers  and  which  are  not. 

Three  newspapers  made  editorial 
decisions  recently  concerning 
advertising  content,  specifically,  con¬ 
tent  affecting  readers’  health,  well¬ 
being  and  morals. 


“Because  the 
advertising  encourages 
smoking  and  smoking 
damages  heaith  and  even 
kiiis  peopie,  we  couidn^t 
keep  printing  the 
advertising,”  Rayi  said. 


It  was  a  philosophical  decision  by 
publisher  Fred  Vandegrift  and  editor 
Harris  Rayl  at  the  Salina  (Kan.)  Jour¬ 
nal  to  discontinue  all  national  ciga¬ 
rette  advertising. 

“We’ve  editorialized  for  non- 
smoker’s  rights  for  a  year  and  a  half 
about  the  problems  of  cigarette  smok¬ 
ing,”  Rayl  said  of  the  Journal,  pub¬ 
lished  in  a  completely  smoke-free 
plant. 

“Because  the  advertising  encour¬ 
ages  smoking  and  smoking  damages 
health  and  even  kills  people,  we 
couldn’t  keep  printing  the  advertis¬ 
ing,”  Rayl  said. 

The  decision,  made  nine  months 
ago,  represents  a  $40,000  ad  revenue 
loss  annually,  Rayl  said.  The 
advertising  department  has  been 


“supportive,”  he  said,  but  “they’d 
rather  have  the  cigarette  advertis¬ 
ing.” 

“It  was  a  little  hard  to  justify  in  my 
mind,  and  I  know  in  Harris’  mind,  that 
we  editorialize  in  opposition  to  smok¬ 
ing  and  then  turn  around  and  accept 
the  revenue  that  was  generated  from 
accepting  cigarette  advertising,” 
VandegriR  said.  “In  this  case,  we  had 
to  do  what  we  thought  was  morally 
right.” 

The  absence  of  national  tobacco 
ads — the  full-page  and  half-page  kind 
from  the  largest  companies  —  will  be 
final  when  the  last  contract  expires. 
However,  small  ads  referring  to 
cigarettes  from  local  retailers  will  be 
accepted. 

“What  we’re  concerned  about  is 
the  highly  visible,  full-page,  half-page 
ads  —  this  huge  visibility  of  cigarette 
advertising,”  Vandegrift  said. 

Another  newspaper  concerned 
with  the  health  and  safety  of  its  read¬ 
ers  is  the  New  London  (Conn.)  Day, 
which  ceased  accepting  “happy 
hour”  ads  that  promote  cut-rate  and 
free-drink  specials. 

“Happy  hours  and  the  ads  pro¬ 
moted  excessive  drinking  in  a  short 
period  of  time,”  said  publisher  Reid 
MacCluggage,  who  felt  responsible 
for  promoting  an  activity  capable  of 
instigating  tragic  results.  “The  (holi¬ 
day)  season  is  appropriate:  there’s  a 
good  deal  of  institutional  drinking  this 
time  of  year.  Symbolically,  this  is  the 
time  to  do  it.” 

The  impetus  for  the  change  came 
from  a  local  physician,  who  works  in 
the  emergency  room  at  Lawrence  & 
Memorial  Hospital.  Dr.  Harold  En- 
gelke  “persuasively  put  pressure  on 
the  paper,”  MacCluggage  said,  to  re¬ 
consider  the  happy  hour  ads. 

“He  saw  mangled  bodies  coming  in 
from  accidents  caused  by  drunk  driv¬ 
ers  and  he  came  to  the  conclusion  that 
something  crazy  is  going  on  out 
there,”  the  publisher  said. 


Ironically,  the  doctor’s  son  was 
killed  in  an  accident  involving  a  drunk 
driver  last  spring. 

Cafe  owners  have  not  opposed  the 
advertising  decision,  MacCluggage 
said,  since  they  were  in  the  process  of 
finding  alternatives  to  the  happy  hour 
frenzy  themselves. 

“No  one  was  willing  to  make  the 
first  step  because  it’s  such  a  highly 
competitive  business,”  MacCluggage 
said.  “Some  people  disagree  with  us, 
but  we  haven’t  received  one  com¬ 
plaint  from  any  of  the  cafes.  They  still 
advertise  with  us.” 

Instead  of  promoting  less 
expensive  drinks,  the  cafe  owners 
have  redesigned  their  ads  to  promote 


The  advertising 
department  has  been 
“supportive,”  he  said,  but 
“th^’d  rather  have  the 
cigarette  advertising.” 


special  events  involving  music  or  free 
food,  he  explained.  Ads  will  be 
accepted  providing  the  ad  does  not 
include  the  promotion  of  excessive 
drinking  or  cut-rate  prices. 

David  Waddington,  an  officer  in  the 
state  Cafe  and  Liquor  Council,  was 
quoted  in  a  Day  editorial  saying,  “the 
industry  had  a  chance  to  regulate 
itself  and  we  tried  very  hard.” 
However,  he  stated  he  “really  sees 
the  wisdom”  in  the  new  policy.  Mac¬ 
Cluggage  said  Waddington  “appreci¬ 
ates  the  spirit  of  what  we’re  doing,” 
since  “he  had  been  encouraging  cafe 
owners  to  do  it  on  their  own  before  the 
state  stepped  in.” 

An  area  not  as  crucial  to  the  health 
and  safety  of  readers  has  been 
examined  and  deemed  inappropriate 
at  the  Seattle  (Wash.)  Times:  escort 
services. 

(Continued  on  page  18) 


standardization  of  coior 

Newspaper  Ad  Bureau  and  American  Newspaper  Publishers  Assoc, 
launch  a  program  aimed  at  improving  newspapers’  use  of  color 


By  Andrew  Radolf 

The  Newspaper  Advertising 
Bureau  has  launched  an  ambitious 
program  to  do  for  color  —  on  an 
industry-wide  basis  —  what  was 
accomplished  in  standardizing  ad 
sizes. 

Working  in  conjunction  with  the 
American  Newspaper  Publishers 
Association's  technical  committee, 
chaired  by  Walter  Mattson,  president 
of  the  New  York  Times  Co.,  NAB’s 
goal  is  to  convince  newspapers  of  the 
need  to  provide  consistent  coior  qual¬ 
ity  throughout  their  press  runs  and  to 
offer  that  quality  to  advertisers  on  an 
industry-wide  basis. 

NAB  has  already  conducted  stud¬ 
ies  to  “give  some  direction”  to  the 
color  effort  and  will  present  some  of 
its  findings  at  the  International  News¬ 
paper  Advertising  and  Marketing 
Executives’  convention  in  Miami 
from  January  27  to  30. 


‘The  fact  is  color 
quality  in  newspapers  is 
not  sufficiently  consistent 
or  good  enough  across 
the  board,”  Kinsolving 
said. 


One  NAB  study  in  December  1984 
was  based  on  400  telephone 
interviews  with  ad  agency  executives 
and  major  advertisers  to  survey  their 
attitudes  towards  color.  Another 
study  was  based  on  six  focus  group 
sessions  in  three  major  markets  to 
learn  what  color  means  to  readers. 

Later  this  year  the  Ad  Bureau  plans 
to  share  its  results  in  a  series  of  semi¬ 
nars  around  the  country  for  newspa¬ 
pers  and  their  clients. 

NAB’s  role  in  th*^  color  project  is 
headed  by  Charles  Kinsolving,  NAB 
vice  president  for  marketing  and  new 
technology.  Kinsolving  also  played  a 
key  role  in  the  development  of  Stan¬ 
dard  Advertising  Units. 

For  its  part,  the  ANPA  technical 
committee  has  set  “14  tasks”  for 
itself  in  studying  the  requirements  for 
good  color.  Kinsolving  said.  Among 


those  tasks  will  be  research  to 
develop  color  ink  standards  and 
which  shade  of  newsprint  should  be 
used  to  meet  those  standards. 

The  NAB  and  the  technical  com¬ 
mittee  are  also  planning  to  publish  a 
printing  handbook  on  coated  stock 
dealing  with  both  coior  and  black  and 
white  reproduction.  The  handbook  is 
expected  to  be  available  in  the  fall. 

“The  fact  is  color  quality  in  news¬ 
papers  is  not  sufficiently  consistent  or 
good  enough  across  the  board,” 
Kinsolving  said.  This,  in  turn,  acts  as 
“an  inhibitor”  to  including  newspa¬ 
pers  when  advertising  agencies  are 
planning  nationwide  print  campaigns. 

“Generally  speaking,  if  they  (ad 
agencies)  can’t  cover  the  country, 
they  forget  it,”  he  stated. 

Kinsolving’s  statement  was  borne 
out  by  the  survey  of  advertising 
executives  who  most  frequently  cited 
the  lack  of  “standardized,  high  quali¬ 
ty  color  consistent  among  all  papers” 
as  their  main  reason  for  not  using  it. 

“Right  now,  if  you  put  a  color  ad  in 
fifty  newspapers,  twenty-five  have 
some  problem.  That’s  why  I  never 
recommend  color,”  said  one  ad  agen¬ 
cy  respondent. 

“Clients  have  a  hard  time  accepting 
the  fact  that  most  newspapers  offer 
only  inferior  color  compared  to  maga¬ 
zines,”  said  a  another  respondent. 

But  a  third  respondent  offered 
hope:  “If  the  industry  could  standard¬ 
ize  the  color  reproduction  situation,  I 
would  then  consider  running  a  four- 
color  campaign  nationwide.” 

The  survey  found  that  only  2%  of 
the  respondents  felt  almost  all  news¬ 
papers  print  good  color  as  opposed  to 
52%  who  felt  almost  all  magazines  do. 

The  survey  found,  in  fact,  that 
although  87%  of  the  nation’s  dailies 
offer  ROP  color,  “only  a  minority”  of 
the  respondents  were  aware  of  this. 

Yet  their  use  of  print  color  is  high, 
about  70%  of  all  of  their  print  advertis¬ 
ing.  And  most  of  that  color  is  process 
color. 

NAB  intends  to  do  further  studies 
“documenting”  for  newspapers  that 
making  the  investment  needed  for 
good  color  quality  will  be  profitable. 
Kinsolving  said. 

He  added  that  newspaper  publish¬ 
ers  not  only  should  ask  themselves 


how  much  more  money  they  may  get 
from  having  color,  but  also  how  much 
money  they  may  stand  to  lose  by  not 
having  it. 

“Advertising  is  now  a  color  busi¬ 
ness,”  he  said.  Newspapers  without 
it  “won’t  be  state  of  the  art.” 

Appearing  “state  of  the  art”  is  not 
only  important  for  attracting  advertis¬ 
ers  but  for  luring  readers  as  well.  The 
NAB  focus  groups  stressed  that  good 
color  reproduction  made  newspapers 
seem  “progressive”  and  is  especially 
appealing  to  young  readers. 

Kinsolving  concedes  that  NAB  and 
individual  newspapers  also  need  to  do 
a  better  job  of  convincing  advertisers 
that  their  sales  will  improve  from 
using  more  color  and  the  higher  rates 
for  such  ads  are  worth  paying. 

“If  advertisers  understood  how 
much  more  sales  they  got  from  color, 
the  premium  factor  would  fade  into 
insignificance,”  he  said. 


‘‘Right  now,  if  you  put 
a  color  ad  in  fifty 
newspapers,  twenty-five 
have  some  problem. 
That’s  why  I  never 
recommend  color,”  said 
one  ad  agency 
respondent. 


Part  of  the  problem  in  developing 
industry-wide  color  standards  is  that 
many  large  newspapers  don’t  have 
the  capacity  “to  do  the  job  and  still  get 
the  papers  out  on  time  with  their 
present  configurations,”  Kinsolving 
said.  The  capacity  problem  limits  the 
number  of  color  ads  they  can  accept, 
he  said. 

These  newspapers,  he  said,  “may 
need  more  presses”  or,  if  it’s  logitis- 
cally  possible,  may  be  able  to  produce 
sections  at  other  plants  and  “then 
marry  them”  with  the  rest  of  the 
newspaper  “with  the  appropriate 
stuffing  equipment.” 

Good  color  will  also  require  “more 
commitment  from  top  management” 
to  the  development  of  quality  control 
programs. 
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Advice  to  advertising  directors 


Such  programs.  Kinsolving 
explained,  would  involve  training  the 
ad  staff  to  work  with  advertisers  to  be 
sure  “artwork  comes  in  that  yields 
quality  color.  If  you  don’t  have  good 
photography,  you  may  try  to  do  things 
that  don’t  look  good  in  newsprint 
process  color.’’ 

Kinsolving  said  the  The  Record  in 
Hackensack,  New  Jersey,  has 
developed  this  type  of  quality  control 
program  with  advertisers  and  has  had 
good  results. 

Other  issues  needing  to  be 
addressed  by  the  project,  he  said, 
include  the  questions  of  standardizing 
minimum  ad  sizes  for  color,  day-of- 
week  restrictions,  lead  times  and 
positioning  of  color  ads  in  a  package 
buy. 

It  took  over  five  years  for  newspa¬ 
pers  to  develop  SAUs  industry-wide, 
Kinsolving  said,  and  he  predicted  that 
getting  standardized  color  adopted 
would  take  at  least  as  long. 

Some  j-schools 
not  up  to  par 

The  Dow  Jones  Newspaper  Fund 
has  found  that  one  out  of  every  six 
colleges  and  universities  that  say  they 
have  majors  in  journalism  do  not  offer 
enough  journalism  courses  or  credit 
hours  on  campus  to  equal  a  major. 

In  research  done  to  update  the  Jour¬ 
nalism  Career  and  Scholarship  Guide, 
which  lists  every  college  and  univer¬ 
sity  that  offers  a  major  in  news- 
editorial  journalism,  the  Fund  sur¬ 
veyed  153  colleges  that  were  not  listed 
in  previous  Journalism  Career  and 
Scholarship  Guides. 

A  major  is  generally  considered  to 
be  approximately  one-fourth  the 
number  of  courses  and  credit  hours 
required  for  graduation  from  college. 
That  amounts  to  approximately  10  of 
the  40  courses  students  take  before 
they  graduate. 

“The  deeper  we  dug  during  our 
research,’’  said  Tom  Engleman, 
executive  director  of  the  Dow  Jones 
Newspaper  Fund,  “the  more  con¬ 
vinced  we  became  that  some  colleges 
are  reporting  they  offer  majors  in 
fields  they  can’t  afford  to  teach.” 

“Journalism  is  one  of  the  most 
expensive  subjects  to  teach,  not  only 
in  terms  of  equipment,  but  because  of 
the  standard  15-to-l  student  to  faculty 
ratio  in  all  seminars  and  laboratory 
classes,”  Engleman  added. 

The  survey  resulted  in  the  addition 
of  34  colleges  to  the  Fund’s  1985  Jour¬ 
nalism  Career  and  Scholarship  Guide, 
which  was  published  in  November. 

Sixty-three  additional  colleges  re¬ 
sponded  to  the  survey  and  sent  their 
catalogs  to  the  Fund. 


In  its  December  Marketing  News 
Letter,  the  Santa  Barbara  (Calif.) 
News  Press  offers  a  “Newspaper 
Advice”  column  listing  10  reasons 
not  to  advertise  in  the  newspaper. 

The  column  then  picks  every  one 
apart  to  show  that  the  reasons  don’t 
stand  up  under  analysis. 

One  example  is  the  retailer  who 
says  he  doesn’t  have  to  advertise 
because  he  has  too  much  business. 

The  reply:  “Advertising  is  an 
investment  in  the  future.  You  may 
have  too  much  business  today  but 
how  about  next  month  or  next  year? 
Your  competitors  are  trying  to  take 
business  away  from  you.  You  must 
advertise  to  hold  the  business  you 
now  have  .  .  .  .” 

To  the  merchant  who  claims  that 
“Everybody  knows  my  store  and 
what  I  carry,”  the  response  is: 

“People  may  know  a  store  but  see 
no  reason  for  patronizing  it.  Advertis¬ 
ing  is  NEWS,  and  you  could  profit  by 
telling  readers  what’s  new  in  your 
store  .  .  .  .” 

To  the  excuse,  “It  isn’t  the  right 
time  of  the  year,”  the  reply  is:  “Do 


After  four  years  of  an  often-bitter 
public  campaign  for  a  new  contract 
with  the  Kansas  City  Star,  the 
International  Typographical  Union 
attracted  little  public  notice  when  it 
settled  with  the  newspaper  in  early 
December. 

The  union  failed  to  win  on  two  key 
issues  that  had  held  up  settlement  for 
more  than  a  hundred  bargaining  ses¬ 
sions. 

Under  terms  of  the  Dec.  3  agree¬ 
ment,  there  is  no  longer  a  union  secur¬ 
ity  clause,  nor  the  so-called  “negoti¬ 
ated  pension  plan”  that  the  ITU  had 
made  a  centerpiece  of  their  demands. 

However,  the  contract  does 
guarantee  jobs  for  the  next  six  years 
for  the  current  1 19  ITU  members. 

And  the  six-year  pact  provides  the 
first  wage  or  cost-of-living  increase 
the  workers  have  had  since  1979. 

Wages  in  the  first  year  will  increase 
$120  a  week.  In  each  of  the  next  four 
years,  wages  will  increase  $17  per 
week,  with  a  final  $12  per  week 
increase  in  1990. 

With  the  first-year  increase,  top 
minimum  for  a  composing  room 
worker  will  be  $453  a  week.  Top  mini¬ 
mum  for  mailers,  who  are  also  repre¬ 
sented  by  the  ITU,  will  be  $433. 

Charles  McBride,  executive  secre- 


you  mean  you  are  not  selling  anything 
now.  We  thought  you  were  open 
every  week  of  the  year  and  wanted 
customers  every  day.  Advertising  is 
designed  to  build  business  and  it 
works  best  when  it  is  repeated  reg¬ 
ularly  .  .  .  .” 

The  colunui  is  one  of  the  number  of 
features  carried  in  the  monthly  news¬ 
letter,  which  has  won  plaudits  from 
the  National  Advertising  Bureau 
among  others. 

Launched  four  years  ago,  the  letter 
is  sent  free  to  retailers  and  business 
leaders  in  the  three-county  area 
served  by  the  News-Press. 

Its  content  includes  trends  in  men’s 
and  women’s  fashions,  co-op 
advertising  information,  product  tips, 
real  estate  news  and  facts  on  news¬ 
paper  readership. 

Designed  as  a  special  service  to 
advertisers,  the  newsletter  is  resear¬ 
ched  and  written  by  Paul  Acheson, 
the  News-Press’  manager  of  advertis¬ 
ing  and  research. 

Copies  are  available  by  writing  to 
Acheson  at  the  newspaper. 


tary  and  treasurer  of  the  Kansas  City 
typographical  union,  said  the  contract 
was  an  unsatisfactory  ending  to  a  long 
campaign. 

“We’re  not  pleased  with  it,  but  then 
I  don’t  think  they  (the  Star)  are 
either,”  McBride  said.  “(The  settle¬ 
ment)  was  a  combination  of  a  number 
of  things.  Our  members  have  been 
without  wage  increase  for  over  five 
years  and  I  think  (management)  was 
ready  to  get  us  out  of  their  hair.” 

In  the  last  effort  of  a  public  cam¬ 
paign  against  the  Star,  the  ITU  and  20 
other  Kansas  City  unions  last  summer 
organized  a  drive  urging  union  mem¬ 
bers  to  drop  their  subscription  to  the 
Star. 

“The  boycott  wasn’t  as  successful 
as  we  would  have  liked  it  to  have 
been,”  McBride  said,  adding  that 
approximately  3,000  subscribers  re¬ 
turned  cards  to  the  newspaper 
requesting  cancellation. 

Previously,  the  ITU,  other  unions 
and  some  area  political  figures  had 
formed  a  “Fair  Contract  Committee” 
to  put  pressure  on  the  Capital  Cities 
Communicaions-owned  newspaper. 
At  various  times,  the  union  also 
walked  an  informational  picket  line  in 
front  of  the  newspaper’s  offices. 


— ^M.L.  Stein 

ITU  settles  with  Kansas  City  Star 
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Coping  with  snow 

San  Antonio  papers  find  rough  going  as  rare  snowfaii  hits  the  city 


By  Mark  Fitzgerald 

When  a  rare  snowfall  dumped  13 
inchesonSan  Antonio,  Texas,  Jan.  12 
and  13,  the  city  ground  to  a  halt,  mili¬ 
tary  bases  shut  down — but  both  daily 
newspapers  got  out. 

Out  —  but  more  than  a  little  late. 

“We  worked  and  worked  and 
worked,  but  we  did  not  get  all  the 
papers  delivered  Sunday,  most 
homes  got  their  (Sunday)  papers  early 
Monday,”  said  Vince  Fusco,  vice 
president  distribution/circulation  for 
the  San  Antonio  Express-News. 

“Delivery  went  relatively  well,” 
said  Ogden  Chamberlain,  circulation 
manager  of  the  rival  San  Antonio 
Light.  “We  had  about  85%  of  our  nor- 
m^  home  delivery  delivered  before 
dark  on  Sunday.” 

The  snowfall  paralyzed  the  South 
Texas  city,  where  even  a  light  dusting 
of  snow  is  an  event  that  happens  only 
every  three  or  four  years.  Highways 
were  closed  and  the  mayor  ordered 
business  shut  down  on  Monday,  Jan. 
13. 

“Being  a  native  South  Texan,  it 
was  quite  a  personal  event,  as  well  as 
a  circulation  problem,”  the  Light’s 
Chamberlain  said.  “I’d  never  seen 
snow  like  that  here.” 

Getting  the  paper  out  took  almost 
heroic  efforts  on  the  part  of  carriers, 
both  executives  said. 


The  snowfall  paralyzed 
the  South  Texas  city, 
where  even  a  light 
dusting  of  snow  Is  an 
event  that  happens  only 
every  three  or  four  years. 


“We  had  some  trucks  out  on  the 
road  14  to  15  hours.  We  had  one  truck 
that  left  at  8:40  a.m.  (Sunday)  and 
didn’t  get  back  until  2  p.m.  Mon¬ 
day, ’’Express-News’  Fuscq  said. 

A  common  problem  for  both  papers 
were  trucks  spinning  off  the  road  and 
becoming  mired  in  the  soft  shoulders. 

“Carriers  just  got  stuck,”  Fusco 
said.  “Some  with  a  little  more 
judgment  started  a  little  later  when  the 
roads  were  clearing  up  a  bit.” 

Still,  neither  daily  could  delay  too 
long  because  they  each  have  broad 


circulation  reaches. 

“We  reach  as  far  south  as  the  Mex¬ 
ican  border,  300  miles  to  the  south, 
then  70  to  80  miles  north,  150  miles 
west  and  about  100  miles  to  the  east,” 
the  Express-News’  Fusco  said.  The 
Light’s  reach  is  virtually  the  same. 

“Our  biggest  problems  were  in  our 
state  delivery,”  Chamberlain  of  the 
Light  said.  “Some  trucks  were  turned 
back  by  police  where  the  highways 
were  shut  down.  Some  state  areas  we 
just  were  not  able  to  service.” 

Both  papers  —  the  Rupert  Mur¬ 
doch-owned  Express-News  with 
169,884  circulation  and  Hearst’s 
140,141-circulation  Light  —  are  also 
fierce  competitors.  Delivery  in  a  rare 
blizzard  became  another  fighting 
point. 

“The  Express-News  pretty  much 
abandoned  (their  routes)  Sunday.  We 
were  able  to  do  very  well  in  street 
sales,”  Light  circulation  manager 
Chamberlain  said. 

An  advantage  that  the  Light  had, 
Chamberlain  claims,  was  a  heavier 
concentration  of  youth  carriers. 

“Our  Little  Merchants  did  very 
well,  whereas  we  had  problems  with 
the  adult  carriers,”  Chamberlain 
said.  “Kids  being  kids,  they  loved  the 
snow.  All  the  kids  were  out  there.” 

However,  the  Express-News’  car¬ 
riers — about  70%  adult — showed  a  lot 
of  enthusiasm,  Fusco  countered. 

“Almost  all  our  carriers  made  an 
attempt  at  delivery,”  he  said. 


Though  the  snow  had  shut  down 
every  other  San  Antonio  service,  sub¬ 
scribers  were  not  shy  about  complain¬ 
ing  about  late  delivery,  both  circula¬ 
tion  managers  said. 

“We  had  heavy  complaints,” 
Chamberlain  said.  “It  wasn’t  really 
until  Tuesday  night  we  had  cleared  up 
every  single  (subscriber)  complaint.” 


“Our  Little  Merchants 
did  very  well,  whereas  we 
had  problems  with  the 
adult  carriers,” 
Chamberlain  said.  “Kids 
being  kids,  they  loved  the 
snow.  All  the  kids  were 
out  there.” 


“We  got  through  where  the  mail 
didn’t,  but  still  people  were  irate,” 
the  Express-News’  Fusco  said. 

“They  closed  the  military  bases  on 
Monday  and  we  had  a  colonel  call  in 
to  complain  about  delivery,”  he 
added.  “We  said,  ‘Well,  jeez,  col¬ 
onel,  you  just  closed  the  national 
defense!” 

“People  were  starved  for  their 
newspapers,”  Chamberlain  of  the 
Light  said.  “Being  stuck  in  and  not 
used  to  that,  they  missed  their  paper. 
They  wanted  to  buy  them  off  the 
delivery  trucks.” 


Driver  plays  Santa  Claus 


A  Sacramento  (Calif.)  Bee  circula¬ 
tion  driver  took  on  a  Santa  Claus  role 
on  Christmas  Day,  carrying  food  to  a 
stranded  family  and  some  20  men  in  a 
hobo  jungle. 

The  g(^  deed  began  with  Mama 
Marks,  a  70-year-old  local  woman, 
who  has  been  helping  the  needy  in 
Sacramento  for  15  years. 

“1  read  about  some  of  these  people 
living  in  these  hobo  jungles  and  under 
bridges  and  in  cars  and  said  I’m  going 
to  get  them  some  food,”  she 
explained. 

Marks,  who  calls  her  program  the 
Arms  of  Mercy,  gathered  up  a  load  of 
canned  goods,  fresh  produce,  breads 
and  pies  but  had  no  means  of 
delivering  it.  She  sought  help  from  the 
Bee,  which  volunteered  a  circulation 


truck  and  employee  Jim  Spencer 
offered  to  drive  it. 

Bee  photographer  Michael  Wil¬ 
liamson,  who  shot  pictures  of  down- 
and-outers  all  over  the  U.S.,  guided 
Spencer  to  areas  where  homeless 
drifters  congregate. 

Their  first  stop  was  the  broken- 
down  bus  housing  a  family  of  six  who, 
according  to  the  father,  Phil  Thomp¬ 
son,  had  been  “on  the  road  looking 
for  work.” 

After  the  Thompsons  loaded  up 
with  food,  Spencer  drove  to  a  hobo 
jungle  where  men,  ranging  in  age  from 
20  to  70,  got  an  unexpected  surprise  as 
they  huddled  over  a  fire  of  scrap 
wood.  They,  too,  helped  themselves 
to  Mama  Mark’s  Christmas  gift. 
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Times  Herald’s  Wolf  to  become  INAME  president 


In  Miami  at  the  International  News¬ 
paper  Marketing  and  Advertising 
Executives  convention  this  week, 
Dallas  Times  Herald  senior  vice  pres¬ 
ident  John  Wolf  will  assume  the  duties 
of  president. 

Wolf,  a  member  of  INAME  since 
1966,  has  served  as  chairman  of  the 
advertising  agency  relations  com¬ 
mittee  and  on  numerous  other  com¬ 
mittees. 

He  began  his  career  in  1948  as  a 
representative  with  the  Chicago 
office  of  Branham  Newspaper  Sales. 
In  1960,  Wolf  opened  and  managed 
Branham’s  Minneapolis  office.  He 
joined  the  Times  Herald  in  1965  and 
became  general  advertising  director 
in  1969.  He  moved  to  vice  president  of 
marketing  in  1976  and  assumed  his 
present  position  in  1982. 

Wolf  serves  on  the  American 
Newspaper  Publishers  Association’s 
SAU  (Standard  Advertising  Unit) 
committee.  His  memberships  include 
the  Midwest  Advertising  Executives 
Association,  Texas  Daily  Newspaper 
Association  and  the  Dallas  Advertis-^ 
ing  League,  the  last  of  which  he  has 
served  as  president. 

Serving  as  president-elect  will  be 
Robert  C.  Momsen,  vice  president  of 
marketing  at  the  St.  Paul  (Minn.) 
Pioneer  Press  and  Dispatch.  A  mem¬ 
ber  of  INAME  since  1%1,  Momsen 
has  seized  as  chairman  of  the  retail 
advertiser  relations  committee  as  well 
as  a  member  of  numerous  others. 

He  joined  the  Press  and  Dispatch  in 
1950  and  has  served  in  all  areas  of  the 
advertising  department.  In  1%1  he 
was  named  general  advertising  mana- 


John  Wolf 

ger,  later  serving  as  retail  advertising 
manager  and  as  assistant  advertising 
director.  He  became  advertising 
director  in  1974,  director  of  marketing 
and  advertising  in  1980  and  assumed 
his  present  position  in  1982. 

See  advertising  stories 
on  pages  7,  8,  12, 

14,  16  and  22. 

He  is  a  member  of  ANPA’ s  working 
committee  and  is  past  president  of  the 
Midwest  Newspaper  Advertising 
Executives  Association. 

Entering  as  first  vice  president  is 
Alan  H.  Dant,  advertising  director  of 
the  Cleveland  Plain  Dealer.  A  mem¬ 
ber  of  INAME  since  1972,  Dant  is 
past  chairman  of  the  general  advertis¬ 
ing  sales  committee.  He  also  has 
served  on  the  retail  advertiser  rela¬ 
tions  and  co-op  committees  as  well  as 


on  the  motion  picture  subcommittee. 

Originally  from  Columbus,  Ohio, 
Dant  joined  the  Plain  Dealer  in  1%1. 
He  is  past  president  of  the  Ohio 
Newspaper  Advertising  Executives 
and  is  a  member  of  the  NAB  plans  and 
long-range  conunittees.  In  addition, 
he  belongs  to  the  Cleveland  Advertis¬ 
ing  Club  and  is  a  former  member  of 
the  policy  committee  of  Metropolitan 
Sunday  Newspapers. 

The  incoming  second  vice  presi¬ 
dent  is  Roger  H.  Clapp,  ad  director  of 
the  Richmond  (Va.)  Times-Dispatch 
and  News  Leader.  A  member  of 
INAME  since  1972,  he  currently 
serves  as  chairman  of  the  sales  train¬ 
ing  committee.  He  has  served  on 
INAME’s  board  of  directors  and  was 
chairman  of  its  advertising  relations 
committee  from  1973  to  1977. 

In  1973  he  was  the  first  NAB 
priorities  committee  chairman.  He 
now  is  second  vice  president  of  the 
Mid  Atlantic  Newspaper  Advertising 
and  Marketing  Executives  and  also 
serves  as  president  of  the  Sales  and 
Marketing  Executives  of  Richmond. 

He  has  been  treasurer  of  the  third 
district  of  the  AAF,  and  former  presi¬ 
dent  of  the  Advertising  Club  of  Rich¬ 
mond.  Before  joining  Richmond 
newspapers,  Clapp  worked  at  the 
agency  Rumrill-Hoyt  Inc.,  New  York 
from  1967  to  1972.  While  there,  he 
was  chairman  of  the  AAAA  News¬ 
paper  Committee.  Before  that,  he  had 
been  vice  president/associate  media 
director  for  Benton  &  Bowles,  Inc. 
New  York. 


UPl  reports  a  fourth  quarter  profit  of  $1.1  million 


United  Press  International  released 
preliminary  financial  results  for 
1984’s  fourth  quarter  showing  the 
news  serivce  turned  a  profit  of  $1.1 
million  on  revenues  of  $25.4  million. 

Expenses  for  the  quarter  were 
$24.3  million. 

The  profitable  quarter  compares 
against  a  loss  of  $6.5  million  in  the 
fourth  quarter  of  1983. 

The  profitable  quarter  was  the  first 
for  UPI  in  22  years.  The  news  service 
has  operated  with  continuous  deficits 
since  1963. 

UPI  conducted  its  operations  in  the 
quarter  on  a  cash  basis.  As  a  result,  its 
fourth  quarter  financial  situation  was 
known  in  advance  of  results  for  the 
entire  year.  For  the  first  three  quart¬ 
ers,  UPI  accounted  for  its  finances  on 


an  accrual  basis. 

“Achieving  a  profit  is  a  dramatic 
and  tangible  step  forward  for  UPI, 
demonstrating  this  company’s  ability 
to  live  within  its  own  means,”  said 
president  Luis  Nogales.  “UPI  is  on 
the  right  path  for  growth  in  1985.” 

Nogales  said  UPI’s  positive  cash 
flow  in  the  quarter  was  applied  to  long 
term  payout  agreements  with  its  ven¬ 
dors. 

Nogales  said  a  major  reason  for 
UPI’s  fourth  quarter  profit  was  the 
agreement  by  employees  to  several 
cost-cutting  measures  including  wage 
reductions.  Last  September,  UPI  em¬ 
ployees  approved  a  25%  wage  cut 
through  December  15,  followed  by 
step-ups  every  three  months  until 
wages  are  restored  in  1986  to  pre-cut 


levels. 

“Continued  support”  from  UPI 
subscribers,  vendors  and  “our  pri¬ 
mary  lender.  Foothill  Financial 
Corporation,”  were  also  factors  in 
the  fourth  quarter  tumaroud,  Nogales 
said. 

Clarification 

In  its  Jan.  12  Newspeople  story  on 
management  changes  at  A.H.  Belo 
Corp.,  E&P  was  unclear  about  pro¬ 
motions  at  the  Dallas  Morning  News. 

John  A.  Rector  became  publisher  of 
the  Morning  News.  He  was  suc¬ 
ceeded  as  president  by  Burl  Osborne, 
who  moves  up  from  senior  vice  presi¬ 
dent  and  editor. 
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A  big  revenue  source  for  newspapers 

Manufacturers  and  retailers  are  teaming  up  to  hold 
nationwide  sales  and  the  ad  promotion  dollars  are  substantial 


By  Mark  Fitzgerald 

Spurred  by  the  dramatic  successes  of  past  efforts,  more 
and  more  merchandisers  are  starting  up  nationwide  sales 
that  promise  to  generate  big  revenues  for  newspapers  as 
well  as  retailers. 

In  1985,  three  major  product  fields  are  sponsoring  sales 
or  sweepstake  weeks:  the  Billion  Dollar  National  Carpet 
Floor  Covering  Sale  and  Sweepstakes  (April  26  through 
May  5);  National  Footwear  Week  (Sept.  27  through  Oct. 
6);  and  National  Furniture  Sale  and  Sweepstakes  (Oct.  4 
through  Oct.  13). 

In  these  nationwide  sales,  manufacturers  and  dis¬ 
tributors  join  with  retailers  to  provide  substantial  retail 
discounts  on  products.  Typically,  the  sale  will  be  adver¬ 
tised  in  specif  promotion  sections  of  local  newspapers. 


Perhaps  more  lmf}ortant,  the  furniture 
week  sale  generated  $150  million  In 
advertising  —  and  75%  of  that  went  to 
ne¥vspapers,  according  to  Frank  Gurda, 
executive  vice  president  of  Branham 
Newspaper  Sales. 


At  the  young  age  of  only  three,  the  furniture  promotion 
is  the  granddaddy  of  nationwide  product  field  sales  —  and 
a  major  reason  the  concept  has  caught  on. 

In  its  first  year,  the  national  furniture  sale  surpassed  all 
expectations  by  generating  more  than  $1.2  billion  in  home 
furnishing  sales. 

Perhaps  more  important,  the  furniture  week  sale  gener¬ 
ated  $150  million  in  advertising — and  75%  of  that  went  to 
newspapers,  according  to  Frank  Gurda,  executive  vice 
president  of  Branham  Newspaper  Sales. 

Last  year,  the  furniture  week  was  even  a  bigger  success 
for  newspapers,  Gurda  said. 

“Newspapers  participating  in  this  program  were  able  to 
double,  and  in  many  cases  triple,  their  retail  linage  from 
this  (furniture  ad)  classification,”  Gurda  said.  “The  total 
extra  dollars  generated  by  this  program  has  not  been  fully 
estimated.  However,  we  know  it  amounted  to  several 
million  dollars  of  extra  revenue  for  the  newspapers. 

More  than  500  newspapers  were  involved  in  the  promo¬ 
tion,  Gurda  said.  The  sale  generated  approximately  $1.5 
billion  for  the  5,064  retailers  involved,  he  added. 

This  year’s  goal  is  to  generate  more  than  $160  million  in 
advertising  revenue.  Based  on  past  successes,  organizers 
say  the  goal  should  be  easily  surpassed. 

Big  dollars  are  also  projected  by  the  other  product  sales 
weeks. 

A  round  figure  of  one  billion  in  retail  sales,  for  instance, 
is  the  goal  of  the  second  annual  carpet  and  floor  covering 
sale.  Advertising  dollars  for  local  newspapers  and  broad¬ 
cast  outlets  should  amount  to  $90  million,  according  to 
organizers. 

A  new  entry  in  the  nationwide  product  sales  field,  the 
National  Footwear  Week,  projects  sales  of  between  $800 
milllion  and  $1  billion,  with  total  local  advertising 


estimated  at  $70  million. 

The  National  Home  Furnishing  Association  (405  Mer¬ 
chandise  Mart,  Chicago,  Ill.  60654)  is  coordinating  the 
sales  weeks. 

For  newspapers,  the  sales  weeks  have  the  double  bene¬ 
fit  of  increasing  retailing  advertising  and  wooing  back  a 
number  of  retailers  who  dropped  newspaper  advertising  in 
favor  of  direct  mail  or  broadcast. 

During  the  1984  furniture  sale  week,  many  newspapers 
dramatically  increased  linage  by  inititating  local  programs 
to  supplement  the  national  effort,  according  to  a  survey  by 
Branham. 

The  Minneapolis  Star  and  Tribune,  for  example,  broad¬ 
cast  advertising  spots  highlighting  the  sale,  with  excellent 
results.  It  ran  four  promotion  sections  with  126  advertisers 
running  3,691  inches  (51,674  lines)  of  ads. 

In  Cincinnati,  the  Inquirer  and  the  Post  ran  68  pages 
with  4,242  inches  of  advertising  during  the  sale. 

The  Pittsburgh  Press  and  Post  Gazette  used  the  promo¬ 
tion  to  attract  16  new  accounts  to  the  papers.  Retailers  also 
reported  to  Branham  that  the  promotion  lifted  sales  out  of 
a  years-long  doldrum. 

Results  were  good  for  papers  large  and  small,  the  news¬ 
paper  advertising  representative  said. 

For  example,  the  235,()()()-circulation  Kansas  City  Star 
ran  70  pages  of  advertising  during  a  12-day  effort,  while  the 
Hagerstown  (Md.)  Mail  and  Herald,  with  a  combined 
circulation  of  just  41,000,  attracted  27  pages. 

(In  judging  last  month,  the  NHFA  selected  these  five 
newspapers  as  national  winners  for  their  furniture  week 
promotion  effort:  Minneapolis  Star  and  Tribune,  Cincin¬ 
nati  Inquirer,  Pittsburgh  Press  and  Post  Gda.e\\.e,  Arkansas 
Gazette,  and  Rochester  (N.Y)  Times  Union.) 

For  1985,  the  furnishing  sale  week  organizers  are  con¬ 
centrating  on  attracting  more  sizable  and  expensive 
retailers. 


“Newspapers  participating  in  this 
program  were  able  to  double,  and  in 
many  cases  triple,  their  retail  linage  from 
this  (furniture  ad)  classification,”  Gurda 
said. 


The  keys  to  successful  newspaper  promotion  of  the  sale 
remain  the  same  as  they  have  in  the  past  two  years, 
Branham  says. 

They  recommend  an  early  start  to  promotion  efforts; 
written  plans;  staff  involvement  with  meetings  and  follow¬ 
ups;  kick-off  affairs  with  retailers;  and  some  kind  of  local¬ 
ized  promotion. 

USA  Today  begins 
testimonial  ad  campaign 

Celebrity  testimonials  espousing  the  merits  of  USA 
Today  intend  to  solicit  new  readers  and  advertisers  in  a 
promotion  the  “nation’s  newspaper”  began  last  week. 

The  celebrities  speaking  for  USA  Today  each  laud  a 
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section  of  the  paper  as  their  favorite.  Promoting  the  paper 
are:  Dynasty  actress  Joan  Collins,  for  the  Life  section; 
former  football  star  Joe  Namath  and  his  wife  Deborah,  for 
sports;  basketball  star  Wilt  Chamberlain,  for  weather; 
outgoing  Senate  Majority  Leader  Howard  Baker,  for 
news;  and  hotel  executive  J.W,  Marriott,  Jr.,  for  the 
Money  section. 

The  first  television  spots  to  kick  off  the  promotion  will 
be  two  minutes  long  and  seen  during  news  programming. 
A  unidentified  seventh  person  will  conclude  the  com¬ 
mercial  making  a  subscription  pitch,  aided  by  a  toll-free 
number  for  viewers  to  place  their  orders.  The  first  cycle  of 
tv  ads  will  extend  from  January  through  March. 

More  television  commercials  will  try  to  entice  advertis¬ 
ers  into  the  pages  of  USA  Today  starting  in  February  and 
running  for  three  months.  Sixty-second  and  30-second 
commercials  will  be  aimed  at  increasing  ad  revenues. 

Print  ads  will  follow  a  week  later,  to  appear  in  the  trade 
press.  New  York  Times  Magazine,  New  York  magazine. 
Sports  Illustrated,  Fortune  and  Forbes. 

Radio  advertising  will  run  throughout  the  year 


Look  at 
USA  TODAY 


The  promotion,  costing  in  excess  of  $5  million,  will 
appear  in  the  top  20  markets  and  has  no  specific  circulation 
goals,  a  USA  Today  spokesperson  said. 


Detroit  News’  parent  completes  stock  buy-back 


Evening  News  Association  said  it  has  completed  a  buy¬ 
back  of  about  31,000  shares  of  the  closely  held  company 
stock. 

ENA,  publisher  of  the  Detroit  News  and  owner  of  sever¬ 
al  other  newspaper  and  broadcast  properties,  said  it  made 
its  tender  offer  of  $250  per  share  in  response  to  shareholder 
requests  for  greater  liquidity.  A  spokesman  said  it  paid 
cash  for  the  shares,  a  purchase  totalling  about  $7.75  mil¬ 
lion. 

ENA  said  said  the  buy-back  was  also  designed  to 

“maintain  and  preserve  cohesive  stockholder 
ownership  .  .  .  (and)  minimize  hostile  offers.” 

A  company  spokesman  said  ENA  was  not  concerned 
about  any  particular  takeover  attempt. 

“It’s  more  like  an  insurance  policy,”  he  said. 


In  mid-December,  soon  after  making  the  tender  offer, 
ENA  went  to  court  to  seek  an  injuncion  against  Booth 
American  Company  and  George  Gillett  of  Nashville, 
Tenn.,  as  well  as  several  other  brokerage  firms.  ENA  said 
it  suspected  the  companies  were  intending  to  acquire  more 
than  5%  of  its  stock  without  disclosing  their  intentions  as 
required  by  Michigan  securities  law. 

The  injunction  was  denied  because  attorneys  for  the 
defendant  companies  stated  they  would  not  make  such 
purchases  without  fulfilling  disclosure  requirements. 

A  majority  of  ENA’s  shares  are  held  or  controlled  by 
companydirectors  and  officers.  None  of  the  directors  or 
officers  sold  stock  during  the  tender  offer,  the  company 
said.  There  is  a  total  of  approximately  500,000  shares  in  the 
company. 


Patterson  to  start  business  magazine  in  Georgia 


Times  Publishing  Co.,  publisher  of  the  St.  Petersburg 
Times  emd  Evening  Independent,  announced  it  will  launch 
this  September  a  monthly  business  magazine  covering  the 
state  of  Georgia. 

The  new  magazine,  Georgia  Trend, will  be  based  in 
Atlanta  and  is  a  “sister  magazine”  to  Times  Publishing’s 
Florida  Trend,  said  chairman  Eugene  Patterson. 


“We’ve  had  some  success  with  Florida  Trend,”  Patter¬ 
son  said.  “We  think  we  know  how  to  publish  a  slick 
magazine  covering  business  and  finance,  and  it’s  logical  to 
move  into  Georgia.” 

The  new  magazine  will  have  its  Atlanta  offices  in  the 
downtown  Georgia-Pacific  Center,  Patterson  said. 


J-schools  adding  electronic  publishing  courses 


Journalism  schools  are  beginning  to  add  electronic 
publishing  to  their  courses  of  study,  according  to  a  survey 
by  the  American  Newspaper  Publishers  Association  and 
the  Association  for  Education  in  Journalism  and  Mass 
Communication. 

The  survey  found  that  82  journalism  schools,  or  38.3% 
of  the  respondents,  now  include  some  material  oii 
electronic  publishing  in  their  curricula.  Their  approaches 
range  from  adding  material  on  electronic  publishing  to 
existing  courses  to  developing  new  courses  that  focus  on 
the  specific  skills  needed  for  videotex  systems. 

The  survey  also  found,  however,  that  132  journalism 
schools,  or  61.7%  of  respondents,  have  not  taken  any 
steps  to  include  electronic  publishing  in  their  courses. 

Lack  of  funding  and  trained  faculty  were  cited  as  key 


reasons  for  not  having  coursework  in  electronic  publish¬ 
ing,  the  survey  said.  However,  the  survey  noted  that  some 
to  these  schools  also  stated  they  would  invest  in  other 
areas  before  becoming  involved  in  electronic  publishing. 

The  survey  concluded  that  although  the  “broader  ques¬ 
tion  of  the  viability  of  electronic  publishing  is  unlikely  to 
be  resolved  soon,  the  field  is  too  important  to  be  ignored 
by  any  group  concerned  with  the  newspaper  business.” 

The  survey  recommended  that  AN  PA  and  AEJMC  take 
several  steps  to  promote  learning  about  electronic  publish¬ 
ing,  including  establishing  a  speakers  bureau  on  the  topic, 
compiling  guides  to  research  projects,  developing  a  list  of 
resources  on  the  new  media  and  encouraging  more  fre¬ 
quent  exchanges  of  ideas  and  viewpoints  on  electronic 
publishing. 


EDITOR  &  PUBLISHER  for  January  26,  1985 


13 


Canada  steals 
1984  Norm  A 
Awards 


Canadian  retailers  dominated  the  1 4th  annual  NoRMA 
awards  this  year  in  the  competition  for  outstanding  news¬ 
paper  advertising,  by  sweeping  four  of  the  five  first-place 
awards  given. 

The  awards  are  sponsored  by  the  Newspaper  Advertis¬ 
ing  Bureau  Inc.  and  the  National  Retail  Merchants 
Association. 

The  four  first-place  winners  from  Toronto  are  Ginger’s 
Bathrooms,  Creeds,  Lipton’s,  and  Racquet  Sports  Group 
of  Canada. 

Other  first-place  winners  were:  the  Twenty-Four  Col¬ 
lection  of  Miami  (which  tied  in  the  under  $5  million  cate¬ 
gory)  and  Thalhimers  of  Richmond,  Va.,  in  the  large  store 
division.  The  NoRMA-winning  ads  for  Ginger’s  Bath¬ 
rooms,  Creeds  and  Raquet  Sports  Group  of  Canada  were 
all  prepared  by  Glowinsky  &  Gee  agency  of  Toronto. 

Winners  were  announced  Jan.  15  at  a  special  session  of 
the  74th  Annual  NRMA  convention  in  New  York.  Each 
first-place  winner  received  a  gold  engraved  NoRMA 
medallion  mounted  in  clear  Incite  on  an  engraved  ebony 
base. 

The  presentations  were  made  by  Alfred  Eisenpreis,  vp 
retail/marketing  of  the  NAB,  and  John  Murphy,  vp  sales 


(Top)Ginger's  Bathrooms  of  To¬ 
ronto  shares  first  place  in  the  under  $5 
million  category  with  the  Twenty- 
Four  Collection  of  Miami.  (Middle) 
Trimingham  Brothers,  Ltd.,  of 
Bermuda  took  second  place  in  the  $5 
to  $25  milion  category.  (Right)  Rac¬ 
quet  Sports  Group  of  Toronto  with 
first-place  winner  in  the  institutional 
category. 
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in  Metro.  wMi  the  most  comprehen- 
dve  package  ol  fadHttes  and  services  lor 
men  aitd  women  7  days  a  week. 

Our  kKlepih  fitness  testing  helps  US 
develop  the  propamme  best  suMed  to  your 
mdMdual  needs.  Our  prolesslonaly- 
cooducted  Ikneis  proyammes  indude 
Nautius*  dreuK  traMng.  free  weight  train¬ 
ing.  aerobics  dasaes  and  dancerdee  Our 
Wetness  Centres  provide  stress  reduction 
nutrition  and  kfestyle  consultation. 

Of  course  we  have  racquet  sports,  swhn- 
nWig.  whlr%x)ols  saunas,  running  tracks 
and  tanning  bads.  Some  of  our  CUk  even 
provide  supervised  daycare 

Wa'ra  not  ai  work-out  and  an  play. 

)k)u  can  relax  in  our  Kcensed  lounges  and 
restaurants,  parddpate  m  organtaed 
proyammes  vdth  your  new  frtertds.  Inducb 
ing  matrucHonal  dMcs.  tournaments,  theme 

Wa  re  ready  and  waMag  for  you. 

'The  best  in  fitness  and  racquet  sports-and 
a  topootch  professional  staff-awak  you 
at  the  Racquet  Sports  Croup. 

Cal  today  lor  a  tour  of  our  Oub  nearest 
you  kiln  before  October  and  save  money 
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promotion/marketing  of  NRMA.  Jan  Wetzel  of  Broadway 
Department  Stores,  chairman  of  the  NRMA  sales  pro¬ 
motion/marketing  division’s  board  of  directors,  presided. 

Thalhimers  won  in  the  category  for  stores  with  more 
than  $100  million  in  annual  sales  with  a  series  of  full-page 
{Far  right)  Mayor’s  Jewelers  of  Miami  take  second  black  and  white  ads  featuring  biographies  and  photos  of 

place  in  the  $25  to  $50  million  category.  (Top)  Second-  “A  Fascinating  Woman  from  Virginia’s  Past,”  followed 

place  winner  Nordstrom  of  Seattle  in  the  over-$100  million  by  a  sweeping  three-quarter  page  fashion  illustration  of  “A 

category.  (Below)  The  Twenty-Four  Collection  of  Miami  Fascinating  Woman  of  Today.”  The  series’  historical 

shared  first  place  in  the  under-$5  million  category.  copy  and  contrasting  images  drew  considerable  attention 

from  the  judges. 

“You  want  to  read  it,”  said  one  of  the  judges.  | 

Lipton’s  elegant  fashion  campaign  won  first  prize  in  the  | 
$25  to  $50  million  category.  Each  ad  featured  a  dramatical-  \ 
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ly  posed  model  set  off  by  a  large  white  background  sculp- ; 
ture.  The  judges  praised  the  bold  type  face  and  elegant  j 
layout. 

In  the  $5  to  $25  million  category.  Creeds  was  honored 
for  its  eye-catching  photographic  ad  series  around  the 
theme,  “When  you  can’t  ^ord  to  have  anything  but  the 
best.”  Each  ad  shows  a  young  woman  wearing  apparel 
from  Creeds  in  an  unexpected  but  real-life  situation:  at  the 
butcher’s,  in  the  locker  room,  at  a  shoeshine  stand. 

Tied  for  flrst  place  in  the  under  $5  million  category  were 
Ginger’s  Bathrooms  of  Toronto  and  the  Twenty-Four  Col¬ 
lection  of  Miami.  Ginger’s  full-page  ads  were  noticeable 
for  their  dominant  mezzotint  illustrations  of  individual 
bathroom  fixtures  accompanied  by  clever  headlines.  One 
of  these  shows  a  bathroom  sink  with  the  text,  “This  pedes¬ 
tal  sink’s  price  just  sank.” 

In  complete  contrast  to  this  series  were  the  smaller  ads 
run  by  the  Twenty-Four  Collection.  This  campaign  drew 
praise  from  the  judges  for  its  “freshness  and  integration.” 
One  judge  exclaimed,  “I’ve  never  seen  anything  like  it.” 
The  series,  called  “24  Man,”  features  informal  photos  of 
local  men,  some  of  them  well-known,  wearing  the  store’s 
fashions. 

First  place  in  the  institutional  advertising  category  went 
to  Racquet  Sports  Group  of  Canada.  Their  ad  series  on 
fitness,  dominated  by  copy,  used  illustrations  of 
exercising  adults  with  headlines  such  as  “How  to  trim  the 
corporate  fat.” 

The  judges  noted  some  significant  qualities  of  the  NoR- 
MA  winners:  the  elegance  of  the  illlustrations  and  layout; 
copy  which  concentrated  on  the  quality  of  the  merchan¬ 


dise; 


(Continued  on  page  40) 
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RESEARCH - 


Using  research  to  sell  national  ads 


By  Steve  Seraita 

One  share  point  of  national  adver¬ 
tising  now  represents  almost  $500  mil¬ 
lion  in  revenues.  Although  the  final 
figures  for  advertising  expenditures 
for  1984  have  not  yet  been  published, 
it  has  been  projected  that  newspapers 
will  have  carried  about  $23.5  billion  or 
27%  of  the  $87  billion  total,  more  than 
any  other  medium. 

That's  the  good  news.  The  bad 
news  is  that  almost  90%  of  it  was  in 
retail  or  classified.  Last  year,  news¬ 
papers  ran  only  about  $3  billion  in 
national  advertising,  a  6%  share. 

Clearly,  national  advertising  repre¬ 
sents  a  tremendous  potential  for 
newspapers. 

One  of  the  major  steps  our  industry 
has  taken  to  sell  national  advertising 
has  been  quality,  syndicated  re¬ 
search. 

Although  syndicated  research  had 
existed  for  the  broadcast  and  maga¬ 
zine  industry  for  many  years,  news¬ 
papers  did  not  have  an  exclusive  syn¬ 
dicated  study  prior  to  1980. 

Since  then,  and  through  the  com¬ 
bined  efforts  of  the  International 
Newspaper  Advertising  and  Market¬ 
ing  Executives  and  the  Newspaper 
Research  Council,  several  syndicated 
studies  have  been  completed  by  Sim¬ 
mons  and  Scarborough.  Last  year, 
Mediamark  Research  Inc.  also  in¬ 
cluded  specific  newspaper  audience 
data  in  their  reports.  This  coming 
June,  the  50+  ADI  markets  study  by 
Simmons/Scarborough  Syndicated 
Research  Associates  is  scheduled  to 
be  released. 

There  has  been  much  criticism  that 
syndicated  surveys  have  been  pri¬ 
marily  restricted  to  selling  one  news¬ 
paper  against  another  in  competitive 
markets.  1  am  not  in  total  agreement 
with  this.  Several  newspapers,  as  well 
as  representative  firms,  have  used 
syndicated  research  to  sell  the  con¬ 
cept  of  newspapers  as  a  whole. 

At  Branham,  we  have  developed 
several  conceptual  presentations 
which  have  been  favorably  met  at  the 
agency  and  advertiser  levels. 

Our  Mega  Market  10  was  a  presen¬ 
tation  designed  with  a  twofold  pur¬ 
pose:  first,  to  entice  exclusive  televi¬ 
sion  advertisers  to  try  newspapers, 
and  secondly  to  persuade  light  news- 


(Seraita  is  vice  president/marketing 
director,  Branham  Newspaper 
Sales  and  treasurer,  Newspaper 
Research  Council.) 


Steve  Seraita 

paper  advertisers  to  expand  their  us¬ 
age  of  newspapers. 

Mega  Market  10  emphasized  the 
value  of  newspapers  as  an  advertising 
vehicle  for  national  advertisers  in  the 
top  ten  ADI’s.  After  examining  the 
syndicated  research,  the  presentation 
recommended  30  specific  newspapers 
for  advertising  in  those.  The  majority 
of  these  newspapers  were  not  repre¬ 
sented  by  Branham;  they  were  chosen 
for  their  strength  and  coverage  in  de¬ 
livering  the  upscale  segments  of  their 
individual  ADl’s. 

To  sell  effectively  today,  you  must 
offer  a  marketing  solution  to  the  ad¬ 
vertiser’s  problems.  This  is  why  we 
often  offer  a  media  plan  which  in¬ 
cludes  other  media  and  non-Branham 
represented  newspapers.  It  was  found 
that  one  ad  in  the  selected  newspapers 
reached  31  million  Mega  Market 
adults,constituting  almost  a  60%  cov¬ 
erage  level  of  all  adults.  Five  inser¬ 
tions  in  these  newspapers  increased 
the  net  reach  to  42  million  adults, 
more  than  80%  coverage  of  the  adult 
population.  The  coverage  levels  were 
even  stronger  among  upscale  con¬ 
sumers. 

We  were  able  to  show  that  newspa¬ 
pers  could  reach  an  audience  approxi¬ 
mately  twice  as  large  as  that  reached 
by  spot  television  for  about  the  same 
amount  of  money. 

At  Branham,  we  have  a  diversified 
client  list.  Therefore,  we  also  use 
syndicated  research  to  create  presen¬ 
tations  designed  to  sell  national  ad¬ 
vertising  in  Branham  newspapers 
outside  major  markets. 

In  these  presentations,  we  exam¬ 
ined,  via  computer,  a  list  of  products 
which  the  Simmons  National  Syndi¬ 


cated  Research  Study  found  to  be 
more  widely  used  in  C  and  D  coun¬ 
ties. 

Using  this  strategy,  we  were  able  to 
sell  an  impressive  newspaper  sched¬ 
ule  to  a  cosmetic  manufacturer  whose 
brands  were  heaviest  in  C  and  D 
counties,far  more  than  the  brands  of 
competitors  who  used  television  pri¬ 
marily. 

To  help  enhance  our  conceptual 
selling  presentations,  Branham  has 
purchased  an  IBM  XT  Personal  Com¬ 
puter  with  graphics  capabilities.  We 
have  found  that  the  use  of  graphics 
makes  it  far  easier  to  communicate 
the  salient  points  of  sales  presenta¬ 
tions. 

Along  with  these  exciting  new 
tools  for  selling  national  advertising 
comes  a  strong  need  for  training;  both 
of  our  own  people  and  our  customers 
on  the  utilization  of  data. 

We  at  Branham  recognize  this  need 
for  training  for  our  own  staff  as  well 
as  the  sales  staffs  of  our  newspaper 
clients.  Therefore,  we  created  a  pre¬ 
sentation  entitled,  “Selling  Newspa¬ 
pers  Competitively  in  Today’s  Media 
Environment.” 

This  presentation  teaches  the  news¬ 
paper  salesperson  to  use  the  same 
methodology,  terminology  and  re¬ 
search  tools  (i.e.  media  calculators 
and  on-line  data  retrieval)  as  major 
competitors  use.  It’s  strong  ammuni¬ 
tion  in  the  fight  for  a  larger  share  of 
advertiser’s  dollars. 

The  newspaper  industry  should 
take  great  pride  in  how  far  we’ve 
come  in  a  few  short  years  in  designing 
and  implementing  quality  syndicated 
research. 

However,  in  my  view,  this  effort 
alone  will  not  be  enough  to  signifi¬ 
cantly  raise  the  level  of  national  ad¬ 
vertising  expenditures  allocated  to 
newspapers.  Many  national  adver¬ 
tisers  still  question  the  effectiveness 
of  newspapers  as  a  national  advertis¬ 
ing  vehicle.  To  improve  our  national 
advertising  shares  significantly,  we 
must  work  to  change  this  perception. 

In  this  regard,  it  is  useful  to  refer  to 
the  Advertising  Research  Founda¬ 
tion’s  model  for  evaluating  media.  In 
a  report  first  released  in  1961,  ARF 
enumerated  six  stages  in  the  advertis¬ 
ing  process:  1.  Vehicle  Distribution; 
11.  Vehicle  Exposure;  111.  Advertising 
Exposure;  IV.  Advertising  Percep¬ 
tions;  V.  Advertising  Communica¬ 
tions;  VI.  Sales  Response. 

Media  research  is  concentrating  on 
audience  measurements  rather  than 
how  the  advertisement  communicates 
its  message  to  the  readers  or  viewers. 
In  general,  we  are  still  at  stage  two  of 
(Continued  on  page  41) 
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Excluding  ads 

(Continued  from  page  7) 

Satisfied  that  many  of  the  escort- 
businesses  are  fronts  for  prostitution, 
the  Times  said  refusal  of  advertising 
fits  its  general  policy  of  denying 
advertising  promoting  illegal  sales 
and  activities. 

“It’s  not  in  keeping  with  the 
environment  of  our  product,"  said 
vice  president  for  sales  and  marketing 
Frank  Blethen. 

A  series  of  articles  prompted  ques¬ 
tions  about  the  classified  escort  ser¬ 
vices  ads  in  the  minds  of  Blethen  and 
some  of  his  colleagues  in  the  ad 
department,  he  said.  The  articles, 
authored  by  reporter  Peyton  Whitely, 
quoted  escort-services  operators  and 
participants  freely  about  the  lucrative 
business. 

The  last  of  the  contracts  will  run  out 
in  November,  but  meanwhile,  the 
escort  service  ads  —  some  running 
under  the  names  of  "Silk  and  Satin,” 
"Rare  Pleasure,”  "Blondes  Only,” 
and  "Yes”  —  can  run  no  more  than  a 
column  inch  and  must  be  devoid  of 
illustration. 

Do  the  editors  imposing  these  re¬ 
strictions  consider  it  censorship? 

"I  believe  it’s  the  newspaper’s  job 
to  provide  as  much  information  to  the 


reader  as  possible,”  said  the  Day’s 
MacCluggage,  “and  1  oppose  censor¬ 
ship.  Newspapers  are  enormously 
powerful  in  the  community  and  we 
(newspapers)  have  a  lot  to  say  about 
what  goes  on  in  their  lives. 

“But,  we  are  also  editors.  We  have 
a  responsibility.  We  should  edit  the 
newspapers  responsibly.” 

None  of  the  three  papers  display  a 
unique  or  isolated  policy.  Nation¬ 
wide,  few  newspapers  accept  "any 
form”  kind  of  advertising,  and  most 
list  some  restrictions  ranging  from 
vending  machines  to  Hong  Kong 
tailors. 


“Some  people  disagree 
with  us,  but  we  haven’t 
received  one  complaint 
from  any  of  the  cafes. 
They  still  advertise  with 


In  a  sampling  from  the  1984  Editor 
&  Publisher  International  Year  Book, 
more  than  100  newspapers  said  they 
refused  alcoholic  beverage  advertis¬ 
ing,  with  the  majority  of  those  coming 
from  states  with  restrictive  liquor 
laws.  The  second-most  objection 


stems  from  vending  machines,  with 
42  papers  denying  those  ads.  X-rated 
movies  or  sexually  explicit  advertis¬ 
ing  generated  the  third-largest  cate¬ 
gory  of  concern. 

Cigarettes  or  tobacco  seemed  less 
offensive  than  mail  order  advertise¬ 
ments  or  fortunetellers,  since  less 
than  IS  papers  expressed  refusals  to 
run  tobacco  ads,  while  twice  as  many 
listed  “palmistry,  crystal  ball  read¬ 
ers,  astrologers  and  mediums.” 

Only  two  cited  handgun  advertis¬ 
ing  as  objectionable,  but  four  said 
they  would  not  run  ads  related  to 
abortion. 

By  far  the  most  general  version  of 
ad  restrictions  came  with  the  dis¬ 
claimer  that  "the  publisher  reserves 
the  right  to  refuse  advertising.” 

Union  effort  fails 
at  Hartford  daily 

A  vote  of  55-19  has  defeated 
Teamsters  Union  efforts  to  organize 
drivers,  mechanics,  maintenance 
workers,  clerical  employees  and  oth¬ 
ers  at  the  Hartford  Courant. 

The  Times  Mirror  Company- 
owned  daily  was  last  targeted  for 
union  representation  10  years,  then 
by  the  Newspaper  Guild.  The  news¬ 
paper  has  no  unions. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


state  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It's  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  orga'  'rations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


Public  Relations  Dept. 

State  Fann  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)766-2863 
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All  your  money  in  broadcast? 

Wait  ’til  you  see  this. 

1  CHRONICLE  VS. 
BROADCAST 

Put  just  half  into  The  Chronicle  and  get 

TARGET:  METRO 

1  HOUSTON 

ADULTS  18-54, 

even  more  reach. 

$35,000+  HHI 

Better  yet,  put  all  of  it  into  a  mix. 

$12,500  Chronicle 
Reach:  68% 

$25,000  Broadcast 

Half  Chronicle.  Half  broadcast  Now  you’ve 

Reach:  64% 

got  the  most  reach.  For  no  more  money. 

For  more  amazing  numbers,  call  Ralph  Harrington, 
Research  Manager,  collect  at  (713)  220-740L 


CHRONICLE,  / 
BROADCAST  MIX 


$25,000  BEST  BUY 

TARGET:  METRO 
HOUSTON 
ADULTS  18-54, 
$35,000+  HHI 

Reach:  83% 

Frequency:  3.8 
GRPs:  315 


Houston  Chronicle 


Houston’s  primary  advertising  investment 


Sources:  1984  Belden  Continuing  MarKet  Study,  Houston  PMSA.  Broadcast  Advertisers'  Report.  Local  estimates.  Chronicle  schedules 
use  5  ads  (3  daily.  1  Sat.,  1  Sun.).  Broadcast  budget:  70%  TV,  30%  radio.  Represented  by  Sawyer  Ferguson  Walker.  @ 


Mattson:  ‘Don’t  take  advertisers  for  granted’ 


New  York  Times  Company  presi¬ 
dent  Walter  E.  Mattson  says  there’s  a 
very  simple  formula  for  newspaper 
success:  “Produce  a  product  that  the 
reader  needs  and  market  it  superbly.  ’ ’ 

Taking  advertisers  for  granted  is 

Metro  Comics 
adds  Mich,  papers 

Metropolitan  Sunday  Newspapers, 
Inc.  has  added  five  Booth  newspapers 
in  Michigan  with  a  total  circulation  of 
more  than  250,000  to  its  basic  Metro 
Comics  network  “to  provide  local 
and  national  advertisers  with  better 
coverage  at  a  lower  rate  in  the  state.” 

The  five,  which  previously  were 
optional  members  of  the  Metro  Com¬ 
ics  group,  bring  the  number  of  mem¬ 
ber  publications  in  Michigan  to  11, 
with  a  total  circulation  of  over  1 .5  mil¬ 
lion.  They  are:  Ann  Arbor  News,  Bay 
City  Times,  Jackson  Citizen  Patriot, 
Muskegon  Chronicle  and  Saginaw 
News. 

The  entire  Metro  Comics  group 
now  consists  of  79  members  in  the 
basic  network  and  18  optional  mem¬ 
bers,  for  a  total  of  97  publications 
which  advertisers  can  purchase  on  a 
national,  regional  or  individual  basis. 


[fit 

didn’t 

work... 


bad  management,  Mattson  told  the 
Ad  Club  of  Boston.  But  he  stressed 
his  belief  that  “advertisers  turn  to 
newspapers  to  turn  their  turnstiles” 
and  that  “readers  are  leaders” 
attracted  to  quality,  unlike  relatively 
passive  television  viewers. 

The  newspaper  business  is  in 
excellent  health  today,  Mattson  main¬ 
tained,  calling  the  healthiest  publish¬ 
ers  those  who  don’t  “water”  their 
product  during  slack  times. 

It’s  tempting  to  “water  the  soup” 
during  a  recession,  Mattson  said — to 
cut  back  on  staff  reporters  and  rely 


more  on  wire  services  and  canned  fea- 
tures.  But  a  “quality  choice — 
bringing  quality  readers”  that 
advertisers  want — is  to  “keep  adding 
meat  and  vegetables”  in  the  form  of 
increased  investigative  reporting  and 
special  sections,  he  stated. 

When  a  newspaper  dies,  according 
to  Mattson,  the  often  overlooked 
reason  is  “poor  management:  a  fail¬ 
ure  to  serve  the  needs  of  the  em¬ 
ployees,  the  advertisers  and  the  read¬ 
ers.” 


—  Bill  Kirtz 


Calif,  daily  goes  weekly 


The  Fullerton  (Calif.)  Daily  News 
Tribune,  Orange  County’s  oldest 
newspaper,  closed  down  Dec.  28  and 
reopened  as  a  weekly. 

Editor  A1  Hewitt,  who  will  retire, 
said,  “there  was  just  too  much  com¬ 
petition  in  Orange  County  from  dai¬ 
lies  and  weeklies. 

Bob  Hively,  vice  president  and 
general  manager  of  the  Scripps- 
Howard  paper,  confirmed  Hewitt’s 
assessment,  adding  that  the  Tribune 
had  been  losing  money,  despite  a  staff 
cut  in  1983. 

Hively,  who  became  publisher  of 


More  than  35  percent  of  all 
the  newspapers  that  have  run 
The  Birthday  Game  have  run  it 
a  second  time.  Some  have  used 
it  three  or  four  different  times! 
For  them  The  Birthday  Game 
has  consistently  generated  high 
levels  of  reader  interest  and 
participation. 

Most  important,  The  Birth¬ 
day  Game  has  helped  them 
maintain  circulation,  often  in  the 
face  of  a  rate  hike. 

Call  us  to  learn  more  about 
the  easiest-to-play,  easiest-to- 
run  circulation  promotion  there 
is.  If  you  decide  to  run  it, 
chances  are  good  it  won’t  be 
the  last  time. 

Call  today:  (203)  562-1123. 


IfaiIpM 


the  weekly,  the  Fullerton  News  Tri¬ 
bune,  said  the  changeover  cut  40  full- 
timers  and  40  part-timers  from  the  dai¬ 
ly  staff  of  150. 

The  weekly  joined  the  Southern 
California  Publishing  Co.,  a  Scripps- 
Howard  chain  of  12  newspapers  in 
East  Los  Angeles.  The  new  publica¬ 
tion  is  being  distributed  free. 

Hively  said  the  daily  had  been  los¬ 
ing  money  for  some  time. 

Founded  in  1891,  the  Daily  News 
Tribune  had  been  a  daily  since  1914. 
Scripps-Howard  had  owned  it  since 
1973. 


..would 
35% 
run  it  a 
second 
time? 


Or  write  Bill  Guthrie,  The  Jackson  Newspapers,  40  Sargent  Drive,  New  Haven,  CT  06511 
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Novv^let^re 


Year  after  year,  our  civil 
justice  system  has  become 
slower.  More  costly.  Less  fair  to  the  very  people  it 
was  meant  to  help. 

We  all  pay  the  price.  Some  of  us  pay  in  the  frus¬ 
tration  of  waiting  for  a  case  to  end,  or  by  seeing  a 
settlement  eaten  away  by  legal  costs.  All  of  us  pay  in 
the  form  of  higher  taxes  and  insurance  premiums. 

E^rts  agree  on  the  urgent  need  for  civil 
justice  repair.  Chief  Justice  Burger  has  criticized 
“the  high  cost  of  legal  services  and  the  slow  pace 
of  justicer  Derek  Bok,  president  of  Harvard  and 
former  dean  of  Harva^  Law,  has  called  our  legal 
^tem  “the  most  e}q)ensive  in  the  world!’ 

A 1984  Rand  Corporation  study  of  thousands 
of  asbestos-related  lawsuits  shows  how  serious  the 
crisis  has  become.  Cases  closed  took  an  average 
two  years  and  eight  months,  with  11  percent  taking 
six  years.  How  much  money  went  to  asbestos  vic¬ 
tims?  Only  37  percent  of  the  e}q)enses  and  compen¬ 
sation  paid  by  defendants  and  insurers.  The  other 
63  percent  went  to  pay  litigation  costs. 

Can  anything  be  done?  We  think  it  can. 

We’re  the  Insurance  Information  Institute. 
Our  members,  property  and  casualty  insurance 
companies,  are  vit^  involved  in  this  issue.  TheyVe 
join^  with  others-doctors,  lawyers,  government 
officials,  business  leaders-in  coalitions  of  con¬ 
cerned  citizens.  Together,  they’re  developing  new 
solutions.  In  many  states,  their  ideas  are  being 
translated  into  action. 

Our  latest  report.  The  Civil  Justice  Crisis, 
examines  the  reforms  now  being  proposed.  It  tells 
how  you  can  get  involved.  We’d  like  you  to  have  a 
copy,  free  of  charge. 


Insurance  Information  Institute 

110  MUiam  Street 

New  York,  New  York  10038 

Please  send  me  a  free  copy  of 
The  Civil  Justice  Crisis. 


Insurance  Information  Institute 

A  nonprofit  action  and  information  center 


Firms  that  offer  100%  paid  co-op  ad  programs 

The  Newspaper  Advertising  Manufacturers  generally  reserve  developed  a  “Co-op  Ad  Meter” 
Bureau  has  compiled  a  list  of  200  ma-  the  right  to  change  a  co-op  program  which  can  measure  Standard 

jor  manufacturers  offering  100%  paid  with  30  days’  notice,  and  programs  Advertising  Unit  formats  “quickly 

co-op  advertising  programs.  can  v^  either  seasonally  or  by  geo-  and  accurately,”  ACB  said. 

The  list  was  developed  by  Frank  W.  graphical  area.  The  Co-op  Ad  Meter  is  a  parabolic 

Hennessey,  NAB  vice  president  for  Most  100%  paid  programs  are  scale  graded  “to  quickly  measure  all 
co-op  advertising  sales.  based  on  an  actual  percent  of  net  tie-ins  in  newspaper  advertising 

NAB’s  list,  compiled  at  the  end  of  purchases.  regardless  of  the  size  or  shape  of  the 

1984,  contains  the  most  recently  The  list  below  gives  the  names  of  feature,”  ACB  stated, 
available  information  on  co-op  pro-  the  manufacturers,  participating  ACB  is  also  developing  a  20-inch 
grams.  Co-op  plans  offered  by  man-  divisions  and  qualifying  products.  ruler  which  will  be  highlighted  with 

ufacturers  in  1985  may  be  subject  to  In  related  developments,  the  column  widths  and  standard  depths  to 

change.  Advertising  Checking  Bureau  has  conform  to  SAUs. 


200  Major  Manufacturers  Offering  100%  Paid  Co-op  Programs 

(This  is  the  most  recent  information  available  for  1984  co-op 
programs.  1985  programs  may  be  subject  to  change) 


Manufacturer 

Products 

Manufacturer 

Products 

Acme  Burgess 

lawn,  garden,  home  products 

Borden,  Inc. 

chemicals  & 

Acme  General  Corp. 

hardware 

Elmers 

consumer  goods 

Activision 

video  game  cartridges 

Consumer  Prod.  Div. 

A.H.  Robins  Co. 

pharmaceutical  products 

BSR  U.S.A.  Ltd. 

stereo  equipment 

AlC  Photo.  Inc. 

(sub.  Interstate 

photographic  supplies 

Burroughs  Corp. 

computers 

Photo  Supply) 

Caloric  Corp. 

(A  Raytheon  Co.) 

appliances 

Aigner 

home/office  products 

Cannon  Mills,  Inc. 

linen 

Alberto-Culver  Co. 

health  &  beauty  aids 

Canon  U.S.A.,  Inc. 

photographic  equipment 

Alpine  Electronics  of  America 

car  audio  systems 

CBS,  Inc. 

video  games 

Altec  Corp. 

electronics 

CBS  Toys  Div. 

software 

Anrerican  Cynamid  Corp. 

fibers 

Celestial  Seasonings 

herbal  tea 

American  Grease  Stick  Co. 

lubricants  &  service  products 

Central  Quality 

wet  &  dry 

American  Greetings  Coqs. 

greeting  cards,  gift  wrap 

Industries 

vacuum  cleaners 

American  Honda  Motor  Co. 

automobiles 

Chevron  Chemical  Co. 

lawn,  household 

American  Telephone&Telegraph 

consumer  products 

(sub.  Standard  Oil 

garden  products 

ofCA) 

books 

Anchor-Swan  Corp. 

(sub.  Amerace  Corp.) 

garden  hoses 

Chromalloy  Corp. 

Campus  Casuals  of  CA  Div. 

women's  apparel 

Andis  Co. 

personal,  pet  grooming 

Clairol,  Inc. 

personal  care  products 

Applied  Power,  Inc. 

car  products 

(sub.  Bristol-Meyers) 

Arvin  Industries,  Inc. 

heaters 

Cling  Surface  C^. 

hardware 

Audiovox  Corp. 

health  &  beauty  aids 

Clopay  Corp. 

building  materials 

Baush  &  Lomb,  Inc. 

eyewear 

Club  Products  Co. 

cookware 

Bushnell  Optical  Div. 

Code-A-Phone  Co. 

telephone  answering  products 

Bema  U.S.A.,  Inc. 

sporting  goods 

Consolidated  Royal 

Corp.  Chemical  Div. 

liquid  soap 

Bemzomatic  Corp. 

hardware 

earning  Glass  Works 

cookware 

Bic  Corp. 

writing  instruments, 
lighters,  shavers 

Country  Pride  Foods 

chicken,  turkey 

CR  Industries 

auto  aftermarket 

Black  &  Decker  Mfg.  Co. 

building  materials 

products 

'  Blue  Coral,  Inc. 

car  products 

CrItIzas  Industries 

hand  cleaner 

Bonkje  Chemical  Corp. 

pesticides 

(Continued 

on  page  32) 
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•  •  • 


he  First  Amendment 


presupposes  that  right  conclusions 

are  more  likely  to  be  gathered  out  of 

a  multitude  of  tongues, 

than  through  any  kind  of  authoritative 

selection, 

to  many  this  is,  and  always  will  be,  folly, 
but  we  have  staked  upon  it  our  all.” 


—Jiulf/c  Learned  Hand 
.hneriean  Jurist 


MORNING  ADVOCATE  STATE  TIMES  SUNDAY  ADVOCATE 

S2S  LAFAYEHE  STREET  BATON  ROUGE,  LOUISIANA  70821 

^  1972  Capitol  Oty  Prou 


NEWSPEOPLE  IN  THE  NEWS 


Steve  Cohen  has  been  named 
assistant  public  affairs  manager  for 
the  Hartford  Courant  with 
responsibility  for  corporate  com¬ 
munication  and  coordination  of  media 
relations. 

Prior  to  joining  the  Courant,  Cohen 
was  press  secretary  to  Congressman 
Bob  Wise  (D-W.Va.)  and  deputy 
director  of  communications  for  the 
Democratic  congressional  campaign 
committee. 

4c  * 

Alan  S.  Weisberg  became 
director  of  administration  for  The 
Times  Journal  Company,  Springfield, 
W.Va.,  effective  this  month.  Before 
joining  the  company,  he  was  manager 
of  personnel  and  training  for  WNET/ 
13,  the  flagship  Public  Broadcasting 
station  in  New  York  City. 

♦  *  * 

WiLUAM  M.  Freeman,  who  took 
early  retirement  from  the  New  York 
Times  in  1976,  has  been  released  from 
Mary  McClellan  Hospital  in  Cam¬ 
bridge,  N.Y.,  after  a  heart  attack  and 
is  recuperating  at  his  home  on  Con¬ 
tent  Farm  Road.  Freeman  writes  a 
column,  “Up  to  Date,”  for  up-state 
papers. 

*  *  ♦ 

Carroll  Hartle  is  the  newly 
appointed  circulation  director  of  the 
Union  City  (N.J.)  Dispatch.  He 
moved  from  the  Houston  Post  where 
he  was  branch  manager. 

♦  ♦  ♦ 

John  F.  Mount  has  been  named 
director  of  marketing  research  for  the 
Los  Angeles  Times  after  serving  as 
acting  director  since  July  of  1984.  He 
had  been  assistant  director  since 
1979. 

Mount  joined  the  Times  in  1966  as  a 
survey  supervisor  trainee  from  the 
Los  Angeles  Area  Chamber  of  Com¬ 
merce  where  he  was  assistant 
research  manager. 


Robert  R.  Paradise  has  been 
named  vice  president/administration 
for  the  Dow  Jones  Magazine  and 
International  Groups. 

E>ow  Jones  also  named  Robert  D. 
Higgins  director  of  advertising  pro¬ 
duction  with  William  A.  Cummings 
to  succeed  Higgins  as  national 
advertising  production  manager  for 
the  Wall  Street  Journal.  Kirk  Carr 
succeeds  Cummings  as  the  Journal’s 
Eastern  regional  advertising  sales 
manager. 

*  *  * 

Paul  J.  Reiz  is  the  newly  named 
production  manager  of  the  Detroit 
News  with  responsibilities  for  the 
Sterling  Heights  and  Lansing,  Mich., 
plants.  With  the  News  since  1%3  he 
has  worked  in  various  foreman  posts 
and  in  February  of  1980  became  Lans¬ 
ing  plant  manager,  overseeing  con¬ 
struction  and  startup  of  that  plant. 


WASHINGTON  EDITOR - 

AAarguerite  Sullivan,  a  reportefsin  the 
Copley  News  Service  Washington  bureau 
for  11  years,  has  resigned  to  become 
managing  editor  of  Woman  magazine, 
Washington,  D.C. 

Sullivan,  a  reporter  for  the  San  Diego 
Union  before  joining  Copley,  hod  a  vari¬ 
ety  of  assignments  in  the  Washington 
bureau,  most  recently  writing  the  weekly 
column,  "Washington  Letter,"  which  fo¬ 
cused  on  Southern  Californians  and 
appeared  in  the  San  Diego  Tribune. 

In  her  new  position,  Sullivan  works  with 
writers  and  oversees  production  of  the 
magazine  which  is  geared  to  professional 
women  in  the  nation's  capital. 


NEW  SPORTS  POST - 

David  Tucker  has  joined  United  Pre» 
International  in  New  York  City  as  sports 
editor  after  serving  for  six  years  as  sports 
editor  for  United  Press  Canada.  He  suc¬ 
ceeded  Milton  Richman,  who  was  named 
senior  editor/sports. 

Tucker,  a  native  of  Tennessee  and  and 
an  honors  graduate  of  the  University  of 
Michigan,  joined  UPC  in  1978  after  work¬ 
ing  for  the  Toronto  Star. 

He  started  the  sports  department  at 
UPC,  expanding  it  to  include  extensive 
coverage  of  all  Canadian  sports  and 
athletes,  exclusive  coverage  of  Canadian 
athletes  abroad,  columns  and  enterprise 
reporting  and  special  coverage  of  major 
events. 


John  Stimson,  Lansing  pressroom 
foreman  since  November  of  1980, 
was  named  plant  manager.  Before 
joining  the  News,  Stimson  was  with 
the  Lansing  State  Journal  for  16 
years. 


Three  advertising  executives  at 
Evansville  (Ind.)  Printing  Corpora¬ 
tion  have  been  promoted. 

Robert  Savage,  formerly  national 
advertising  manager,  will  fill  the  new 
position  of  display  advertising  mana¬ 
ger. 

Kenneth  Heimbuecher  will  have 
the  new  advertising  sales  manager 
post  with  duties  an  extension  of  those 
he  held  as  manager  of  classified 
advertising  and  special  promotions. 

Mary  Clayton  takes  over  as  clas¬ 
sified  advertising  manager.  Formerly 
assistant  manager,  she  has  been  with 
the  corporation  eleven  years. 


24 


EDITOR  &  PUBLISHER  for  January  26,  1985 


Edward  J.  O'Neil  Jr. 


Frank  Blethen 


John  Williams 


Edward  J.  O’Neil  Jr.,  vice  presi¬ 
dent  of  marketing  at  Dayton  (Ohio) 
Newspapers,  Inc.,  is  succeeding 
Roger  S.  Kintzel  as  publisher  of  the 
Springfield  (Ohio)  Newspapers  Inc.’s 
[News-Sun.  Cox  Enterprises,  Inc.  is 
'parent  of  both  companies. 

Kintzel  moves  to  publisher  of  the 
Mesa  (Ariz.)  Tribune  and  president  of 
Cox  Arizona  Publications,  Inc. 

O’Neil  has  been  marketing  director 
in  Dayton  since  1981  and  earlier  was 
advertising  director,  circulation  man¬ 
ager  and  promotion  director.  A  major 
league  baseball  writer  for  the  Dayton 
Daily  News  in  the  50s,  he  became 
sports  editor  of  the  Miami  Daily  News 
in  1958  and  also  worked  for  The  Sport¬ 
ing  News  and  the  Champaign- 
Urbana  (Ill.)  News-Gazette. 

*  ♦  ♦ 

The  position  of  regional  executive 
editor  has  been  created  for  the 
Independent  Newspapers,  Inc.,  pub¬ 
lications  on  the  Delmarva  Peninsula 
to  give  consistant  editorial  leadership 
to  the  company’s  non-dailies  in  the 
region. 

Dennis  Forney,  formerly  assistant 
publisher  of  The  Whale,  Lewes- 
Rehoboth,  Del.,  was  named  to  the 
new  post  and  will  oversee  the  editorial 
products  and  supervise  local  editors 
at  The  Whale,  The  Country  Post,  Mill- 
sboro-Georgetown,  Del.;  the  Salis¬ 
bury  (Md.)  News  &  Advertiser,  the 
Crisfield  (Md.)  Times,  and  the  Dela¬ 
ware  Business  Review  in  New  Castle 
County,  Del. 

A  similar  centralization  of  the  busi¬ 
ness  side  of  the  publications  resulted 
in  George  Terwilliger,  Delmarva 
marketing  director,  assuming 
supervision  of  advertising  and 
circulation  managers  at  the  same  pap¬ 
ers  plus  the  daily  Delaware  State 
News,  Dover. 

In  other  changes  Ron  Stevens 
became  production  manager  and 
Mike  Hollick,  sales  director  at 
Delaware  Printing  Co.,  Dover;  Jim 
Tomey  became  assistant  to  the 
marketing  director  and  Jim  Davis, 
general  manager  of  Independent’s 
data  processing  arm. 


Changes  in  the  executive  team  of 
the  Seattle  Times  were  anounced  by 
W.J.  Pennington,  president  and  pub¬ 
lisher,  who  said  he  will  relinquish  his 
duties  as  president  on  March  1 ,  while 
continuing  as  publisher  and  chief 
executive  officer. 

Frank  A.  Blethen,  vice  president- 
sales  and  marketing,  will  become 
president  on  March  1. 

John  A.  Williams,  general  mana¬ 
ger  of  the  Modesto  (Calif.)  Bee, 
moved  to  the  Times  on  January  21  to 
assume  Blethen’s  present  post. 

Pennington  will  continue  to  have 
responsibility  for  the  news  and  edito¬ 
rial  departments. 

Blethen,  with  the  Times  since  1968, 
has  served  in  a  series  of  management 
and  executive  positions  and  also  at 
the  Walla  Walla  Union-Bulletin, 
which  is  owned  by  the  Seattle  Times. 
In  his  new  post  Blethen  will  have 
responsibility  for  all  areas  of  the 
newspaper  except  the  news  and  edito¬ 
rial  departments. 

Blethen’s  uncle,  John  A.  Blethen, 
is  chairman  of  the  Times’  board  of 
directors  and  previously  was  pub¬ 
lisher.  Blethen’s  father,  Frank  A. 
Blethen,  was  president  from  1949 
until  his  death  in  1%7. 

Williams  was  business  manager 
and  then  general  manager  of  the  Yaki¬ 
ma  Herald-Republic  before  going  to 
Modesto  in  1980. 

♦  ♦  ♦ 

A.  Parker  Burroughs,  a  member 
of  the  news  department  at  the  Wash¬ 
ington  (Pa.)  Observer-Reporter  since 


was  named  managing  editor.  He  will 
coordinate  news  production  in  Wash¬ 
ington  and  in  Waynesburg,  Burgett- 
stown  and  McDonald  branch  offices. 

Stefani  Cowan,  an  assistant  news 
editor  since  1979,  is  the  new  night 
news  editor. 

Also,  Barry  A.  Martin,  a  classi¬ 
fied  sales  representative  for  seven 
years,  was  named  advertising  sales 
manager. 

Lucinda  Greenlee,  a  display 
advertising  staffer  in  the  Greene 
County  office,  retired  after  more  than 
22  years  of  service. 


David  A.  Schuette  has  been 
named  national/retail  advertising 
manager  of  the  Wilmington  (N.C.) 
Morning  Star.  He  succeeds  Ron 
Shook,  who  moved  to  the  New  York 
Times  Regional  Newspaper  Group  on 
Janu|U7  las  retailladvertising  coordi¬ 
nator  based  in  Atlanta. 

Schuette  has  worked  for  the  Post 
Corporation,  Appleton,  Wis.;  the 
Twin  City  News-Record,  Neenah, 
Wis.,  and  as  general  manager  of  the 
West  Bend  News  and  most  recently, 
marketing  director  of  the  Muscatine 
(Iowa)  Journal. 

—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 


EDITOR  &  PUBLISHER  for  January  26,  1985 


25 


Firms  that  offer  100%  paid  co-op  ad  programs 

The  Newspaper  Advertising  Manufacturers  generally  reserve  developed  a  “Co-op  Ad  Meter” 
Bureau  has  compiled  a  list  of  200  ma-  the  right  to  change  a  co-op  program  which  can  measure  Standard 

jor  manufacturers  offering  100%  paid  with  30  days’  notice,  and  programs  Advertising  Unit  formats  “quickly 

co-op  advertising  programs.  can  vary  either  seasonally  or  by  geo-  and  accurately,”  ACB  said. 

The  list  was  developed  by  Frank  W.  graphical  area.  The  Co-op  Ad  Meter  is  a  parabolic 

Hennessey,  NAB  vice  president  for  Most  100%  paid  programs  are  scale  graded  “to  quickly  measure  all 
co-op  advertising  sales.  based  on  an  actual  percent  of  net  tie-ins  in  newspaper  advertising 

NAB’s  list,  compiled  at  the  end  of  purchases.  regardless  of  the  size  or  shape  of  the 

1984,  contains  the  most  recently  The  list  below  gives  the  names  of  feature,”  ACB  stated, 
available  information  on  co-op  pro-  the  manufacturers,  participating  ACB  is  also  developing  a  20-inch 
grams.  Co-op  plans  offered  by  man-  divisions  and  qualifying  products.  ruler  which  will  be  highlighted  with 

ufacturers  in  1985  may  be  subject  to  In  related  developments,  the  column  widths  and  standard  depths  to 

change.  Advertising  Checking  Bureau  has  conform  to  SAUs. 


200  Maior  Manufacturars  Offaring  100%  Paid  Co-op  Programa 

(This  is  the  most  recent  information  available  for  1984  co-op 
programs.  1985  programs  may  be  subject  to  change) 


Manufacturer 

Products 

Manufacturer 

Products 

Acme  Burgess 

lawn,  garden,  home  products 

Borden,  Inc. 

chemicals  & 

Acme  General  Corp. 

hardware 

Elmers 

consumer  goods 

Activision 

video  game  cartridges 

Consumer  Prod.  Div. 

A.H.  Robins  Co. 

pharmaceuticai  products 

BSR  U.S.A.  Ltd. 

stereo  equipment 

AlC  Ptx)to,  Inc. 

photographic  supplies 

Burroughs  Corp. 

computers 

(sub.  Interstate 

Photo  Supply) 

Caloric  Corp. 

(A  Raytheon  Co.) 

appliances 

Aigner 

home/office  products 

Cannon  Mills,  Inc, 

linen 

Alberto-Culver  Co. 

health  &  beauty  aids 

Canon  U,S,A.,  Inc, 

photographic  equipment 

Alpine  Electronics  of  America 

car  audio  systems 

CBS,  Inc. 

video  games 

Altec  Corp. 

electronics 

CBS  Toys  Div. 

software 

American  Cynamid  0>rp. 

fibers 

Celestial  Seasonings 

herbal  tea 

American  Grease  Stick  Co. 

lubricants  &  senrice  products 

Central  Quality 

wet  &  dry 

American  Greetings  Corp. 

greeting  cards,  gift  wrap 

Industries 

vacuum  cleaners 

American  Honda  Motor  Co. 

automobiles 

Chevron  Chemical  Co. 

lawn,  household 

American  Telephone  &  Telegraph 

consumer  products 

(sub.  Standard  Oil 

garden  products 

of  CA) 

books 

Anchor-Swan  (Jorp. 

(sub.  Amerace  Ckrrp.) 

garden  hoses 

Chromalloy  (Dorp. 

Campus  Casuals  of  CA  Div. 

women's  apparel 

Andis  Co. 

personal,  pet  grooming 

Clairol,  Inc. 

personal  care  products 

Applied  Power,  Inc. 

car  products 

(sub.  Bristol-Meyers) 

Arvin  Industries,  Inc. 

heaters 

Cling  Surface  Co. 

hardware 

Audiovox  Corp. 

health  &  beauty  aids 

Clopay  (Dorp. 

building  materials 

Baush  &  Lomb,  Inc. 

eyewear 

Club  Products  Co. 

cookware 

Bushnell  Optical  Div. 

Code-A-Phone  Co. 

telephone  answering  products 

Bema  U.S.A.,  Inc. 

sporting  goods 

Consolidated  Royal 
(Dorp.  Chemical  Div. 

liquid  soap 

Bernzomatic  Corp. 

hardware 

cookware 

Corning  Glass  Works 

Bic  Ckirp. 

writing  instalments. 

lighters,  shavers 

Country  Pride  Foods 

chicken,  turkey 

CR  Industries 

auto  aftennarket 

Black  &  Decker  Mfg.  Co. 

building  materials 

products 

Blue  Coral,  Inc. 

car  products 

Critizas  Industries 

hand  cleaner 

Bonkfe  Chemical  Corp. 

pesticides 

(Continued  on  page  32) 
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he  First  Amendment 


presupposes  that  right  conclusions 

are  more  likely  to  be  gathered  out  of 

a  multitude  of  tongues, 

than  through  any  kind  of  authoritative 

selection, 

to  many  this  is,  and  always  will  be,  folly, 
but  we  have  staked  upon  it  our  all.” 


1. farm'd  Hand 
.■Itnrrifan  Jurist 


MORNING  ADVOCATE  STATE  jMfe  TIMES  SUNDAY  ADVOCATE 

525  LAFAYETTE  STREET  BATON  ROUGE,  LOUISIANA  70621 
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NEWSPEOPLE  IN  THE  NEWS 


Steve  Cohen  has  been  named 
assistant  public  affairs  manager  for 
the  Hartford  Courant  with 
responsibility  for  corporate  com¬ 
munication  and  coordination  of  media 
relations. 

Prior  to  joining  the  Courant,  Cohen 
was  press  secretary  to  Congressman 
Bob  Wise  (D-W.Va.)  and  deputy 
director  of  communications  for  the 
Democratic  congressional  campaign 
committee. 

*  ♦  * 

Alan  S.  Weisberg  became 
director  of  administration  for  The 
Times  Journal  Company,  Springfield, 
W.Va.,  effective  this  month.  Before 
joining  the  company,  he  was  manager 
of  personnel  and  training  for  WNET/ 
13,  the  flagship  Public  Broadcasting 
station  in  New  York  City. 

♦  ♦  ♦ 

William  M.  Freeman,  who  took 
early  retirement  from  the  New  York 
Times  in  1976,  has  been  released  from 
Mary  McClellan  Hospital  in  Cam¬ 
bridge,  N.Y.,  after  a  heart  attack  and 
is  recuperating  at  his  home  on  Con¬ 
tent  Farm  Road.  Freeman  writes  a 
column,  “Up  to  Date,”  for  up-state 
papers. 

♦  ♦  ♦ 

Carroll  Hartle  is  the  newly 
appointed  circulation  director  of  the 
Union  City  (N.J.)  Dispatch.  He 
moved  from  the  Houston  Post  where 
he  was  branch  manager. 

*  *  ♦ 

John  F.  Mount  has  been  named 
director  of  marketing  research  for  the 
Los  Angeles  Times  after  serving  as 
acting  director  since  July  of  1984.  He 
had  been  assistant  director  since 
1979. 

Mount  joined  the  Times  in  1966  as  a 
survey  supervisor  trainee  from  the 
Los  Angeles  Area  Chamber  of  Com¬ 
merce  where  he  was  assistant 
research  manager. 


Robert  R.  Paradise  has  been 
named  vice  president/administration 
for  the  Dow  Jones  Magazine  and 
International  Groups. 

Dow  Jones  also  named  Robert  D. 
Higgins  director  of  advertising  pro¬ 
duction  with  Wn.LUM  A.  Cummings 
to  succeed  Higgins  as  national 
advertising  production  manager  for 
the  Wall  Street  Journal.  Kirk  Carr 
succeeds  Cummings  as  the  Journal's 
Eastern  regional  advertising  sales 
manager. 

*  *  * 

Paul  J.  Reiz  is  the  newly  named 
production  manager  of  the  Detroit 
News  with  responsibilities  for  the 
Sterling  Heights  and  Lansing,  Mich., 
plants.  With  the  News  since  1%3  he 
has  worked  in  various  foreman  posts 
and  in  February  of  1980  became  Lans¬ 
ing  plant  manager,  overseeing  con¬ 
struction  and  startup  of  that  plant. 


WASHINGTON  EDITOR - 

AAarguerite  Sullivan,  a  reporter,  in  the 
Copley  News  Service  Washington  bureau 
for  11  years,  has  resigned  to  become 
managing  editor  of  Woman  magazine, 
Washington,  D.C. 

Sullivan,  a  reporter  for  the  San  Diego 
Union  before  joining  Copley,  hod  a  vari¬ 
ety  of  assignments  in  the  Washington 
bureau,  most  recently  writing  the  we^ly 
column,  "Washington  Letter,"  which  fo¬ 
cused  on  Southern  Californians  and 
appeared  in  the  San  Diego  Tribune. 

In  her  new  position,  Sullivan  works  with 
vrriters  and  oversees  production  of  the 
magazine  which  is  geared  to  professional 
women  in  the  nation's  capital. 


NEW  SPORTS  POST - 

David  Tucker  has  joined  United  Press 
International  in  New  York  City  as  sports 
editor  after  serving  for  six  years  as  sports 
editor  for  United  Press  Canada.  He  suc¬ 
ceeded  Milton  Richman,  who  was  named 
senior  editor/sports. 

Tucker,  a  native  of  Tennessee  and  and 
an  honors  graduate  of  the  University  of 
Michigan,  joined  UPC  in  1978  after  work¬ 
ing  fw  the  Toronto  Star. 

He  started  the  sports  department  at 
UPC,  expanding  it  to  include  extensive 
coverage  of  all  Canadian  sports  and 
athletes,  exclusive  coverage  of  Canadian 
athletes  abroad,  columns  and  enterprise 
reporting  and  special  coverage  of  major 
events. 


John  Stimson,  Lansing  pressroom 
foreman  since  November  of  1980, 
was  named  plant  manager.  Before 
joining  the  News,  Stimson  was  with 
the  Lansing  State  Journal  for  16 
years. 


Three  advertising  executives  at 
Evansville  (Ind.)  Printing  Corpora¬ 
tion  have  been  promoted. 

Robert  Savage,  formerly  national 
advertising  manager,  will  fill  the  new 
position  of  display  advertising  mana¬ 
ger. 

Kenneth  Heimbuecher  will  have 
the  new  advertising  sales  manager 
post  with  duties  an  extension  of  those 
he  held  as  manager  of  classified 
advertising  and  special  promotions. 

Mary  Clayton  takes  over  as  clas¬ 
sified  advertising  manager.  Formerly 
assistant  manager,  she  has  been  with 
the  corporation  eleven  years. 
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Frank  Blethen 
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Edward  J.  O’Neil  Jr.,  vice  presi¬ 
dent  of  marketing  at  Dayton  (Ohio) 
Newspapers,  Inc.,  is  succeeding 
Roger  S.  Kintzel  as  publisher  of  the 
Springfield  (Ohio)  Newspapers  Inc.’s 
[News-Sun.  Cox  Enterprises,  Inc.  is 
parent  of  both  companies. 

Kintzel  moves  to  publisher  of  the 
Mesa  (Ariz.)  Tribune  and  president  of 
Cox  Arizona  Publications,  Inc. 

O’Neil  has  been  marketing  director 
in  Dayton  since  1981  and  earlier  was 
advertising  director,  circulation  man¬ 
ager  and  promotion  director.  A  major 
league  baseball  writer  for  the  Dayton 
Daily  News  in  the  50s,  he  became 
sports  editor  of  the  Miami  Daily  News 
in  1958  and  also  worked  for  The  Sport¬ 
ing  News  and  the  Champaign- 
Urbana  (Ill.)  News-Gazette. 

If  i/i 

The  position  of  regional  executive 
editor  has  been  created  for  the 
Independent  Newspapers,  Inc.,  pub¬ 
lications  on  the  Delmarva  Peninsula 
to  give  consistant  editorial  leadership 
to  the  company’s  non-dailies  in  the 
region. 

Dennis  Forney,  formerly  assistant 
publisher  of  The  Whale,  Lewes- 
Rehoboth,  Del.,  was  named  to  the 
new  post  and  will  oversee  the  editorial 
products  and  supervise  local  editors 
at  The  Whale,  The  Country  Post,  Mill- 
sboro-Georgetown,  Del.;  the  Salis¬ 
bury  (Md.)  News  &  Advertiser,  the 
Crisfield  (Md.)  Times,  and  the  Dela¬ 
ware  Business  Review  in  New  Castle 
County,  Del. 

A  similar  centralization  of  the  busi¬ 
ness  side  of  the  publications  resulted 
in  George  Terwilliger,  Delmarva 
marketing  director,  assuming 
supervision  of  advertising  and 
circulation  managers  at  the  same  pap¬ 
ers  plus  the  daily  Delaware  State 
News,  Dover. 

In  other  changes  Ron  Stevens 
became  production  manager  and 
Mike  Hollick,  sales  director  at 
Delaware  Printing  Co.,  Dover;  Jim 
Tomey  became  assistant  to  the 
marketing  director  and  Jim  Davis, 
general  manager  of  Independent’s 
data  processing  arm. 


Changes  in  the  executive  team  of 
the  Seattle  Times  were  anounced  by 
W.J.  Pennington,  president  and  pub¬ 
lisher,  who  said  he  will  relinquish  his 
duties  as  president  on  March  1 ,  while 
continuing  as  publisher  and  chief 
executive  officer. 

Frank  A.  Blethen,  vice  president- 
sales  and  marketing,  will  become 
president  on  March  1. 

John  A.  Williams,  general  mana¬ 
ger  of  the  Modesto  (Calif.)  Bee, 
moved  to  the  Times  on  January  21  to 
assume  Blethen’s  present  post. 

Pennington  will  continue  to  have 
responsibility  for  the  news  and  edito¬ 
rial  departments. 

Blethen,  with  the  Times  since  1968, 
has  served  in  a  series  of  management 
and  executive  positions  and  also  at 
the  Walla  Walla  Union-Bulletin, 
which  is  owned  by  the  Seattle  Times. 
In  his  new  post  Blethen  will  have 
responsibility  for  all  areas  of  the 
newspaper  except  the  news  and  edito¬ 
rial  departments. 

Blethen’s  uncle,  John  A.  Blethen, 
is  chairman  of  the  Times’  board  of 
directors  and  previously  was  pub¬ 
lisher.  Blethen’s  father,  Frank  A. 
Blethen,  was  president  from  1949 
until  his  death  in  1967. 

Williams  was  business  manager 
and  then  general  manager  of  the  Yaki¬ 
ma  Herald-Republic  before  going  to 
Modesto  in  1980. 

*  *  * 

A.  Parker  Burroughs,  a  member 
of  the  news  department  at  the  Wash¬ 
ington  (Pa.)  Observer-Reporter  since 


was  named  managing  editor.  He  will 
coordinate  news  production  in  Wash¬ 
ington  and  in  Waynesburg,  Burgett- 
stown  and  McDonald  branch  offices. 

Stefani  Cowan,  an  assistant  news 
editor  since  1979,  is  the  new  night 
news  editor. 

Also,  Barry  A.  Martin,  a  classi¬ 
fied  sales  representative  for  seven 
years,  was  named  advertising  sales 
manager. 

Lucinda  Greenlee,  a  display 
advertising  staffer  in  the  Greene 
County  office,  retired  after  more  than 
22  years  of  service. 


David  A.  Schuette  has  been 
named  national/retail  advertising 
manager  of  the  Wilmington  (N.C.) 
Morning  Star.  He  succeeds  Ron 
Shook,  who  moved  to  the  New  York 
Times  Regional  Newspaper  Group  on 
Jami^  1  as  retailjadvertising  coordi¬ 
nator  based  in  Atlanta. 

Schuette  has  worked  for  the  Post 
Corporation,  Appleton,  Wis.;  the 
Twin  City  News-Record,  Neenah, 
Wis.,  and  as  general  manager  of  the 
West  Bend  News  and  most  recently, 
marketing  director  of  the  Muscatine 
(Iowa)  Journal. 

—  NEWSPEOPLE  EDITOR 
Lenora  Williamson 


When 
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Lynn  Lewis  E 

Lynn  Lewis  is  the  newly  named 
features  editor  of  the  Knoxville  News- 
Sentinel  and  Barbara  Asbury  is  the 
Neighborhoods  editor  with  full 
responsibility  and  control  over  the 
Neighbors  West  and  the  Neighbors 
Noi^-East  zone  sections. 

Lewis  was  a  reporter  and  then  copy 
editor  for  the  Memphis  Press- 
Scimitar  from  1972  until  1983,  when 
the  paper  closed.  Lewis  worked  a  few 
months  for  the  Memphis  Commercial 
Appeal  before  moving  to  the  News- 
Sentinel  as  a  copy  editor  in  1984. 

Asbury  joined  the  News-Sentinel  in 
1973  and  in  1976  became  a  staff  writer 
for  the  Georgia  state  senate 
information  office  and  then  Family 
Living  editor  for  the  Clayton-Henry 
Sun,  Atlanta.  She  rejoined  the  News- 
Sentinel  and  last  year  became  editor 
of  the  Neighbors  North-east  section. 

4c  «  3|C 

Sawyer  Ferguson  Walker  has 
announced  election  of  the  following 
officers: 

John  Catalani,  Los  Angeles  re¬ 
gional  manager,  to  vice  president; 

John  T.  Mennenga,  director  of 
marketing  and  research,  to  senior 
vice  president;  and 

Benedict  P.  Zangara,  New  York 
regional  manager,  to  vice  president. 


Barbara  Asbury 


Victoria  Groninger 


Frank  Bridgewater 


The  Associated  Press  appointed 
Robert  H.  Reid,  chief  of  bureau  at 
Cairo  since  1982,  to  the  new  position 
of  correspondent  responsible  for 
special  news  and  enterprise  coverage 
in  the  Arab  world.  From  his  base  in 
Cairo,  Reid  will  undertake  wide  rang¬ 
ing  assignments  as  AP’s  special 
reporter  in  the  region. 

Succeeding  Reid  as  chief  of  bureau 
is  William  C.  Mann,  who  has  been 
chief  of  the  Scandinavian  services 
based  in  Copenhagen  since  1980. 

Stephen  H.  Miller,  deputy 
director  of  AP-Dow  Jones  in  London, 
assumes  the  Copenhagen  post. 

♦  ♦  * 

Appointments  at  the  Florida 
Times-Union  and  the  Jacksonville 
Journal  include: 

Drew  Brunson,  to  systems  editor 
with  responsibility  for  editorial’s 
computer  system.  He  has  served  as 
copy  editor,  weekend  editor  and  pro¬ 
duction  editor  since  joining  the  news¬ 
papers  in  1975. 

Steve  Cheski,  former  news  editor 
of  the  Rocky  Mountain  News,  to  night 
news  editor.  He  was  an  assistant  news 
editor  and  news  editor  of  the  news¬ 
papers  before  moving  to  Denver. 

John  Gold,  most  recently  assis¬ 
tant  news  editor/design,  to  design 
editor. 


ViCTOiUA  A.  Groninger  is  the  new 
editor  of  Empire  Magazine  at  the 
Denver  Post.  She  previously  was  edi¬ 
tor  of  the  Boulder  (Colo.)  Sunday 
Camera  Magazine  and  managing  edi¬ 
tor  of  Boulder  Monthly  Magazine. 

*  *  ♦ 

Frank  S.  Bridgewater,  former 
New  York  Times  assistant  business 
editor,  joined  the  Honolulu  Star- 
Bulletin  as  business  editor. 

Bridgewater,  a  former  night  news 
editor  of  the  Wall  Street  Journal  who 
had  worked  for  the  Jacksonville  (Ill.) 
Journal  Courier,  succeeded  Ron 
Daines,  who  left  the  paper  and  now  is 
on  the  staff  of  Utah  State  University 
in  Logan. 

♦  *  * 

Frank  Salzarulo  has  retired  from 
the  Indianapolis  News  after  38  years 
of  service.  He  made  his  mark  on  the 
newspaper  with  strong  coverage  of 
agriculture.  More  recently,  his  beat 
included  autos  and  labor. 

♦  ♦  ♦ 

Francis  Mouco,  a  senior  member 
of  the  circulation  department  at  the 
Waterbary  (Conn.)  Republican  and 
American,  has  been  promoted  to 
circulation  sales  supervisor  from  dis¬ 
trict  sales  manager. 

♦  ♦  ♦ 

Richard  C.  Barnard,  editor  of 
Defense  Week,  will  become  editor  of 
Navy  Times,  Springfield,  Va.,  on 
February  15,  replacing  Bill  Kreh, 
who  is  retiring  from  the  newspaper 
after  30  years.  Kreh  has  been  editor 
the  past  nine  years. 

Barnard  returns  to  the  Army  Times 
Publishing  Co.,  a  division  of  the 
Times  Journal  Company,  after  a  four- 
year  absence.  He  was  a  Pentagon 
correspondent  for  the  Times  News 
Service  and  a  writer  ...,r  the  Times 
Magazine  in  the  70s  and  became 
founding  editor  of  Defense  Week  in 
1980.  Earlier  in  his  career,  Barnard 
worked  at  the  Ft.  Lauderdale  Sum 
Sentinel. 
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The  News  adds  Reuters  services 


The  worldwide  news  eervice  of  the 
Reuters  News  end  Photo  Service  joins  The 
Detroit  News  daily  and  Sunday  beginning 
today. 

The  global  resources  of  the  600-niember 
staff  of  Reuters  will  be  used  to  augment 
wire  and  staff  reports  to  provide  a  compre¬ 
hensive  news  budget  for  The  Detroit 
News,  said  Executive  Editor  Benjamin 
Bums.  "We  are  confident  Reuters  will  add 
measurably  to  our  total  news  presentation. 
We  have  always  selectively  sent  our  writers 
and  photographers  abroad  to  cover  major 
stories,  but  Reuters  will  improve  our 
day-to-day  coverage,"  said  Burns. 

Since  its  inception  in  1851,  Reuters  has 
provided  reliable  and  distinguished  report¬ 
ing  from  remote  parts  of  the  world  as  well 
as  the  centers  of  power  and  information. 


January  6, 1985 


VC 


The  news  service  began  when  Paul  Julius 
Reuttf  filled  a  gap  between  major  financial 
centers  in  Eim^  by  providing  useful 
information  by  carrier  pigeon  and  the 
newly  developed  telegraph  linM.  His  news 
service  crossing  the  English  Channel 
quickly  became  indispensable  to  financial 
markets,  and  the  service  then  moved  to 
providing  information  to  newspapers. 
Now,  Reuters  is  one  of  the  world’s  fore¬ 
most  information-pthering  organizations 
using  offices  and  correspondents  around 
the  world  and  the  latest  technology. 

"Reuters  will  be  especially  valuable  to 
us  in  the  areas  of  the  world  where  the  news 
service  has  traditionally  been  strong,  par- 
ticulariy  Africa  and  the  developing  na¬ 
tions,”  said  News  Managing  Editor  James 
F.  Vesely.  “We  are  happy  to  provide  the 
Reuters  News  Report  to  Michigan.” 


For  information  on  how  The  Reuter  News  Report 
and  The  Reuter  News  Pictures  Service  can 
help  put  the  world  into  sharper  focus  for  your 
readers,  please  call  Jim  Outman  or  John  DePrez 
at  (212)  730-2713  or  write  to  Reuters,  1212  Avenue 
of  the  Americas,  New  York,  NY  10036. 


A 

DWEEK’s  Newspaper 
Report  was  excellent  I  was  espe¬ 
cially  pleased  to  see  so  many  (tf  the 
133  fine  papers  that  distribute 
PARADE  identified  as  top 
perfwmers.” 

Mr.  Carlo  Vittorini 
President  and  Publisher 
PARADE  Magazine 


A 

DWEEK’s  Newsier 
Report  special  issue  each  year  is 
axnprehenshre  and  must  reading. 
Fm  sure  the  1985  edition  will 
be  the  best  ever.” 

Mr.  PhiUipJ.  Meek 
President  and  Publisher 
Fort  Worth  Star-Telegram 


A 

flDWEEK’sNews- 
papers’  ’84  special  report  conveyed 
succinctly  tte  flavor  and  excitement 
ci  the  American  newspaper  scene. 
It  was  sdid  publishing  and  must 
reading.” 

Mr.  Edward  T.  Parmelee 
Vice  President/Marheting 
Kni^-Ridder  Newspapers,  Inc. 


N 

m  eeded  to  get  our  new 
name  across  quickly— our  page  in 
ADWEEKdidit!” 

Mr.  S.  W.  Papert,  Jr. 
The  Papert  Companies 


T 

IheADWEEKNews- 
paper  Report  was  a  comprehensive 
and  very  thorou^  update  on  the 
newspaper  industry.  It  was  very 
welldoie.” 

Ms.  Cathleen  Black 
Publisher 
USA  Today 


A 

DWEEK’s  1984  News¬ 
paper  Report  was  one  of  the  most 
interesting,  cmnprehensive  and  in- 
depth  assessments  of  the  news¬ 
paper  industry  in  many  years.  ” 

Mr.  Richard  C.  Ocherbloom 
Executive  Vice  President  & 
General  Manager 
The  Boston  Globe 


A 

DWEEK  not  only  has 
the  savvy  to  publish  an  annual 
comprehensive  Newspaper 
Report,  but  also  the  talent  and 
professionalism  to  make  it  out¬ 
standing.” 

Mr.  Patrick  M.  Linskey 
President  and  Publish^ 
Family  Wukly 


W  ith  all  the  reading  all  of 
us  must  go  throu^  in  the  course  of 
a  week,  it  is  great  to  have  a  publica- 
tkm  like  ADWEEK— tightly  edited 
and  (m  top  of  the  news.” 


Mr.  Jerome  S.  Tilis 
President 
Detroit  Free  Press 


A 

hi^y  professional 
analysis  of  the  important  trends 
and  developments  within  our 
industry— well  researched,  weD- 
P'esented  and  extremely 
well  read.” 

Mr.  Jeremy  L.  Halbreich 
Senior  Vice  President 

The  Dallas  Morning  News 


A 

m%  DWEEK  does  both  the 
advertising  and  newspaper  com¬ 
munities  an  important  service  with 
its  annual  Newsp^r  Repent  I 
look  forward  to  the  next  issue.  ” 

Mr.  Walter  E.  Mattson 
President  and  Chief  Operating  Office 
The  New  York  Times  Compare 


OBITUARIES 


Edith  Lindeman  Calisch,  86, 
entertainment  critic  of  the  Richmond 
(Va.)  Times-Dispatch  for  34  years 
before  retiring  in  1964,  died 
December  22  at  a  Henrico  County 
nursing  home. 

In  collaboration  with  composer 
Carl  Stutz,  she  wrote  several  dozen 
popular  songs  in  the  50s,  including 
“Little  Things  Mean  a  Lot,”  top  song 
of  1954. 

*  *  * 

William  C.  Crouch,  62,  the 
Associated  Press  chief  of  com¬ 
munications  for  West  Virginia,  died 
December  3  at  his  Charleston  home 
after  a  short  illnes. 

As  a  43-year  AP  employee  and 
communications  chief,  he  was 
responsible  for  overseeing  vast  tech¬ 
nological  changes  in  the  state.  He  had 
join^  AP  in  Huntington  in  1942  as  a 
teletype  operator  and  became  one  of 
the  best-known  figures  in  the  state’s 
news  media. 


Barry  Farrell,  49,  a  former  col¬ 
umnist  at  Life  magazine,  died 
December  4  at  the  Veterans 
Administration  Hospital  in  West  Los 
Angeles.  He  had  been  ill  since  June 
when  he  suffered  a  heart  attack. 

Farrell’s  first  job  was  reporting  for 
the  Seattle  Post-Intelligencer.  He 
joined  Time  magazine  as  a  correspon¬ 
dent  in  San  Francisco  in  1960  and  later 
worked  in  New  York  and  Paris  before 
returning  to  the  States  in  1968  as  a 
writer  for  Life. 


A.  Claude  Fouracre,  83,  for  47 
years  editor  and  publisher  of  the  Mid¬ 
dletown  (Del.)  Transcript,  died 
November  12  at  his  home. 

He  had  continued  the  policy  of  his 
father,  Thomas  S.  Fouracre,  in 
reporting  the  news  of  the  community. 


William  F.  Gallagher,  77,  who 
was  associated  with  the  newspaper 
representative  industry  for  almost  50 
years,  died  November  27  of  an 
apparent  stroke. 

He  was  associated  with  Delisser, 
Boyd  &  Terhune,  as  treasurer  and 
then  president,  later  purchasing  the 
company  and  changing  the  name  to 
Gallagher-Delisser.  A  merger  in  1%7 
made  him  vice  president  of  Bottinelli- 
Gallagher  which  later  became  a 
division  of  Ward-Griffith.  In  1976  he 
joined  Landon  Associates  as  vice 
president  and  went  into  semi- 
retirement  in  1980,  continuing  as  a 
consultant  until  his  death. 


James  L.  Harrington,  72,  former 
reporter  and  retired  public  affairs  offi¬ 
cer  for  the  First  Naval  District,  Bos¬ 
ton,  died  December  3  in  Salisbury, 
Mass.,  after  a  long  illness. 

His  journalistic  ties  included  the  old 
Boston  Post  and  the  Boston  Evening 
American. 

«  «  ♦ 

Donald  G.  Hileman,  59,  dean  of 
the  College  of  Communications  at  the 
University  of  Tennessee,  Knoxville, 
died  December  5  of  an  apparent  heart 
attack. 

Dr.  Hileman,  dean  since  1971,  col¬ 
lapsed  after  jogging  at  the  university 
track  and  died  in  hospital  minutes 
later. 

He  joined  the  university  faculty  in 
1%9  as  head  of  the  department  of 
advertising  after  14  years  as  advertis¬ 
ing  head  at  Southern  Illinois  Univer¬ 
sity.  He  also  had  taught  at  the 
Universtiy  of  Illinois  and  Washington 
State  University. 

Dean  Hileman  served  for  more  than 
a  decade  as  executive  director  of 
Alpha  Delta  Sigma,  national  advertis¬ 
ing  organization,  and  edited  its  quar¬ 
terly  publication. 

*  *  * 

Anne  Knight,  55,  editor  of  the  Liv¬ 
ing  Today  section  of  the  Lake  City 
(Fla.)  Reporter,  died  November  29 
after  a  five-year  battle  with  cancel . 

She  joined  the  Reporter  in  1974. 
Twice  she  was  honored  by  her  com¬ 
munity.,  being  named  Lake  City’s 
Woman  of  the  Year  in  1979  and  the 
Rotary  Club’s  Citizen  of  the  Year  in 
1983. 


Anthony  La  Camera,  70,  retired 
television  critic  of  the  Boston  Herald 
American,  died  November  29  in 
Winthrop,  Mass. 

«  «  « 

Helen  M.  Loy,  60,  who  relin¬ 
quished  her  title  as  chairman  of  the 
Freedom  of  Information  Commission 
of  Connecticut  recently  because  of 
poor  health,  died  December  4.  During 
her  career  as  a  journalist  and  public 
relations  specialist  she  had  worked  at 
the  Hartford  Courant. 

♦  *  * 

Delmar  P.  Magoon,  73,  a  former 
vice  president,  business  manager  and 
director  of  personnel  and  circulation 
for  the  Greenfield  (Mass.)  Recorder, 
died  November  30  after  a  long  illness. 
*  *  * 

Thomas  F.  Mahoney  Sr.,  82,  a  re¬ 
tired  52-year  linotype  operator  for  the 
Boston  Globe,  died  December  13  in 
(^incy.  Mass. 


Edward  W.  Mason,  79  a  longtime 
editor  at  the  Boston  Globe  and  in 
retirement  years  a  columnist  for  the 
Newburyport  (Mass.)  Daily  News, 
died  November  28. 

Before  joining  the  Globe,  he  had  a 
21-year  career  at  the  Newburyport 
newspaper  in  various  editing  and 
writing  posts.  He  joined  the  Globe  in 
1929  and  worked  as  a  copy  editor  and 
in  1950,  was  named  photo  editor.  He 
wrote  book  reviews  and  features  for 
the  newspaper. 

4c  4c  4c 

Ruth  W.  McCune,  87,  who  was  a 
reporter  for  the  Carlisle  (Pa.)  Herald 
and  the  Harrisburg  Telegraph,  died  in 
Carlisle  on  November  28.  She  had 
also  served  as  woman’s  page  and 
church  page  editor  for  newspapers  in 
Ohio  and  in  Ambridge,  Pa. 

4c  4t  4i 

Ronald  F.  Rovins,  42,  community 
relations  manager  for  Philadelphia 
Newspapers  Inc.,  died  at  his  home  on 
November  19.  He  joined  the  Phi¬ 
ladelphia  Inquirer  in  1966  as  a  district 
circulation  manager  and  held  other 
circulation  posts  switching  to  the 
public  affairs  department  in  1982. 

4c  4c  4c 

Layton  Slater,  68,  chairman  of 
the  Argus  Printing  and  Publishing 
Company,  the  largest  newspaper 
group  in  South  Africa,  died  of  heart 
failure  December  3  at  his  home  in, 
Johannesburg.  The  company  pub¬ 
lishes  14  newspapers,  including  the 
Johannesburg  Star  and  the  Cape 
Town  Argus. 

Slater  was  a  leading  opponent  of 
government  racial  policies  and  res¬ 
trictions  on  press  freedoms  in  his 
country. 

4c  4c  4c 

Maurice  Sullivan,  76,  retired 
business  writer  for  the  Pittsburgh 
Post-Gazette,  died  December  1  after 
suffering  a  heart  attack  November  18. 

4c  4c  4c 

George  S.  Vecsey,  75,  who  wrote 
broadcast  news  for  the  Associated 
Press  for  30  years,  died  November  23 
at  his  home  in  Holliswood,  Queens, 
New  York.  He  joined  AP  in  1946  and 
spent  all  but  the  first  three  years  edit¬ 
ing  the  radio  sports  wire.  Vecsey  pre¬ 
viously  was  sports  editor  of  the  Long 
Island  Press  and  also  worked  for  the 
New  York  Daily  News. 

4c  4c  4c 

Durbin  Harper  Wells,  70,  a 
former  reporter  for  the  Daily  Hamp¬ 
shire  Gazette,  Northhampton, 
Mass.,  and  Springfield  (Mass.)  Daily 
News,  died  November  18  in  North¬ 
hampton. 
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WHERE  HBCHTS  AND  TRAILS  MEAN  CROWING  SALES 


There^  no  place 
_ '  England 


Within  50  miles  of  any  New  England  entry  point,  there  are  from  three  to  a  dozen  major  ski  areas,  with 
facilities  for  downhill  skiing  at  any  level  of  expertise.  What’s  more,  the  entire  region  is  laced  with  trails  for 
that  newer,  more  earthbound  sport,  cross-country  skiing.  This  year.  New  England’s  hotels  and  ski  lodges 
offer  attractive  rates  to  skiers  who  prefer  to  save  time,  money  and  energy  for  sport  instead  of  spending 
it  on  transportation  to  Europe  and  the  West. 

New  England’s  ski  development  gives  a  billion-dollar  lift  to  the  region’s  economy,  putting  ready  money 
in  the  hands  of  residents.  And  since  those  residents  are  among  the  nation’s  most  avid  newspaper  readers, 
you  get  a  superlative  run  for  your  advertising  dollar  in  New  England  daily  newspapers. 


Smart  marketing  starts  with  New  England  daily  newspapers 


MAINE 

Bangor  Daily  News  (M) 

Bangor  Weekend  News  (S) 

The  Lewiston  Daily  Sun  (M) 
Lewiston  Journal  (E) 

Sunday  Sun-Journal  (S) 

Maine  Sunday  Telegram  (S) 
Portland  Press  Herald  (M) 

Portland  Express  (E) 

NEW  HAMPSHIRE 

Union  Leader  (M) 

Nashua  Telegraph  (E) 

New  Hampshire  Sunday  News  (S) 

VERMONT 

Burlington  Free  Press  (M&S) 
Rutland  Herald  (M&S) 


MASSACHUSETTS 

Boston  Globe  (AD&S) 

Boston  Herald  (M&S) 

Cape  Cod  Times  (Hyannis)  (M&S) 

The  Enterprise  (Brockton)  (E&S) 

The  Daily  Transcript  (Dedham)  (E) 
Gardner  News  (E) 

Lynn  Item  (E) 

The  Middlesex  News  (E&S) 

The  Patriot  Ledger  (Quincy)  (E) 

Salem  Evening  News  (E) 

Springfield  Daily  News  (E) 

Springfield  Union  (M) 

Springfield  Republican  (S) 

The  News  Tribune  (Waltham)  (E) 

Daily  Times  and  Chronicle  (Woburn)  (E) 
Worcester  Telegram  (M-S) 

Worcester  Gazette  (E) 


CONNECTICUT 

The  Advocate  (Stamford)  (E&S) 
Bridgeport  Post-Telegram  (M&E) 
Bridgeport  Post  (S) 

Bristol  Press  (E) 

Greenwich  Time  (E&S) 

Hartford  Courant  (M&S) 
Manchester  Journal  Inquirer  (E) 
Meriden  Record-Journal  (M&S) 
Middletown  Press  (E) 

New  Britain  Herald  (E) 

New  Haven  Journal-Courier  (M) 
New  Haven  Register  (E&S) 

New  London  Day  (E&S) 
Waterbury  American  (E) 
Waterbury  Republican  (M&S) 


RHODE  ISLAND 

The  Newport  Daily  News  (E) 
Providence  Bulletin  (E) 
Providence  Jounral  (kMS) 
The  Westerly  Sun  (E) 
Woonsocket  Call  (E) 
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Firms  that  offer  100%  paid  co-op  ad  programs 

(Continued  from  page  22) 

Itanufacturw 

Products 

auto  aftermarket 

Manufacturer 

Howell  Brothers 

Products 

hair  products 

Dana  Corp. 

Chemical  Labs 

Hydraulic  Div. 

products 

DeMert  &  Dougherty,  Inc. 

auto  aftermarket  products 

Igloo  Corp. 

(sub.  Anderson  Clayton 

ice  chests,  coolers 

Dennison  Mfg.  Co. 

office  supplies, 
accessories 

Co.  of  Houston) 

IMAGIC 

video  games 

Dexol  Industries,  Inc. 

pest  control  products 

Intertherm,  Inc. 

electric  baseboard 

Dictaphone  Corp. 

answering  equipment 

heaters 

(sub.  Pitney-Bowes,  Inc.) 

dictaphones 

International  Playtex,  Inc. 

lingerie 

Docutel/Olivetti  Corp. 

personal  computers 

(sub.  Esmark,  Inc.) 

Dorman  Products 

auto  replacement  parts 

ITT  Corp. 

telephones. 

ITT  Consumer  Prod.  Div. 

accessories 

Dorsey  Laboratories 

Div.  of  Sandoz,  Inc. 

sunscreens 

John  D.  Brush  &  Co.,  Inc. 

protection  items 

Dundee  Mills,  Inc. 

infant  bedding  accessories 

Johnson  Products  Co. 

hair,  facial  products 

Dupli-Color  Products 

Div.  American  Home  Products 

car  products 

K  &  W  Products 

automotive  chemicals 

Kahn's  &  Co. 

food  products 

Du  Pont 

Textile  Rbers  Dept. 

textile  fibers 

Div.  Consolidated  Foods  Corp 

Keith  Clark,  Inc. 

calendars,  planning 

Eastman  Kodak 

photographic  supplies 

books 

Electro-Opbx 

lighted  magnifiers 
night-writer  pens 

Keystone  Laboratories 

hair  &  skin  products 

Kirkman  Laboratories 

OTC  drugs 

Estech,  Inc. 

(sub.  Esmark,  Inc.) 

lawn  &  garden  products 

Lederle  Laboratories 

vitamins,  shampoo 

1 

Div.  American  Cynamid 

lotion 

Famam  Co.,  Inc. 

home,  garden  products 

Lighting  Systems,  Inc. 

lights 

Fisher  Pen  Co. 

pens 

Loctite  Corp. 

hardware 

Pram  Corp. 

Div.  Allied  Corp. 

auto  aftermarket  products 

Keystone  Camera  Corp. 

photographic  equipment 

Franklin  Computer  Corp. 

cor— jter  accessories 

Masco  Corp. 

scanner  radios 

Electra  Company  Div. 

phones 

Frito-Lay,  Inc. 

Div.  PepsiCo 

food  items 

Mattel.  Inc. 

Toys  Div. 

toys 

Ger)eral  Binding  Corp. 

punch,  binding  equipment 

(sub.  Western  Publishing  Co. 

General  Electric  Co. 

Audio  Business  Div. 

hardware 

Metlox  Potteries 

dinnerware 

Silicone  Products  Div. 

Mitsubishi  International 

Electric  Sales 

car  radios 

Georgia  Marble  Co. 

(sub.  Jim  Walter  Co.) 

landscape  products 

America  Div. 

Minolta  Corp. 

copier  products 

Globe  Weis 

The  Office  Prod.  Group  of 

office  products 

photographic  items 

Sheller-Globe  Corp. 

Miracle  Adhesives  Corp. 

general  household 
adhesives 

Graco,  Inc. 

spray  paint  items 

Monogram  Models 

toys 

GTE  Corp. 

Sylvania  flash  products 

GTE  Products  Corp. 

Nature's  Bounty,  Inc. 

vitamins,  minerals 

Gulf  Oil  Corp. 

Gunxxjt  Div. 

auto  aftermarket  products 

Neutrogena  Corp. 

soaps,  oils 

Nichols-Homeshield,  Inc. 

hardware 

Gulf  &  Western  Industries 

men's  underwear 

(Kayser-Roth  Hosiery  Inc.  Div. 

women's  footwear 

Nippondenso  of  LA,  Inc. 

motorcycles, 
engine  products 

Harman/Kardon,  Inc. 

electronics 

Norton  Co. 

personal  protection 

Harper  &  Row  Publishers,  Inc. 

trade  publications 

products 

Hewlett-Packard  Co. 

electronics 

Olin  Corp. 

pool  chemicals 

Medical  Products 

Signal  Products  Div. 

Honeywell,  Inc. 

thermostats,  thermocouples 

Oneida  LTD. 

silverware 

Houghton  Miflen  Co. 

reference  books, 
dictionairies 

(Continued  on  page  36) 
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News  Council  plan  defeated  in  Kentucky 


A  proposed  news  council  that 
would  monitor  the  fairness  of  news¬ 
paper  coverage  in  Kentucky  was 
voted  down  by  the  Kentucky  Press 
Association  board  of  directors. 

A  motion  to  present  the  proposal  at 
the  KPA’s  winter  meeting,  then  sub¬ 
mit  it  to  a  vote  of  the  members,  was 
defeated  9-3,  said  David  Thompson, 
executive  director. 

The  proposal  was  supported  by  the 
Courier-Journal  and  the  Louisville 
Times,  but  was  opposed  by  the  Lex¬ 
ington  Herald-Leader. 

Paul  Janensch,  acting  editor  and 
published  of  the  Courier-Journal  and 
Louisville  Times,  said  a  state  news 
council  would  have  offered  those  who 
have  complaints  about  newspapers  a 
place  to  go  other  than  the  newspap¬ 
ers. 

Janensch  said  he  was  sorry  that  the 

Burnett  settles 
libel  suit 

The  long-running  Carol  Burnett 
libel  suit  against  the  National  Enquir¬ 
er  has  finally  ended. 

The  entertainer  announced  in  Los 
Angeles  that  she  has  accepted  an 
undisclosed  amount  of  money  to  set¬ 
tle  the  suit  over  a  1976  gossip  item  that 
she  alleged  portrayed  her  as  drunk 
and  raucous  in  a  Washington  restau¬ 
rant. 

In  1981,  after  a  lengthy  trial,  a  Los 
Angeles  Superior  Court  jury  awarded 
Burnett  $1.3  million  in  punitive  dam¬ 
ages  and  $300,000  in  compensatory 
damages.  But  Judge  Peter  S.  Smith 
cut  the  amount  to  $750,000  in  punitive 
damages  and  $50,000  in  com¬ 
pensatory  damages. 

An  appeal  court  upheld  the  $50,000 
award,  but  reduced  the  punitive  dam¬ 
ages  to  $150,000.  Burnett  was  given 
the  choice  of  accepting  the  sum  or 
seeking  a  new  trial  on  the  amount  of 
punitive  damages. 

The  new  trial  was  scheduled  to 
begin  in  December,  but  the  settlement 
made  it  unnecessary. 

Burnett,  who  previously  had 
announced  she  would  donate  any 
money  received  from  the  Enquirer  to 
charity,  has  given  $200,000  to  the  Uni¬ 
versity  of  Hawaii  and  the  University 
of  California,  Berkeley,  for  the  study 
of  journalism  ethics. 

The  offending  item  about  Burnett 
appeared  in  the  March  2,  1976,  issue 
of  the  Enquirer.  It  reported  that  she 
had  had  a  loud  argument  with  Henry 
Kissinger  and  had  spilled  wine  over 
another  diner.  The  publication 
printed  a  retraction,  which  the  trial 
jury  found  inadequate. 


news  media  were  “so  defensive”  and 
“so  unwilling  to  make  it  easy”  for 
those  people. 

But  Creed  Black,  publisher  of  the 
Lexitigton  Herald-Leader,  said,  “We 
just  don’t  see  any  need  for  it.  ,  ,  A 
newspaper  is  responsible  to  its  read¬ 
ers,  not  to  a  group  of  this  kind.” 

The  proposal  was  developed  by 
Ronald  Farrar,  a  University  of  Ken¬ 
tucky  journalism  professor,  following 
a  year-long  study  by  the  Kentucky 
News  Council  Task  Force  of  the 
KPA. 

In  early  December,  KPA  President 
Lewis  Owens,  vice  president  and 
general  manager  for  the  Herald- 
Leader,  conducted  a  poll  of  Kentucky 
publishers  on  the  question  of  having  a 
state  news  council. 

Owens  said  his  mailed  question¬ 
naire  drew  responses  from  50  of  the 
KPA’s  160  members — 15  daily  news¬ 
papers  and  34  weeklies.  Forty-three 
members  opposed  a  news  council, 
five  supported  it  and  two  were 
undecided.  One  newspaper  voted 
twice,  with  the  publisher  and  editor 
splitting  over  the  issue. 

The  poll  was  criticized  by  David 
Hawpe,  managing  editor  of  the 
Courier-Journal  and  a  member  of  the 
task  force  that  developed  the  news 


council  proposal.  Hawpe  claimed 
publishers  were  being  asked  to  give 
their  opinion  without  seeing  a  copy  of 
the  plan. 

Some  members  of  the  Kentucky 
Press  Association  were  scheduled  to 
take  the  proposal  to  the  general 
membership  at  the  association’s  open 
business  session  in  late  January  dur¬ 
ing  the  group’s  convention  in  Lexing¬ 
ton.  KPA  by-laws  allow  for  such  a 
move,  regardless  of  board  action. 

Weeklies  combine 
to  form  daily 

Nevada  gained  its  seventh  daily 
newspaper  Jan.  8  when  two  Fallon 
newspapers  combined  to  form  a  five- 
day  daily  called  the  Lahontan  Valley 
News  and  Eagle-Standard. 

The  14-year-old  Lahontan  Valley 
News,  a  thrice-weekly  paper,  joined 
with  the  weekly  Eagle-Standard  for 
the  new  publication.  The  Eagle  was 
founded  in  1906  and  the  Standard  in 
1903.  They  consolidated  in  1958. 

Owners  and  publishers  of  the  new 
daily  are  Donald  H.  Hatfield,  David 
C.  Henley  and  Curtis  W.  Tuck,  who 
purchased  the  Eagle-Standard  recent¬ 
ly  from  J.  Howard  Stable. 


OPPORTUNITY  TO  DIVERSIFY 

OWN  ONE  OF  THE  689  NEW  FM 
FtADIO  STATIONS  RECENTLY 
AUTHORIZED  BY  THE  FEDERAL 
COMMUNICATIONS  COMMISSION 


Preparation  and  filing  of  quality  appli¬ 
cations  for  one  or  more  of  these  new 
FM  frequencies  can  be  obtained  with 
a  minimum  of  effort  or  dollars  on  your 
part. 

THE  LAW  OFFICES  OF  MATTHEW 
L.  LEIBOWITZ,  P.A..  a  Communica¬ 
tions  Law  Firm,  and  the  Engineering 
Firm  of  LECHMAN  &  JOHNSON, 
INC.,  who  have  represented  clients 
before  the  FCC  for  years,  are  ready  to 
assist  you  in  understanding  what  is 


involved  in  applying  for  and  owning  an 
FM  radio  station. 

GUARANTEE:  Thid  experienced 
team  will  guarantee  that  your  applica¬ 
tion  will  be  accepted  tor  filing  by  the 
Federal  Communications  Commis¬ 
sion — or  your  money  will  be  returned. 
TOTAL  PRICE  FOR  YOUR 
EXCLUSIVE  APPLICATION:  $3,750 
-I-  costs  not  to  exceed  $350. 

Take  advantage  of  this  opportunity  to 
become  a  radio  station  owner. 


Call  for  details:  (305)  576-7973 

or  write:  Suite  501,  3050  Biscayne  Boulevard 
Miami,  Florida  33137 
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NEWS/TECH - 


New  Orleans  daily  plans  major  modernization 

Times-Picayune  to  house  largest  facility  of  Goss  Headliner 
offset  presses  when  installation  is  completed  in  1988 


The  Times-Picayune  in  New 
Orleans  has  committed  to  build  the 
biggest  Goss  Headliner  offset  press 
facility  in  the  United  States:  five  com¬ 
plete  presses  consisting  of  37  units 
and  10  four-color  decks,  30  color  half¬ 
decks  and  related  equipment. 

Goss  Products  of  the  Graphic  Sys- 
tems  Division  of  Rockwell 
International  Corp.,  announced  the 
sale  to  the  Times-Picayune,  a  New- 
house  newspaper. 

“The  Goss  Headliner  offset  press¬ 
es  will  come  on  edition  in  a  phased 
program  beginning  in  1986.  When  the 
installation  is  completed  in  1988,  the 
Times-Picayune  will  have  one  of  the 
most  modern  pressrooms  in  the 
world,”  said  Ashton  Phelps  Jr.,  presi¬ 


dent  of  the  Times-Picayune  Publish¬ 
ing  Corp.,  publisher  of  the  280,000- 
circulation  daily  (340,000  Sunday). 

The  equipment  represents  three 
presses  to  replace  three  existing  let¬ 
terpress  presses  and  two  additional 
presses.  Additionally,  two  144-page 
3:2  Imperial  folders,  a  jaw  folder  for 
commercial  products,  20  automatic 
reel  tension  pasters  and  a  Goss  press 
control  system  are  included. 

No  price  was  announced  on  the 
deal. 

The  equipment  will  increase  pro¬ 
duction  capacity,  boost  color  capabil¬ 
ity  and  add  flexibility. 

“When  the  installation  is  com¬ 
pleted  it  will  be  the  largest  Headliner 
offset  facility  in  the  Western  Hemi¬ 


sphere,”  according  to  Hal  Lowry, 
director  of  domestic  sales  for  Goss.  A 
larger  Headliner  installation  is  under 
construction  at  the  Daily  Telegraph  in 
London,  England. 

The  units  will  be  in  two  lines.  The 
North  press,  258  feet  long,  is  designed 
with  three  nine-unit  presses:  21  print¬ 
ing  units  and  six  four-color  units. 
There  are  also  18  halfdecks,  two  mod¬ 
ified  Hoe  double  3:2  folders  and  a 
modified  3:2/2: 1  Hoe  combination 
folder.  Some  equipment  from  the 
existing  Hoe  letterpress  units  will  re¬ 
main. 

The  South  line,  235  feet  long,  will 
have  two  new  10-unit  presses 
including  four  folders,  two  new  and 
two  modified. 


Sentimental  journey  for  Thomson  newspaper  exec 


For  Ken  Thomson,  it  was  a  “sen¬ 
timental  journey”  to  Ontario,  Cana¬ 
da,  to  dedicate  a  new  building  for  the 
Daily  Press,  the  newspaper  where  he 
toiled  as  a  cub  reporter  and  where  his 
dad,  Roy  Thomson,  the  late  publish¬ 
ing  mogul,  gave  birth  to  his  empire. 

Ken  Thomson,  the  president  of 
Thomson  Newspapers  Co.  Ltd.,  vis¬ 
ited  Timmins,  Ontario,  in  November 
to  celebrate  the  50th  anniversary  of 
the  newspaper  his  father  founded  in 
1934. 

Reports  of  Thomson’s  visit  were 
included  in  The  Press  and  in  a  special 
tab  section  on  the  history  of  the  news¬ 
paper. 

Thomson  recalled  at  dedication 
ceremonies  how  he  started  his  first 
full-time  job  as  a  reporter  at  the  Press 
in  1947. 

“Those  were  exciting  and 
rewarding  days  for  a  young  man  get¬ 
ting  into  his  father's  communications 
business,”  he  said. 

Speaking  of  his  father,  Thompson 
said,  “He  got  his  business  start  in 
Northern  Ontario.  Timmins  figured 
very  prominently  in  those  early  days 
when  my  father  took  his  first  shaky 
steps  into  the  newspaper  and  com¬ 
munications  world.” 

Today,  Thomson  companies  own 
123  daily  and  17  weekly  newspapers 
in  Canada  and  the  United  States. 

Roy  Thomson,  who  was  then  a 
businessman,  in  1934  bought  the 


financially  unstable  Timmins  Weekly 
Press.  In  1935  it  went  daily.  In  1939  a 
fire  destroyed  the  building  in  what 
seemed  to  be  a  “total  disaster”  but 
what  turned  out  to  be  a  “turning 
point”  for  the  newspaper,  the  junior 
Thomson  said. 

In  1940  a  new,  multistory  art  deco 
building  became  the  home  of  the 
Press. 

Thomson  called  his  father’s 
decision  to  build  “a  bold,  imaginitive 
step”  and  a  mark  of  his  father’s  com¬ 
mitment  to  the  newspaper  and  the 
area.  He  said  at  the  innauguration ' 


Nov.  17  of  a  new,  one-story  brick 
building,  ”...  and  I  think  that  we’d 
all  agree  here  today  that  subsequent 
events  have  fully  vindicated  his 
judgement.” 

Ken  Thomson  was  accompanied  by 
Sid  Chapman,  74,  who  from  1940  was 
Roy  Thomson’s  chief  financial  advis¬ 
er  until  his  retirement.  Chapman 
said  his  former  boss  “epitomized 
responsible  free  enterprise.” 

He  said  Roy  Thomson  “helped  his 
executives  by  letting  them  use  their 
own  initiative,  but  he  kept  track  of 
them  and  inspired  them  with  his  pro¬ 
gressive  spirit.” 


Phoenix  dailies  to  paginate 


The  Arizona  Republic  and  Phoenix 
Gazette  have  agreed  to  purchase  a 
newspaper  pagination  system  from 
Information  International  Inc. 

The  first  phase  of  the  three-year 
agreement  was  valued  at  more  than  $  1 
million. 

Information  International’s  com¬ 
puter-based,  integrated  system  will 
produce  text,  ads,  photographs  and 
graphics.  Color  capability  is  not 
included  in  current  plans  but  can  be 
added,  according  to  Kevin  Howard, 
Information  International  spokes¬ 
man. 

Phoenix  Newspapers  Inc.,  owner 
of  the  newspapers,  announced  the 
transaction  jointly  with  the  Culver 


City,  Calif.,  computer  company. 

The  first  phase  of  installation, 
scheduled  for  August,  will  automate 
City  Life,  television  and  other  sec¬ 
tions  as  well  as  zoned  editions  of  the 
Republic,  an  am  with  a  circulation  of 
314,460,  and  a  separate  publication, 
Arizona  Business  Gazette. 

Later  the  rest  of  the  Republic  and 
the  entire  Gazette,  a  pm  with  a 
circulation  of  121,058,  will  receive 
equipment  for  producing  complete, 
plate-ready  newspaper  pages  contain¬ 
ing  text  and  graphics. 

Other  recent  Triple-Ill  pagination 
installations  include  the  Long  Beach 
(Calif.)  Press-Telegram  and  the  Wall 
Street  Journal. 
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Tandy  introduces  upgraded  portable  computer 


Tandy  Corp.  has  introduced  a 
second  generation  of  the  TRS  80  Mod¬ 
el  100,  the  widely  used  lap-top  port¬ 
able  computer. 

The  new  Tandy  200  portable  fea¬ 
tures  a  16-line  fold-up  screen,  twice  as 
big  as  the  Model  100,  an  increase  in 
random  access  memory  from  8K  to 
32K  on  the  Model  100  to  72K  on  the 
Model  200  with  two  optional  24K 
modules.  For  a  new  twist,  the  Model 
200  offers  a  series  of  alarms  that  can 
turn  itself  on  at  specified  times  and 
sound  an  alarm  to  remind  the  user  of 
appointments. 


TRS  80  AAodel  100 
with  PICDISC  disk  drive 

Meanwhile,  Personal  Integrated 
Computers  has  introduced  an  add_-on 
disc  drive  that  can  imbue  the  Model 
100  and  other  lap-top  portables  with 
the  powers  of  desk-top  computers 
while  retaining  its  portability. 

The  Model  200  is  similar  to  the 
Model  100,  but  with  some  added  fea¬ 
tures.  It  carries  the  same  modem  that 
allows  reporters  and  others  to  send 
information  via  an  ordinaty  tele¬ 
phone.  The  Model  200  weighs  4.5 
pounds,  has  an  alkaline  battery  stan¬ 
dard  (an  optional  nickel-cadmium 
battery  requires  modification),  is 
smaller  than  9x12x3  inches  and  sells 
for  $999  for  the  24K  model.  User- 
installable  24K  RAM  modules  cost 
$249.95  and  a  carrying  case  with 
shoulder  strap  is  $39.95.  It  is  available 
at  Radio  Shack  stores. 

The  disk  drive,  PICDISC,  can  be 
installed  on  the  Model  100,  the  NEC 
8201  or  the  OlivettiMlO.  Itgives  users 
more  room  for  information  storage 
and  allows  use  of  programs  such  as 
spelling  checking  and  expense 
accounting. 

PICDISC  is  a  battery-powered  disk 
drive  that  attaches  to  the  portables  by 
means  of  a  tray.  It  weighs  4.5  pounds 
and  the  $799  price  includes  a  software 
package.  PICDISC  doubles  the  port¬ 
ables’  32K  byte  capacity  to  64K  bytes 
of  RAM.  It  employs  3.5  inch  diskettes 
and  the  CP/M  disk  operating  system. 

“By  adding  the  PICDISC  onto  a 


lap-top  computer  you  are  essentially 
upgrading  the  lap-top  computer  to  the 
same  computer  power  you  get  from  a 
desk-top  computer — and  it’s  com¬ 
pletely  portable,’’  according  to  Ken 
Harlan,  PIC’s  vice  president,  market¬ 
ing. 

Since  the  portables  hit  the  market 
about  two  years  ago,  they  have 
changed  the  way  thousands  of  report¬ 
ers  collect  and  deliver  the  news  to 
newsrooms.  Reporters  have  been  tak¬ 
ing  their  computers  almost  every¬ 
where,  using  them  to  take  notes  and  to 
write  and  send  stories  via  telephone  to 
their  newsrooms  —  saving  hours  of 
transcription  and  dictation.  Hundreds 
of  newspaper,  magazine  and  wire 
service  reporters  filed  stories  from 
the  Summer  Olympics  in  Los  Angeles 
on  portable  computers. 

Built-in  funtions  of  the  new  model 
include  a  list  function  permitting  the 
search  for  specific  words,  a  calculator 
function  and  formatting  for  control  of 
spacing  and  margins  of  printouts. 

But  the  portables  have  been  limited 
by  the  size  of  their  memories,  ranging 
between  8K  and  32K  bytes, 
depending  on  the  model,  which  lim¬ 
ited  the  size  and  amount  of  stories 
they  could  hold.  In  addition,  the  hori¬ 
zontal  eight-line  screens  are  said  to  be 
difficult  to  read  under  some  con¬ 
ditions. 

With  PICDISC  attached  to  a  port¬ 
able,  memory  is  increased  by  32K, 
plus  360K  of  storage  on  each  diskette, 
Harlan  said.  The  diskettes  allow  sto¬ 
ries  to  be  stored  and  filed  more  quick¬ 
ly  and  reliably  than  on  cassette  tapes, 
which  are  currently  used  for  storing 
excess  information  the  portables 
can’t  handle.  In  addition  reporters 

Providence  daily 
promotes  DeHimer 

Jerry  S.  DeHimer,  who  helped 
develop  plans  for  flexographic  print¬ 
ing  at  the  Providence  (R.I.)  Journal- 
Bulletin,  has  been  named  director  of 
operations. 

DeHimer,  who  joined  the  Journal- 
Bulletin  in  1972,  will  retain  the 
responsibilities  of  his  former  position, 
director  of  production. 

The  promotion  gives  DeHimer 
responsibility  for  the  engineering 
department  and  all  aspects  of  dealing 
with  newspaper  suppliers.  He  will  be 
in  charge  of  construction  of  the  news¬ 
paper’s  printing  and  distribution  facil¬ 
ity,  which  will  include  the  nation’s 
first  completely  new  flexographic 
newspaper  printing  press. 


Tandy  AAodel  200 

can  take  diskettes  containing  back¬ 
ground  information  they  may  need  on 
trips. 

Tandy  markets  a  video  disk 
interface  that  allows  the  Model  100  to 
use  a  cathode  ray  tube  screen  and  a 
floppy  disk.  It  is  not  portable.  Model 
100  accessories  function  on  the  Model 
200. 

Software  included  with  the  PIC¬ 
DISC  includes  a  50,000-word  spelling 
checker,  a  spreadsheet  to  keep  track 
of  expenses,  word  processor  and  re¬ 
lational  data  base  manager  to  list 
names  and  addresses.  It  attaches  to 
the  portables  via  a  tray  “within  min¬ 
utes’’  using  a  Phillips  head  screw¬ 
driver,  the  company  says. 


Looking  for  a 
Front-End  system . . . 


With  a  path  to  Pagination? 


Dewar  Information  Systems 
Corporation 


Discover  Us! 
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Firms  that  offer  100%  paid  co-op  ad  programs 

(Continued  from  page  32) 

Manufacturar 

Products 

Manufacturer 

Products 

Oijene  Cosmetics 

cosmetics 

Shapely,  Inc. 

womens'  apparel 

Oscar  Meyer  &  Co. 

food  products 

Div.  Leslie  Fay,  Inc. 

(sub.  Gen^l  Foods  Corp.) 

Shell  Oil  Co. 

car  care  products 

Oster  Corp. 

electric  housewares 

Shopsmith,  Inc. 

building  supplies 

(sub  Allegheny  Int- 

personal  care 

Benchmark  Tool  O).  Div 

ematiortal,  Inc.) 

products 

Simpson  Dura-Vent  Co. 

chimney  equipment 

Pana  Vise  Products,  Inc. 

electronics 

accessories 

Parke-Davis 

Div.  Warner-Lambert  Co. 

health  &  beauty  aids 

SK  Hand  Tool  Corp. 

hand  tools 

Sony  Ck)rp.  of  America 

autosound  & 

Parker  Hannifin  Corp. 

auto  replacement  parts 

Hi-Fi  products 

Pennzoil  Co. 

motor  oils 

Squibb  (^rp. 

OTC  drugs 

Pennzoil  Prod.  Co. 

filters 

Standard  Motor  Products  Co. 

replacement  parts 

Perfection  Prod.  Co. 

heaters 

Steams  Mfg.  Co. 

sporting  goods 

Petersen  Mfg.  Co. 

tools 

Stemo,  Inc. 

canned  heat,  stoves 

Pfizer,  Inc. 

health  &  beauty  aids 

(sub  Colgate- 

liquid  fuel 

Pfipharmecs  Div. 

Pharmacraft  Div. 

Palmolive  Co.) 

Stewart-Warner  Corp. 

auto  aftermarket 

Playskool,  Inc. 

toys,  catalog 

Alemite  &  In- 

products 

(sub.  Milton  Bradley  Co.) 

strument  Div. 

Polaroid  Corp. 

photographic  equipment 

STP  Corp. 

engine  products 

Prentice-Hall 

books 

Sun  Electric  Corp. 

tune  up  & 
test  equipment 

Prince  Gardner 

Div.  Swank,  Inc. 

leather  access. 

Suntan  Research  & 

Development 

suntan  products 

Pyroil  Co. 

car  engine  prod. 

Superior  Industries 

automotive  access. 

Quaker  State 

car  care  prod. 

International 

Oil  Refining  Corp. 

Superscope,  Inc. 

electronics 

Rauland-Borg  Corp. 

office  equipment 

Swift  Instruments,  Inc. 

instruments 

Refrigiwear,  Inc. 

apparel 

Teledyne,  Inc. 

health  care  prod. 

Regertcy  Electronics 

scanner  radios 

Tender  Corp. 

insect  bite  aid 

Richardson- Vicks 

Vicks  Health  Care  Div. 

health  care  prod. 

Texaco.  Inc. 

Texaco  U.S.A.,  Div. 

motor  oils 

Robbins  &  Myers,  Inc. 

ceiling  fans, 
accessories 

Texas  Instruments,  Inc. 

computers, 

calculators 

Rockwell  Int'l 

building  materials 

Texton 

speciality  fasteners. 

Rudy’s  Farm 

food  products 

Townsend  Div. 

lockbolts,  access. 

(Div.  Kahn's  &  Co.) 

Sheaffer  Eaton  Div. 

Russ  Berrie  &  Co. 

stuffed  animals 

The  Alliance  Mfg.  Co. 

garage  door  openers 

St.  Martin's  Press 

books 

The  B.F.  Goodrich  Co. 

tires,  auto  access. 

Schering-Plough  Corp. 

Schehng  Corp.,  sub. 

OTC  drugs 

The  Gillette  Co. 

Papermate  products 

Plough,  Inc.,  sub. 

School,  Inc.,  sub. 

The  Lucas  Group 

paints,  access. 

The  Martin  Senour  Co. 

paint 

Schiller  &  Asmus,  Inc. 

cast  iron  cookware 

Div.  Sherwin-Williams  Co. 

Scholastic,  Inc. 

computer  software 

The  Parker  Pen  Co. 

pens 

Scoville,  Inc. 

Schrader  Automotive 

tire  accessories 

The  Royal  Appliance  Mfg.  Co. 

sweepers 

The  Stanley  Works 

hand  tools 

Schreter  Co. 

mens'  ties 

health  care  aids 

The  Upjohn  Co. 

S.C.  Johnson  &  Son 

car  care  products 

automotive  after- 

Thexton  Mfg.  Co. 

SCM  Group 

Smith-Corona  Group 

typewriters 

market  products 

Seward  Luggage  Co. 

luggage 

(Continued  on  page  42) 
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65  editors  appointed  Puiitzer  nominating  jurors 


The  appointment  of  65  editors  as 
Pulitzer  Prize  nominating  jurors  in 
journalism  for  1985  was  announced 
by  President  Michael  I.  Sovem  of 
Columbia  University. 

The  jurors  will  pass  initial  judgment 
on  entries  for  Pulitzer  awards  in  jour¬ 
nalism  based  on  work  published  in 
calendar  year  1984. 

The  Pulitzer  Prizes  are  awarded 
annually  each  spring  by  Columbia 
University  on  the  recommendation  of 
the  Pulitzer  Prize  Board.  Pulitzer 
Prize  journalism  jurors  screen  all 
entries  received  and  nominate  specif¬ 
ic  ones  for  the  Board’s  particular  con¬ 
sideration. 

Before  the  jurors  assemble  in 
March  to  begin  the  judging  process, 
each  will  be  assigned  to  work  in  one  of 
the  14  Pulitzer  journalism  categories. 

The  1985  Pulitzer  Prize  nominating 
jurors  in  journalism  are: 

James  Ahearn,  managing  editor, 
The  Record,  Hackensack,  N.J. 

Reid  Ashe,  chairman  and  chief 
executive  officer.  Viewdata  Corpora¬ 
tion  of  America,  Miami  Beach,  Fla. 

Andrew  Barnes,  editor  and  presi¬ 
dent,  St.  Petersburg  (Fla.)  Times. 

Robert  L.  Bartley,  vice  president 
and  editor,  the  Wall  Street  Journal. 

Lionel  C.  Bascom,  self-syndicated 
columnist.  New  York  City. 

David  Burgin,  vice  president  and 
editor,  the  Orlando  (Fla.)  Sentinel. 

Edward  D.  Casey,  executive  edi¬ 
tor,  The  Capital,  Annapolis,  Md. 

Judith  G.  Clabes,  editor,  the  Ken¬ 
tucky  Post,  Covington,  Ky. 

Rich  Clarkson,  assistant  director  of 
photography.  National  Geographic 
Magazine,  Washington,  D.C. 

John  G.  Craig  Jr.,  editor,  Pitts¬ 
burgh  Post-Gazette. 

John  M.  Crewdson,  national  corre¬ 
spondent,  Chicago  Tribune. 

Linda  Grist  Cunningham,  execu¬ 
tive  editor  and  vice  president  for 
news,  the  Trenton  (N.J.)  Times. 

Anthony  Day,  editor  of  the  editorial 
pages,  Los  Angeles  Times. 

Jim  Davis,  editor,  the  Philadelphia 
Tribune. 

Joseph  Dill,  editor.  The  Forum, 
Fargo,  N.D. 

Sara  Engram,  deputy  editor,  edito¬ 
rial  page,  the  Baltimore  Evening  Sun. 

Katherine  Fanning,  editor,  the 
Christian  Science  Monitor. 

Trueman  E.  Farris  Jr.,  managing 
editor,  Milwaukee  Sentinel. 

Arthur  Gelb,  deputy  managing  edi¬ 
tor,  the  New  York  Times. 

Robert  H.  Giles,  editor,  Times- 
UnionlDemocrat  and  Chronicle, 
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Rochester,  N.Y. 

Richard  L.  Gorrell,  vice  president 
and  editor.  The  Independent-Mail, 
Anderson,  S.C. 

Paul  Greenberg,  editorial  page  edi¬ 
tor,  Pine  Bluff  (Ark.)  Commercial. 

Meg  Greenfield,  editorial  page  edi¬ 
tor,  the  Washington  Post. 

J.  Edward  Grimsley,  editorial  page 
editor,  Richmond  (Va.)  Times- 
Dispatch. 

David  D.  Halvorsen,  editor,  San 
Francisco  Examiner. 

Skeeter  Hagler,  chief  photo¬ 
grapher,  Dallas  Times  Herald. 

Robert  E.  Hartley,  publisher,  Jour- 
nal-American,  Bellevue,  Wash. 

Randall  C.  Hatch,  managing  editor, 
Ogden  (Utah)  Standard-Examiner. 

Susan  Clark-Jackson,  president 
and  publisher,  the  Binghamton 
(N.Y.)  Press  and  vice  president,  Gan¬ 
nett  Northeast. 

Paul  Janensch,  acting  editor  and 
publisher,  the  Courier-Journal  and 
the  Louisville  (Ky.)  Times. 

Michael  C.  Janeway,  editor,  the 
Boston  Globe. 

Pam  McAllister  Johnson,  pub¬ 
lisher,  the  Ithaca  (N.Y.)  Journal. 

Beverly  Kees,  editor,  Post- 
Tribune,  Gary,  Ind. 

Joel  R.  Kramer,  executive  editor, 
Minneapolis  Star  and  Tribune. 

Sanders  LaMont,  executive  editor, 
the  Modesto  (Calif.)  Bee. 

William  H.  Lee,  publisher,  the 
Observer  Newspapers,  Sacramento, 
Calif. 

Lionel  Linder,  editor  and  vice  pres¬ 
ident,  the  Detroit  News. 

David  Lipman,  managing  editor, 
St.  Louis  Post-Dispatch. 

Robert  C.  Maynard,  editor  and 
publisher,  Oakland  (Calif.)  Tribune. 

Maxwell  McCrohon,  executive 
vice  president  and  editor  in  chief. 
United  Press  International,  Washing¬ 
ton,  D.C. 

Frank  McCulloch,  executive  edi¬ 
tor,  McClatchy  Newspapers,  Sac¬ 
ramento,  Calif. 

Angus  G.  McEachran,  editor,  the 
Pittsburgh  Press. 

Scott  McGehee,  managing  editor, 
Detroit  Free  Press. 

Walter  R.  Mears,  vice  president 
and  executive  editor,  the  Associated 
Press. 

James  G.  Minter  Jr. ,  editor,  Atlanta 
(Ga.)  Constitution  and  Journal. 

Acel  Moore,  associate  editor,  the 
Philadelphia  Inquirer. 

Alan  Moyer,  managing  editor,  the 
Arizona  Republic,  Phoenix,  Ariz. 

Lee  Porter,  editor  and  publisher. 


the  Daily  Ardmoreite,  Ardmore, 
Okla. 

James  M.  Ragsdale,  editor,  the 
Standard-Times,  New  Bedford, 
Mass. 

Sue  Reisinger,  managing  editor,  the 
Miami  News.  ' 

Robert  E.  Rhodes,  executive  edi¬ 
tor,  Corpus  Christi  (Tex.)  Caller- 
Times. 

James  Risser,  Washington  bureau 
chief,  the  Des  Moines  (Iowa)  Regis¬ 
ter. 

Robert  Ritter,  publisher,  the  Olym¬ 
pian,  Olympia,  Wash. 

Susan  K.  Sajdak,  executive  editor, 
the  Oakland  Press,  Pontiac,  Mich. 

Mary  Schurz,  editor  and  publisher, 
the  Advocate-Messenger,  Danville, 
Ky. 

Lou  Schwartz,  executive  editor, 
Newsday,  Long  Island,  N.Y. 

Howard  Simons,  curator,  Nieman 
Foundation  for  Journalism,  Harvard 
University. 

John  J.  Smee,  associate  editor  (re¬ 
tired),  New  York  Daily  News. 

F.  Gilman  Spencer,  editor.  New 
York  Daily  News. 

John  C.  Sullivan,  editor  and  pub¬ 
lisher,  the  Livingston  (Mont.)  Enter¬ 
prise. 

H.  Roger  Tatarian,  professor  of 
journalism,  California  State  Univer¬ 
sity,  Fresno. 

Michael  E.  Waller,  editor  and  vice 
president,  the  Kansas  City  (Mo.)  Star 
and  Times. 

James  G.  Weighart,  national  poli¬ 
tical  correspondent,  Scripps-Howard 
Newspapers,  Washington,  D.C. 

Karin  E.  Winner,  assistant  manag¬ 
ing  editor,  the  San  Diego  Union. 

William  J.  Woestendiek,  executive 
editor,  the  Cleveland  Plain  Dealer. 

Following  are  the  members  of  the 
Pulitzer  Prize  Board:  President 
Sovem;  Osbom  Elliott,  dean,  Colum¬ 
bia  University  Graduate  School  of 
Journalism;  Michael  Gartner,  presi¬ 
dent  and  editorial  chairman,  Des 
Moines  Register  and  Tribune;  Hanna 
H.  Gray,  president.  University  of 
Chicago;  Howard  H.  Hays  Jr.,  editor 
and  publisher.  Riverside  (Calif.) 
Press  Enterprise;  James  F.  Hoge  Jr., 
publisher.  New  York  Daily  News; 
David  A.  Laventhol,  publisher  and 
chief  executive  officer,  Newsday, 
and  group  vice  president.  Times  Mir¬ 
ror  Company. 

Richard  H.  Leonard,  editor  and 
senior  vice  president,  Milwaukee 
Journal;  C.K.  McClatchy,  editor  and 
president,  McClatchy  Newspapers, 
(Continued  on  page  39) 
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Shareholder  sues  to  curtail  Cowles  Media  trust 


A  minority  shareholder  in  Cowles 
Media  has  filed  a  suit  in  Delaware 
court  seeking  to  block  the  plan  by  five 
members  of  the  Cowles  family  to 
strengthen  their  voting  trust’s  control 
of  the  company. 

Kingsley  H.  Murphy,  who  owns 
17%  of  Cowles  Media  as  a  result  of  his 
family’s  sale  in  1941  of  the  Minneapo¬ 
lis  Tribune,  is  also  seeking  more  than 
$40  million  in  damages. 

The  Cowles  family,  as  a  precaution 
against  any  takeover  attempts,  re¬ 
cently  announced  it  intends  to 
increase  its  voting  trust’s  share  of 
Cowles  Media’s  stock  from  44%  to 
over  50%.  The  family  also  extended 
the  trust’s  expiration  date  from  1990 
to  2000. 

Murphy’s  suit  charges  that  in  order 
to  obtain  the  additional  shares  for  the 
voting  trust,  Cowles  Media  agreed  to 
hire  John  Cowles  Ill  as  a  member  of 
senior  management.  The  suit  called 
the  agreement  ‘  ‘the  sale  of  a  corporate 
office  for  profit.” 

He  wants  the  court  to  declare  the 

Scripps-Howard 
acquires  direct 
marketing  firm 

PaperMINT,  a  direct  marketing 
company  which  publishes  13  quar¬ 
terly  publications  in  Ohio  and  Flor¬ 
ida,  has  been  acquired  by  Scripps- 
Howard,  the  Cincinnati-based  com¬ 
munications  company. 

PaperMINT  was  founded  in  1970 
by  Robert  J.  Ditwiler,  who  is  presi¬ 
dent  of  the  company,  when  he  was  an 
Ohio  State  college  student  working  on 
a  senior  research  project  on  purchas¬ 
ing  patterns  of  the  youth  market.  The 
PaperMINT  concept,  which  was  to 
mail  a  publication  containing  redeem¬ 
able  coupons  either  to  a  specific  mar¬ 
ket  or  to  an  entire  metro  area,  soon 
expanded  to  Florida. 

Currently  PaperMINT  publishes  13 
quarterly  publications,  with  a  circula- 
tion  of  over  a  half-million  in 
Columbus,  Ohio,  and  three  Florida 
cities:  Tallahassee,  Gainsville  and 
Ocala,  Hartman  said. 

Ditwiler,  who  heads  a  staff  of  45 
people  for  the  free-distribution  pub¬ 
lications,  will  continue  as  president  of 
PM  Publications,  Inc.,  which  will 
become  an  operating  arm  of  Print 
Communications  Group — the 
Scripps-Howard  distribution  and 
publishing  company  based  in 
Columbus,  Ohio.  Paul  Eckelberry  is 
president  of  Print  Communications 
Group. 


extension  of  the  voting  trust  to  be 
‘‘null  and  void.” 

Murphy  has  been  trying  to  sell  his 
stock  in  Cowles  Media  since  last 
November.  His  suit  also  alleged  that 
he  had  received  a  ‘‘solid  offer”  of 
about  twice  the  market  price  for  his 
shares,  but  the  voting  trust 
announcement  depressed  the  value  of 
his  shares  by  more  than  $40  million. 

Cowles  Media  has  been  trading  re¬ 
cently  in  the  mid-40s. 

Murphy  has  been  a  frequent  critic 
of  the  management  of  Cowles  Media. 
His  suit  claims  that  chairman  David 
Kruidenier  and  other  family  members 
are  violating  their  fiduciary  duties  to 
stockholders  by  seeking  to  strengthen 
their  control  of  the  company. 

Murphy  announced  he  intended  to 
sell  his  shares  in  Cowles  Media  one 
week  after  Dow  Jones  &  Co.  and  a 
group  of  four  investors  made  a  bid  of 
$112  million  for  the  Des  Moines 
Register  and  Tribune  Co.,  also 
chaired  by  Kruidenier  and  controlled 
by  the  Cowles  family. 

That  bid  was  rejected  by  R&T,  but 
it  set  off  a  process  which  finally  re¬ 
sulted  in  the  R&T  board  agreeing  to 
sell  the  company. 

Whoever  buys  R&T  will  also  ac¬ 


quire  its  12%  ownership  of  Cowles 
Media  stock. 

Taken  together  with  Murphy’s 
shares,  Cowles  Media  faced  the  pros¬ 
pect  that  29%  of  its  stock  would  be 
owned  by  outsiders,  possibly  by  the 
same  individual  or  company  that  ac¬ 
quires  the  Register  and  Tribune  Co. 

That  prospect  prompted  the 
Cowles  family  to  take  action  to 
strengthen  its  voting  trust. _ 

Pulitzer  jurors 

(Continued  from  page  38) 

Sacramento,  Calif.;  Eugene  C.  Pat¬ 
terson,  chairman  and  chief  executive 
officer,  St.  Petersburg  Times;  Warren 
H.  Phillips,  chairman  and  chief  exec¬ 
utive  officer,  Dow  Jones  &  Company, 
Inc.;  Joseph  Pulitzer  Jr.,  editor  and 
publisher,  St.  Lxiuis  Post-Dispatch; 
William  J.  Raspberry,  columnist,  the 
Washington  Post;  Eugene  L.  Roberts 
Jr.,  executive  editor,  the  Philadelphia 
Inquirer;  Charlotte  Saikowski,  chief 
of  Washington  Bureau,  the  Christian 
Science  Monitor;  Roger  W.  Wilkins, 
senior  fellow.  Joint  Center  for  Politi¬ 
cal  Studies;  Thomas  Winship,  editor 
(retired),  the  Boston  Globe,  and 
Christopher,  secretary  of  the  Board. 


January  2,  1985 

Stauffer  Communications,  Inc. 

Of  Topeka,  Kansas 
Has  Acquired 

KCBJ-TV 

Of  Columbia,  Missouri 

Chiu-les  C.  Wells  of  the  undersigned 
initiated  this  transaction  and 
represented  the  sellers 

J.  N.  WELLS  &  COMPANY 

Brokers  and  Consultants  to  Broadcasters,  Publishers  and  Financial  Institutions 

210  West  22nd  Street,  Oak  Brook,  Hi.  (312)  325-0901 
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Norma  awards 

(Continued  from  page  15) 

the  beauty  of  the  photography  used; 
and,  the  consistent  use  of  black  and 
white.  Spot  and  full-color  ads  placed 
well  in  the  second  (Silver  Awai^)  and 
Award  of  Merit  positions.  Absent  this 
year  were  first-  and  second-place 
winners  in  the  $50  to  $100  million 
category.  Three  Awards  of  Merit 
were  given  in  this  division. 

The  complete  list  of  winners  is: 

Over  $100  million  —  1st  place, 
Thalhimers  of  Richmond,  Va.  2nd 
place,  Nordstrom  of  Seattle.  Awards 
of  Merit:  Prange’s  of  Green  Bay,  Wis¬ 
consin;  Macy’s,  New  York;  Sanger 
Harris,  Dallas;  Magasin  du  Nord, 
Copenhagen;  and  Woodward  Stores 
Limited,  Vancouver. 

$50  to  $100  million  —  1st  place,  no 
award.  2nd  place,  no  award.  Awards 
of  Merit:  Cantos  of  Grand  Rapids; 
Crowley’s  of  Detroit;  and  Stewart’s 
of  Louisville. 

$25  to  $50  million  —  1st  place.  Lip- 
ton’s  of  Toronto.  2nd  place.  Mayor’s 
Jewelers  of  Miami.  Award  of  Merit: 
SM  Shoemart  of  Manila,  the  Philip¬ 
pines. 


When  you  cant  afford  tD 
has^  arising  but  the  best 

Croats. 


CREEDA 


Far  right,  institutional  category, 
2nd  place  winner  Sanger  Harris  of 
Dallas  with  an  ad  heralding  the 
opening  of  their  store  in  Albequerque, 
New  Mexico.  Above,  1st  place  winner 
Creeds  of  Toronto,  in  the  $5  to  $25 
million  category.  Right,  Thalhimers 
of  Richmond,  Va.,  which  won  1st 
place  in  the  over  $100  million  cate¬ 
gory. 


$5  to  $25  million  —  1st  place. 
Creeds  of  Toronto.  2nd  place,  Tri- 
mingham  Brothers,  Ltd.  of  Bermuda. 
Awards  of  Merit:  Allen  Furniture  of 
Needham,  Mass.;  and  Joseph  Spiess 
Company  of  Elgin,  III. 

Under  $5  million  —  1st  place  tie 
between  Ginger’s  Bathrooms  of  Tor¬ 
onto  and  the  Twenty-Four  Collection 
of  Miami.  2nd  place,  no  award. 
Awards  of  Merit:  Winners  Apparel 
Ltd.  of  Toronto;  and  Bath  ’n  Bedtime 
of  Ontario. 

Institutional  —  1st  place.  Racquet 
Sports  Group  of  Toronto.  2nd  place, 
Sanger  Harris  of  Dallas.  Awards  of 
Merit:  Boston  University  Bookstore; 
WaldofTs  of  Hattiesburg,  Miss.;  and 
Neiman  Marcus  of  Dallas. 
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Small  paper  tackles 
a  big  project 

A  128-page,  full-color  book  on  the 
Montana  wilderness  has  just  been 
published  by  the  Missoula  Mis- 
soulian,  a  31,000-circulation  daily 
serving  the  western  part  of  the  state. 

“We  have  found  an  unusual  way  for 
small  newspapers  to  tackle  big  report¬ 
ing  projects,”  said  Steve  Woodruff, 
the  Missoulian’s  natural  resources 
reporter  and  one  of  the  authors. 

Woodruff,  reporter  Don  Schwen- 
nesen  and  photography  director  Carl 
Davaz  spent  a  year  traveling  through 
Montana’s  IS  congressionally 
designated  wildernesses  for  the  book, 
Montana  Wilderness— Discovering 
the  Heritage. 

Book  excerpts  were  recently  pub¬ 
lished  in  the  Missoulian,  Billings 
Gazette,  Helena  Independent  Record 
and  Butte  Standard,  sill  owned  by  Lee 
Enterprises  of  Davenport,  Iowa. 

The  book’s  40,(XX)  words  of  text  are 
illustrated  with  103  color  photos  and 
16  color  maps.  The  three  staffers 
spent  230  days  in  the  wilderness, 
traveling  more  than  10,000  miles  and 
shooting  16,000  frames  of 
Kodachrome. 

Woodruff  said  he  expects  book 
sales  to  “more  than  cover  the  tens  of 
thousands  of  dollars  it  cost  us  to 
research,  photograph  and  write  and 
publish  the  only  complete  report 
available  on  this  issue  of  great 
regional  imp>ortance.” 

The  volume  also  deals  with  issues 
such  as  wildland  recreation  and 
wilderness  management  and  suggests 
trips  for  readers. 

Newspaper  union 
officials  arrested 
at  demonstrations 

Newspaper  Guild  president 
Charles  A.  Perlik  is  one  of  the  many 
prominent  persons  who  have  been 
arrested  in  the  recent  daily 
demonstrations  at  the  South  African 
embassy  in  Washington. 

Former  Washington-Baltimore 
Guild  president  Ernie  Mercer  was 
also  arrested  in  a  demonstration  last 
month.  As  is  customary  in  the 
demonstrations,  charges  against  both 
union  leaders  were  later  dropped. 

Perlik  said  he  was  protesting  not 
only  South  Africa’s  apartheid  racial 
policy,  but  a  “campaign  of 
oppression”  he  said  the  country  is 
conducting  against  its  reporters. 
South  African  journalists  have  been 
forced  to  testify  about  events  they 
witnessed  and  to  reveal  news 
sources,  Perlik  said. 
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the  ARF  model.  However,  there  is 
evidence  that  this  will  not  necessarily 
be  true  in  the  future. 

Television  Audience  Assessment, 
Inc.  has  recently  released  a  new  study 
entitled,  “Program  Impact  and  Pro¬ 
gram  Appeal:  Qualitative  Ratings  and 
Commercial  Effectiveness.”  This 
study  involved  measures  of  viewer  re¬ 
sponse  to  commercials. 

The  study  indicates  that  ratings 
alone  are  not  the  determinant  of 
whether  a  program  will  be  an  effec¬ 
tive  advertising  vehicle.  Viewers  who 
rate  the  program  highly  will  be  more 
positively  affected  by  its  commer¬ 
cials. 

Other  notable  studies  which  have 
gone  beyond  level  two  of  the  ARF 
model  include  Newsweek’s  “Eyes 
On”  study,  Alvin  Achenbaum’s 
“Theory  of  Effective  Rating  Points,” 
and  Dr.  Herbert  Krugman’s  work  on 
neurocommunications  research, 
though  none  of  these  studies  have 
been  able  to  measure  the  sales  re¬ 
sponse  function,  the  final  stage  of  the 
ARF  model. 

The  fii  st  direct  measure  of  consum¬ 
er  sales  response  to  advertising  and 
marketing  stimuli  is  provided  by  the 
Universal  Product  Code  and  comput¬ 
er  scanners. 

With  UPC,  immediate  sales  results 
can  be  tracked  as  soon  as  the  advertis¬ 
ing  has  run.  The  advertiser  need  only 
check  the  item  movement  print-outs 
to  determine  the  number  of  additional 
items  sold. 

The  first  study  which  sought  to 
measure  the  effects  of  advertising  on 
sales  using  the  Universal  Product 
Code  was  a  pilot  study  conducted  by 
the  ARF  known  as  “Project  Payout.” 

It  was  difficult  to  judge  the  effects 
of  advertising  on  sales  from  this  first 
pilot  since  most  of  the  advertising  in 
newspapers  was  accompanied  by 
price  discounts. 

Considering  this  limitation,  the  pi¬ 
lot  results  did  show  that  newspaper 
usage  correlated  most  strongly  with 
sales  of  the  media  which  were  mea¬ 
sured. 

Most  recently,  the  Newspaper  Ad¬ 
vertising  Bureau  released  a  study 
which  measured  actual  consumer  pur¬ 
chase  data  of  packaged  goods  through 
scanner  analysis  in  36  stores  in  six 
cities.  Five  categories  of  supermarket 
packaged  goods  were  measured.  The 
effects  of  newspaper  advertising,  as 
well  as  magazines,  network  and  spot 
TV  were  reported. 

In  this  study,  newspapers  were  the 
only  medium  found  to  have  an  imme¬ 
diate  effect  on  sales  and  brand  shares. 


Unfortunately,  all  the  ads  measured 
included  cents-off  coupons. 

This  is  a  drawback,  since  one  of  the 
obstacles  we  face  is  proving  that 
newspapers  can  move  products  with¬ 
out  the  aid  of  price  reductions. 

Too  often,  we  are  relegated  to  the 
role  of  a  coupon  distributor  or  promo¬ 
tional  vehicle  for  national  adver¬ 
tisers.  Even  so,  the  Bureau’s  study 
has  some  excellent  information  on  the, 
sales  effects  of  national  ROP  and  na¬ 
tional  freestanding  inserts  in  newspa¬ 
pers. 

Information  Resources  Inc.  is 
utilizing  state  of  the  art  tchnology  to 
correlate  advertising  exposure  to  pur¬ 
chase  patterns  in  their  six  test  mar¬ 
kets.  Their  program  is  called  Behav¬ 
ior-Scan  which  is  an  electronic  meter¬ 
ing  of  the  television  set. 

It  makes  it  possible  to  monitor 
viewership  and  also  integrate  viewer- 
ship  information  with  purchase  infor¬ 
mation  by  replacing  the  traditional 
TV  diary  with  an  electronic  scanner 
panel. 

In  the  BehaviorScan  markets, 
newspaper  purchase  influences  are 
also  measurable  by  producing  edi¬ 
tions  of  the  local  paper  and  delivering 
those  editions  to  BehaviorScan  panel 
participants. 

Certainly,  television  faces  some 
serious  problems  in  the  next  few 
years.  Prime  time  network  ratings 
have  continued  to  decrease.  The 
increase  in  split  30-second  spots  is 
drawing  the  criticism  of  more  com¬ 
mercial  clutter.  Cable  advertising  re¬ 
venues  have  not  reached  their 
optimistic  projections. 

It’s  hard  to  open  a  trade  book  these 
days  and  not  see  some  mention  of  the 


potential  of  the  VCR  surge  and  the 
zapping  phenomenon  as  having  a 
negative  impact  on  television  com¬ 
mercial  effectiveness. 

In  fact,  recently  Nielsen  has 
decided  to  include  videocassette 
recorder  taping  in  its  tv  viewing  re¬ 
ports. 

Network  advertising  costs  have  ris¬ 
en  at  a  rate  approaching  three  times 
the  inflation  rate.  Many  advertisers 
are  looking  for  advertising  alterna¬ 
tives.  In  tody’s  advertising  climate, 
it  is  possible  for  newspapers  to  be 
considered  an  alternative  to  network 
along  with  spot  TV  ,  cable  and  maga¬ 
zines. 

This  must  be  done  by  stressing  the 
strengths  of  newspapers,  as  opposed 
to  simply  knocking  television. 

Increasing  our  national  advertising 
share  will  be  an  extremely  difficult 
task.  However,  when  one  share  point 
represents  almost  $500  million,  it  is  a 
goal  worth  shooting  for. 

Weekly  owner 
adds  partners 

David  Burnham,  editor  and  pub¬ 
lisher  of  the  13,000-circulation  New 
Hampshire  Times,  weekly  in  Con¬ 
cord,  has  disclosed  three  new  part¬ 
ners  in  the  weekly  tabloid. 

The  newspaper  now  has  John  G. 
Davis,  a  New  York  publisher  of 
corporate  annual  reports,  as  presi¬ 
dent  and  chief  executive  officer;  Har¬ 
low  C.  Ide  Jr.  and  William  Lamed, 
partners  in  Madison  Com- 
munications.  New  York  publishing 
consulting  firm,  as  publisher/chief 
operating  officer,  and  circulation 
manager  respectively. 
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Firms  that  offer  100%  paid  co-op  ad  programs 

(Continued  from  page  36) 

Manufacturer 

Products 

Manufacturer 

Products 

SMCorp. 

automotive  after- 
market  products 

Washington  Forge,  Inc. 

kitchen  utensils 

WD-40CO. 

car  care  products 

Tonka  Corp. 

toys 

Webcor  Electronics,  Inc. 

calculators, 

Turner  Industries 

torch  kits 

(sub.  Novus  Electronics 

Corp. 

digital  watches 

Union  Camp  Corp. 

Union  Carbide  Corp. 

office  supplies 

car  care  products 

Wellington  Puritan,  Inc. 

rope 

Wico  Corp. 

video  game  & 

Unival  Corp. 

aerosol  chemicals  access. 

computer  access. 

Valvoline  Oil  Co. 

Div.  Ashlarxl  Oil. 

car  care  products 

William  H.  Rorer,  Inc. 

pharmaceuticals 

Vermont  American  Corp. 

tools 

Wilson  Foods  Ckirp. 

processed  meats 

Wallace  Intematiorral 

Silversmiths 
(sub.  Katy  Industries) 

silverware 

Wilton  Enterprises,  Inc. 

cake  decorating 
supplies 

Woolfolk  Chemical 

chemicals 

Warner  Communications 

records  &  tapes 

Works,  Inc. 

Wamer/Elektra/ 

Atlantic  Corp. 

W.R.  Grace  &  Co. 

plant  food,  soil  mix 

Column  has  long-distance  effect 


When  the  initial  furor  died  down,  “I  have  two  reactions,  really,”  he 
Philadelphia  fans  began  to  thank  col-  said  in  a  telephone  interview.  “One, 
umnist  Hurt .  the  story  was  so  close  to  the  surface ,  it 

“It  has  already  been  suggested,  would  have  emerged  anyway.  Many 
jokingly  of  course,  that  a  new  statue  people  knew  about  it. 
be  erected  outside  Veterans  Stadium  “Two,  if  the  deal  was  so  flimsy  that 
in  honor  of  Hurt,  whose  column  one  story  could  kill  it,  then  it  was  a 

helped  alert  this  city  to  the  planned  pretty  damn  flimsy  deal  in  the  first 

flight  of  the  Eagles,”  Philadelphia  place.” 

Inquirer  columnist  Frank  Dolson  Hurt  said  Phoenix  sports  fans  — 
wrote.  who  also  have  long  hoped  for  a  pro- 

Hurt  was  interviewed  by  Philly  tv  fessional  baseball  franchise  — 
stations  and  was  a  guest  on  a  number  apparently  did  not  blame  him  for 
of  city  talk  shows.  upsetting  the  Eagles’  move. 

At  the  same  time,  James  “We  had,  I  think,  one  letter  to  the 
Monaghan,  a  businessman  who  had  editor  recently,  but  I  have  not 

hoped  to  move  the  team,  said  Hurt’s  received  one  negative  call  (from  local 
column  was  the  “primary  reason”  the  residents),”  he  said, 
plan  was  sunk.  “I  got  about  ten  letters  —  seven  of 

Hurt,  however,  insists  his  role  has  them  from  Philadelphia  fans,  thank- 
been  overblown.  ing  me,”  he  said. 

Journalism  awards  directory  up-date 

The  following  corrected  Street,  Suite  700,  Washington,  D.C. 
information  has  been  received  for  the  2(X)05. 

13th  Annual  Directory  of  Journalism  Page  23 J  —  NSBA  Awards  for 
Awards,  Dec.  29,  1984:  Public  Education  have  been  sus- 

Page  5J  —  Art/World.  Winners  pended.  New  address  of  National 
receive  $1,000  and  Honorable  Men-  School  Boards  Association  is  1680 
tions  receive  $500.  The  deadline  for  Duke  St.,  Alexandria,  Va.  22314. 
submissions  is  June  1,  1985.  The  zip  Page  24J  —  Oscars  in  Agriculture, 
code  is  10128.  Entries  should  be  sent  to  DeKalb 

Page  21J  —  NAAP  Awards.  Con-  AgResearch,  Inc.,  3100  Sycamore 
tact:  National  Association  of  Road,  DeKalb,  Ill.  60115.  Entry 
Advertising  Publishers,  1 1 1  E.  Wack-  deadline  is  June  5. 
er  Drive,  Chicago,  Ill.  60601.  Compe-  47J  —  Pulliam  Journalism  Fel- 
tition  is  open  only  to  NAAP  members.  lowships.  Contact  is  Harvey  Jacobs 
Page  21J  —  NAA  Journalism  (Director  of  the  Fellowship  Program) 
Awards.  Correct  address  of  Newslet-  do  The  Indianapolis  News,  P.O.  Box 
ter  Association  of  America  is:  1341  G  145,  Indianapolis,  Ind.  46206. 


Arizona  Republic  sports  columnist 
Bob  Hurt  doesn’t  think  he  single- 
handedly  stopped  the  Philadelphia 
Eagles  football  team  from  moving  to 
Phoenix  —  but  apparently  a  number 
of  Philadelphia  fans  do. 

When  Hurt  wrote  in  mid-December 
that  there  were  strong  indications  the 
Eagles  would  move  their  franchise  to 
Phoenix,  he  set  off  a  chain  reaction 
.  that  ultimately  sunk  the  plan. 

Though  Phoenix  has  long  coveted  a 
pro  football  team  and  the  Eagles’ 
owners  had  long  groused  about  their 
deal  with  Veterans  Stadium  in  Phil¬ 
adelphia,  the  planned  move 
(announced  in  the  column)  shocked 
the  City  of  Brotherly  Love. 

As  Philadelphia  fans  shouted  their 
outrage,  the  city  and  team  owners 
quickly  negotiated  a  deal  to  keep  the 
Eagles  in  town. 
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lencas 


Oh,  to  have  a  penny  for  every 
“great”  story  idea  offered  between 
the  crab-bacon  balls  and  the  choco¬ 
late-mint  fondue.  Just  imagine  all  the 
dishes  we  could  add  to  the  menu  down 
it  the  truck  stop. 

Weekly  gets  reprise 

Country  Journal,  the  1,200- 
circulation  Huntington,  Mass,  week¬ 
ly  scheduled  to  close  down  at  year's 
end  got  a  reprieve  from  owner  New¬ 
man  Marsh. 

Named  as  publisher  was  Cindy 
Fee,  who  had  been  a  reporter  for  the 
Williamstown  (Mass.)  Advocate, 
10,0(X)-circulation  weekly. 


has  a  pal  on  the  paper.  Unfortunately, 
the  pal  usually  turns  out  to  be  the  per¬ 
son  who  won  last  year’s  in-office 
Most  Like  Pond  Scum  Award.  There 
is  no  one’s  stomach  this  pal  hasn’t 
turned. 

“I’m  good  friends  with  the  pub¬ 
lisher.” 

Everybody  is. 

“I’ve  got  a  great  idea  for  a  story.” 

Just  when  you  thought  assignment 
editors  and  reliable  sources  had  a 
copyright  on  that  statement,  up  pop 
complete  and  total  strangers  promis¬ 
ing  you  exclusivity  to  a  tap  dance  re¬ 
cital  or  the  annual  chicken  dinner 
down  at  the  lodge. 


Shop  Talk 

(Continued  from  page  56) 


Name-dropping  is  so  gauche.  But 
let’s  face  it,  anyone  who  asks  this 
doesn’t  want  to  hear  about  your 
award-winning  feature  on  a  five-year- 
old’s  battle  with  cancer. 

They  want  to  hear  that  you  breathed 
the  same  air  as  Jesse  Jackson,  John 
Hinckley’s  parents,  Joan  Kennedy, 
Rick  James,  Earl  Butz,  Black  Sab¬ 
bath,  Sen.  Daniel  Patrick  Moynihan 
and  Patrick  Duffy,  who’s  inhaled  the 
same  air  as  J.  R.  Ewing. 

“I’ve  never  seen  your  name  in  the 
paper.” 

So  what  if  this  was  the  week  your 
five-part  Page  One  series  ran  after  six 
months  of  good,  solid  investigative 
work  that  probably  will  net  you  sever¬ 
al  state  and  national  awards,  not  to 
mention  some  changes  in  the  law  by 
the  state  legislature.  So  what? 

“Why  don’t  you  cover  more  high 
school  sports?” 

Because  at  last  word  no  one  had 
died,  leaving  me  editor  or  publish¬ 
er — in  whose  hands  such  decisions 
sit. 

“Do  you  know  my  wife’s  cousin’s 
ex-sister-in-law,  Lucy?  She  works  at 
the  paper.” 

Next  to  circulation  complaints  and 
questions  regarding  policy,  queries  of 
this  nature  are  a  close  third. 

Folks  out  there  in  Newspaperland 
simply  do  not  realize  that  a  newspaper 
is  a  very  big  place  with  lots  of  people 
working  in  scores  of  different  depart¬ 
ments,  cities  and  countries. 

Heck,  if  you  just  take  the  editorial 
department  of  a  fairly  large  all-day 
paper,  ignoring  the  bureaus  and  just 
concentrating  on  cityside,  there  are 
some  copy  editors  who  come  in  at  6 
a.m.  to  put  out  the  PM  paper  and  nev¬ 
er  see  the  reporters  who  come  in  at  5 
p.m.  to  put  out  the  AM.  Still,  “Do 
you  know  so-and-so?  He/She  works 
down  at  the  paper”  is  a  pretty  popular 
party  question. 

The  tete-a-tete  usually  goes  some¬ 
thing  like  this: 

Q:  So,  your  wife’s  cousin’s  ex-sis- 
ter-in-law,  Lucy,  works  at  the  paper? 
Do  you  know  her  last  name? 

A:  No. 

Q:  Do  you  know  what  department 
she  works  in? 

A:  No. 

Q:  Do  you  know  what  she  does? 

A:  No.  1  just  know  she’s  worked 
there  a  long  time.  Everyone  knows 
her. 

“Do  you  know  (Fill  in  the  name  of 
a  person  most  loathed  in  the  city 
room)?  He’s  a  good  friend.” 

Obviously  the  object  here  is  to  im¬ 
press  you  with  the  fact  that  this  person 


Congratulations  to  INAME-the  professional  organization 
of  International  Newspaper  Adwrtising  and  Marketing 
Executlves-during  your  Winter  1985  Sales  Conference, 
January  27-31,  at  tte  Miami  Beach  Fbntalnddeau  Hilttxi. 
You  help  make  us  proud  to  be  part  of  the  growing 
newspaper  advertising  industry. 

As  far  as  we're  concerned ,  vdien  it  comes  to  advertising 
and  marketing,  you  are  today’s  big  news. 
Wslcome  to  Miami! 


The  Spanlsh-language  Daily  Newspaper 
_ Ftaunded  July  4, 1953 _ 


Diario  Las  Americas 
2900  N.W.  39th  Street 
Miami.  Florida  33142-5193 
(305)633-3341 


Represented  nationally  by: 

Cresmer,  Wxxtward,  O’Mara  &  Ormsbce,  Inc.  (CWO&O) 
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Rise  of  an  unusual  editorial  cartoonist 

Tom  Toles  of  the  Buffalo  News  and  Universal  Press  is  gaining 
national  renown  with  his  offbeat  multi-panel  drawings 


By  Chris  Lamb 

Tom  Toles’  editorial  cartoons  don’t 
look  like  anyone  else’s.  He  wants  it 
that  way.  But  if  he  had  his  way  several 
years  ago,  he  never  would  have 
become  an  editorial  cartoonist. 

After  graduating  from  the  State 
University  of  New  York  at  Buffalo, 
he  was  hired  as  an  illustrator  by  the 
now-defunct  Buffalo  Courier- 
Express.  When  the  newspaper’s  reg¬ 
ular  cartoonist  went  on  vacation,  the 
editor  asked  him  to  fill  in. 

“I  didn’t  really  want  to  do  it,”  re¬ 
called  Toles.  “I  didn’t  think  I  had  the 
skills  to  do  the  things  that  were  in  the 
standard  political  cartoons,  and  1 
didn’t  think  I  could  get  them  either.” 

What  does  he  think  now?  “I  feel 
like  I’ve  gotten  better  at  making  the 
cartoon  respond  to  what  I  want  to 
do,”  said  Toles.  “Part  of  that  has 
been  adjusting  my  own  abilities  to  fit 
the  editorial  cartoon  format  and  part 
has  been  adjusting  the  editorial  car¬ 
toon  format  to  fit  what  I  want  to  do 
vrith  it.  I  think  I’ve  at  least  been  rea¬ 
sonably  successful.” 

The  32-year-old  Toles  has  been 
more  than  “reasonably  successful.” 
He  was  the  winner,  for  instance,  of 
the  1984  John  Fischetti  Editorial  Car¬ 
toon  Competition  {E&P,  December 
IS).  And  Toles,  who  is  in  only  his 
fourth  full  year  as  an  editorial  car¬ 
toonist,  already  appears  in  about  125 
newspapers.  Toles  has  been  distrib¬ 
uted  by  Universal  Press  Syndicate 
since  1982 — the  same  year  he  was 
hired  by  the  Buffalo  News  after  the 
Courier-Express  folded. 

His  five-times-a-week  cartoon  for 
the  News  is  labeled  “Tom  Toles’ 
View.”  He  explained,  “They  call  it 
that  to  make  it  clear  it  is  not  related  to 
the  editorial  board’s  position.” 

It  is  his  view;  he  has  the  freedom  to 
do  as  he  pleases  within  the  pliant 
boundaries  of  good  taste.  “You  take  a 


Chris  Lamb  is  a  free-lance  writer 
based  in  Knoxville.  He  previously  pro¬ 
filed  editorial  cartoonist  Mike  Peters 
for  the  August  11, 1984  issue  of  E&P. 


Tom  Toles 


greater  pride  and  interest  in  some¬ 
thing  when  it’s  your  own,”  said 
Toles.  “You  shape  it  and  put  your 
creative  energy  in  it.  When  you’re 
sharing  the  creative  burden  it’s  com¬ 
mittee  work,  and  committee  work  al¬ 
ways  looks  like  committee  work.” 

Toles  said  he  doesn’t  consciously 
try  to  make  his  cartoons  dissimilar 
from  those  of  other  cartoonists,  but 
they  often  turn  out  that  way.  “1  try  to 
get  cartoons  to  follow  my  own 
instincts,”  he  stated. 

The  standard  editorial  cartoon  con¬ 
tains  one  panel;  Toles  uses  multiple 
panels  most  of  the  time.  Though  some 
cartoonists — most  notably 
Universal’s  Pat  Oliphant — include  a 
small  character  at  the  bottom  of  the 
drawing  to  provide  additional  com¬ 
ment,  Toles  literally  puts  more  of  him¬ 
self  in  his  cartoons.  His  second  voice 
is  a  tiny  picture  of  him  at  his  drawing 
board. 

In  the  body  of  one  recent  multi¬ 
panel  cartoon,  he  used  a  conversation 
involving  a  Central  Intelligence  Agen¬ 
cy  spy  to  satirize  the  agency’s  secret 


handbook  on  terrorism.  Then  at  the 
bottom  of  the  cartoon,  a  much  smaller 
CIA  spy  tells  Toles,  “How  did  he 
know  we  wrote  it?  We  put  ‘not  by  the 
CIA’  right  on  the  cover.” 

The  beginning  of  “Tiny  Tom,”  like 
the  beginning  of  Toles’  career  as  an 
editorial  cartoonist,  came  as  some¬ 
thing  of  an  accident.  “When  I  tried 
cartooning  full-time  I  was  trying 
everything  I  could  think  of — different 
formulas  and  devices,”  he  said.  “1 
tried  it  a  couple  of  times,  just  for  the 
fun  of  it,  and  got  such  a  good  response 
I  used  it  a  few  more  times.  Eventually 
I  included  it  all  the  time.”  Toles  noted 
that  Tiny  Tom  sometimes  serves  the 
cartoon  but  is  usually  just  a  bonus  for 
readers — “sort  of  a  cherry  on  top.” 

His  cartoons  have  made  him  some¬ 
thing  of  a  local — albeit  reluctant — 
celebrity  in  Buffalo.  It’s  not  some¬ 
thing  he’s  comfortable  with;  it’s  not 
even  something  he  wants.  “When  I 
got  into  cartooning,  I  expected  to  do 
my  work  and  that  would  be  that,”  said 
Toles,  adding  that  people  now  often 
approach  him  on  the  street.  “I  don’t 
really  know  how  they  recognize  me 
unless  they  can  somehow  translate 
that  tiny  figure  in  the  comer  of  the 
cartoon  to  what  I  actually  look  like.” 
He  reported  that  he  tends  to  respond 
the  same  whether  accosted  in  a  friend¬ 
ly  or  angry  way — “I  smile,  exchange 
a  few  pleasantries,  and  try  to 
escape.” 

Toles  said  he  doesn’t  have  a  specif¬ 
ic  audience  in  mind  when  he  works  on 
a  cartoon.  He  feels  there’s  an 
audience  out  there  but  he  can’t  iden¬ 
tify  it.  “I  work  out  of  my  head  most  of 
the  time,”  he  stated.  “I  just  presume 
there’s  an  audience  who’s  interested 
in  the  kind  of  political  analysis  that  I 
do,  and  I  work  for  them.  I  don’t  know 
who  they  are.  There’s  no  way  I  can 
know.” 

He  gets  requests  for  his  originals 
from  all  over,  including  the  White 
House.  “If  they’re  a  big  shot,  I  ask 
them  to  pay  for  it,”  he  said.  “If 
they’re  people  who  I  suspect  general¬ 
ly  love  the  work  for  itself.  I’ll  often 
give  it  away.” 
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Tom  Toles  taking  on  George  Bush,  Geraldine  Ferraro,  the  CIA,  Walter  AAondale,  and  RorKild  Reagan 


Just  as  there’s  more  to  Toles’  car¬ 
toons  than  meets  the  eye,  the  same 
goes  with  him.  With  his  beard  and 
long,  shoulder-length  hair,  he  looks  as 
though  he  just  walked  off  a  college 
campus  of  the  1960s  or  early  1970s. 
But  his  lifestyle  is  far  more  con¬ 
servative.  He  lives  just  a  few  doors 
from  the  house  he  grew  up  in,  is  mar¬ 
ried  to  his  high  school  sweetheart,  and 
usually  goes  to  bed  about  8  o’clock. 
While  at  work  he  shifts  to  the  Left, 
although  he’s  not  sure  precisely  how 
far.  “I  was  thinking  about  that  the 
other  day  and  was  trying  to  define  in 
my  mind  what  the  term  ‘liberal’ 
means,”  he  said.  ‘‘It’s  just  such  a 
complicated  word.  But  it  would  be- 
disingenuous  of  me  to  try  to  beg  off 
from  it  because  it’s  an  unpopular 
stance  right  now.  If  you  boil  it  down, 
that’s  what  lam....” 

As  a  ‘‘liberal,”  he  doesn’t  like  hav¬ 
ing  Ronald  Reagan  as  President.  But 
as  a  liberal  editorial  cartoonist,  Toles 
very  much  likes  having  him  in  the 
White  House.  He  illustrated  this 
irony  by  quoting  Oliphant,  who  said 
he  voted  for  Reagan  because  he’s  a 
cartoonist.  Toles  called  the  Republi¬ 
can  chief  executive  ‘‘a  tap  that  never 
runs  dry.  Four  more  years  is 
definitely  a  mixed  blessing  for  a  lot  of 
cartoonists.” 

Toles  doesn’t  restrict  his  criticism 
to  conservatism.  Everyone  is  fair 
game.  He  said  he  is  under  no  obliga¬ 
tion  to  be  fair  ‘‘in  the  sense  of  giving 
both  sides  equal  time.  Equal  time  is 
not  part  of  the  job.  The  job  is  looking 
at  the  news  that  passes  in  front  of  you 
and  finding  an  interesting  way  to  say 
what  you  think  about  it.  I  don’t  feel 
the  obligation  to  present  other  peo¬ 
ple’s  points  of  view.  It’s  not  their 
strip.  It’s  mine.” 

His  preferences  when  it  comes  to 
cartoon  subjects  include  politics,  the 
economy,  and  defense-related  issues. 
He  also  likes  satirizing  religious  and 
moral  issues  but  considers  them 
‘‘minefields  in  the  area  of  reader  re¬ 
sponse.” 

Toles  is  usually  at  work  by  6 
o’clock  in  the  morning.  He  gets  the 


idea  for  the  day’s  cartoon  by  reading 
the  Buffalo  News,  New  York  Times, 
Washington  Post,  and  Wall  Street 
Journal,  and  watching  the  morning 
news  programs.  Then  he  goes  to  the 
drawing  board.  ‘‘I  usually  do  more 
roughs  than  finished  cartoons  just  to 
try  a  lot  of  different  things.  I  show 
them  around  to  a  few  people  just  to  get 
their  thoughts  on  them,  including  my 
editor.”  When  he’s  finished  with  his 
cartoon  for  the  day,  he  sends 
photocopies  of  it  to  the  125  papers 
who  carry  it.  According  to  his  con¬ 
tract  with  Universal,  he  draws  four 
cartoons  a  week  on  national  topics. 
The  other  cartoon,  appearing  just  in 
the  Buffalo  News,  is  local. 

He  goes  home  around  2:30  and 
leaves  his  work  behind.  Toles  stays 
away  from  sketch  pads  and  crayons; 
the  only  thing  he  does  that’s  job- 
related  is  watch  the  news.  It  wasn’t 
always  this  way,  he  said.  ‘‘When  I 
first  started  doing  editorial  car¬ 
toons — when  it  was  the  last  thing  in 


the  world  I  wanted  to  do — it  was  like 
having  final  exams  every  day.  I  had 
dreams  where  the  headline  was  like  a 
clockwork  whirling  around.  All  my 
ideas  didn’t  make  sense  and  I  couldn’t 
get  anything  on  the  pages  correctly.” 
That  has  faded  with  experience. 

‘‘I  try  to  do  things  in  my  spare  time 
that  are  completely  unrelated  to 
editorial  cartoons,”  said  Toles.  A  few 
years  ago  he  built  a  pipe  organ  in  his 
house  and  then  taught  himself  to  play 
it.  Since  then  he’s  l^en  studying  land¬ 
scape  design,  so  he  now  goes  home 
and  relaxes  in  his  garden.  He  also 
swims,  plays  tennis,  and  does  cross¬ 
country  skiing. 

Toles  said  he  doesn’t  know  if  he’ll 
still  be  an  editorial  cartoonist  10  or  20 
years  from  now.  But  he’s  currently 
happy  with  what  he’s  doing.  His  first 
book.  The  Taxpayer’s  New  Clothes, 
will  be  published  this  spring  by 
Andrews,  McMeel  &  Parker — the 
book  arm  of  Universal. 


Larson:  three  best-sellers  at  once 


Amtriea. 

Larson  likes  horsing  around. 


Three  books  spawned  by  ‘‘The  Far 
Side”  comic  appeared  simultaneous¬ 
ly  on  a  New  York  Times  best-seller  list 
this  month. 

The  Gary  Larson  collections  on  the 
paperback  ‘‘Advice,  How-to,  and 
Miscellaneous”  list  included  The  Far 
Side  Gallery  at  number  one.  In  Search 
of  the  Far  Side  at  number  three,  and 
Beyond  the  Far  Side  at  number  nine. 
All  are  published  by  Andrews* 
McMeel  &  Parker — the  book  arm  of 
Universal  Press  Syndicate,  which  dis¬ 
tributes  Larson’s  panel  to  over  200 
papers. 

“Garfield”  creator  Jim  Davis  of 
United  Feature  Syndicate  once  had 
seven  books  on  the  Times  trade 
paperback  list  simultaneously,  but  it 
is  rare  for  a  cartoonist  to  have  more 
than  one  at  a  time. 

(For  more  on  “The  Far  Side,”  see 
E&P,  July  2,  1983  and  July  28,  1984.) 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


AUTOMOTIVE 


YOUR  WHEELS  weekly  car  care  column  WHAT’S  NEW  IN  MEDICINE 
by  LA  Times  staff  writer,  available  out-  Award  winning  weekly  column  on  latest 
side  So.  California.  Pat  Boyle,  2040  developments  in  medicine.  L.A.  Chot- 
Sinaloa  Ave.,  Altadena,  CA  91001.  kowski,  M.D.,  F.A.C.P.,  1143  Chamber 
Lain  Highway,  Kensin^on,  CT  06037, 
vinfn  (203)  828-5016. 


WHAT’S  NEW  ON  VIDEO 
Well-received  weekly  column  spotli^t-. 
ing  what’s  available  on  videocassme. 
Suggestions  on  how  your  readers  can 
invest  their  video  dollars.  $25  weekly. 
Steve  White,  70  Cranch,  Quincy,  MA 
02169  (617)  542-4288. 

COf^UMER 

“HMOs  AND  YOUR  HEALTH”~A  revolu¬ 
tionary  answer  to  hi^  medical  costs. 
New  article  series  by  Joseph  Silverstein. 
Details  from  Mike  LeFan  Features,  1802 
S.  13th,  Temple,  TX  76501. 


"MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated). 
Great  for  weekend  section  or  entertain¬ 
ment  pages.  Camera  ready.  Star  photos. 
Our  lOtn  year.  Cineman  Syndicate,  7 
Charles  Court,  Middletown  NY  10940; 
(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
CELEBRITY  INTERVIEWS,  movie  re-  H«rald,  90  others.  6  national  awards; 
views,  “Around  Entertainment”  with 

photos.  Our  12th  year.  International  knowl^ge,  solid  witing 

Photo  News.  Box  2A05.  West  Palm  skills  ”  8th  year.  Edith  Lank  Box 
Beach  FL  33402.  271^230°*^^**'*'' 


FINANCIAL 


MONEY/FINANCES/INVESTMENT 
COLUMN,  very  readable,  broad  appeal. 
,  293i4  W.  Greenleaf,  Chicago,  IL 
5  for  info. 


Weekly  SURVIVAL  GARDENING  column 
new  intensive  environmental  approach. 
By  ecologist/biologist/writer  John  Free¬ 
man.  50  years  experience.  ECO  Fea¬ 
tures,  Box  69193,  W.  Hollywood,  CA 
90069,  (213)  274-0954. 

POLITICAL  COLUMNS 

POLITICS-The  latest  line  on  political 
races,  issues,  candidates.  Weekly.  Rea¬ 
sonable  rates.  Call  (504)  891-3509. 


WEEKLY  SCI  ENCE  COLUM  N  800  vrords 
plus  editorial  cartoon.  Concepts,  profiles 
precis,  reader  queries.  Relevant,  witty, 
painless.  3rd  year.  Samples:  Science 
Syndicate,  PO  Box  5636,  Portland,  OR 
97228.  (503)  224-8338. 


TIMELY  NEWS,  features  and  columns 
on  health  and  medical  topics  for  a 
remarkably  low  price.  Columns  ready  to 
tun  on  childrens’  health,  consumer 
drugs  and  healthful  travel,  dental  care 
and  fitness.  Weekly  package  of  6000 
plus  words.  Can  be  mailed  or  sent  elec¬ 
tronically.  AP  style.  Send  for  sample  or 
free  trial.  International  Medical  Tribune 
Syndicate,  600  New  Hampshire  Ave. 
NW,  Washington,  DC  20037. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

WEEKLY  NEWSPAPER  in  state  capital 
within  Zone  2  needs  investors  for 
expansion.  Includes  printing  plant.  Rep¬ 
ly  Box  8460,  Editor  &  Publisher. 


NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  THE  WEST 
Pacific  NW  Newspaper  Associates,  Rod 
Whitesmith,  (206)  892-7196,  Box 
4^7,  Vancouver,  WA  98662. 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan,| 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
krehbiel-Bolitho,  Inc.,  Robert  N.i 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207.  I 
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JAMES  w:  HALL,  JR. 

Newspaper 

Sales,  Appraisals,  Consultations 
Jim  Hall  Media  Services,  Inc. 

408  Elm  St.  Troy,  AL  36081 

(205)  566-7198 

BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  propertu,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 

Brokers*Consultants*Appraisers 
James  A.  Martin  Associates 
Columbus  Office:  (614)  889-9747 
PO  Box  798,  Dublin  OH  43017 

KREHBIEL-BOLITHO.  INC 
Brokers-Appra  isers-Consu  Itants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HODELL,  Newspaper  Broker, 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


ANNOUNCEMENTS 


NEWSPAPERS  FOR  SALE 


COUNTRY  EXCLUSIVE 
Washington  weekly,  newer  building  with 
3  bedroom  home  upstairs,  growth  area 
with  new  industry,  forced  sale  due  to 
health  problems,  $565,0(X). 

TWICE  WEEKLY 

Long  time  family  owners  looking  to  re¬ 
tirement,  management  available,  real 
estate,  $700,0(30. 

OTHER  WEEKLIES 

Available  with  down  payment  from 
$20,000  to  $140,000  also  free  info 
sheet  to  help  first  time  buyers. 

Pacific  NW  Newspaper  Associates,  Rod 
Whitesmith,  (206)  892-7196,  Box 
4487,  Vancouver,  WA  98662. 

j  COUNTY  SEAT  NEW  YORK  STATE 
weekly  in  diversified  industrial  and  agri- 
I  cultural  area  with  good  highway  access 
I  to  major  eastern  cities.  Asking  price  of 
$150,000  well  below  annual  volume 
and  includes  phototypesetting  facilties. 
Terms  available.  W.B.  Grimes  &  Co., 
1511  K  Street,  NW.  Washington.  D.C. 

.2QQQ5 _ 

EXCELLENT  NORTH  CAROLINA  PROP¬ 
ERTY,  7  papers  and  webb-offset  plant  in 
growing  Metro  area.  Edwin  0.  Meyer 
/usociates,  Frank  J..  Thomas,  713  N. 
9th  St.,  Mebane,  NC  27301.  (919) 


NEW  LISTING  N.C.  COASTAL  AREA 
WEEKLIES:  Less  than  gross,  publisher 
financing,  Edwin  0.  Meyer  Associates, 
Frank  J.  Thomas,  713  N.  9th  St., 
Mebane,  NC  27302.  (919)  563-3365. 


TO  BUY  OR  SELL 
A  MIDWEST  NEWSPAPER 

you  need  GROWING  select  market  monthly, 

ROY  HOLDING  &  ASSOCIATES  national  and  international  circulation. 
•Brokers  •Appraisers  Box  845B,  Editor  &  Publisher, 

OTice*Phone  30*^^32-1170  INVESTOR  OR  BUYER  forspirited  week- 

Dave  Kramer  217-784-4736  W-  Diverse  readership.  Based  in  colorful 
Roy  Holding  305-335-9082  rapidly  growing  community  overseas. 

Year  round  recreation  in  sunny  climate. 

-  Contact  Box  8466,  Editor  &  Publisher. 

WAYNE  CHANCEY  CONSULTANTS  _ _ 

PO  Box  86,  Headland  AL  36345  LOCAL  BUSINESS  WEEKLY  needs  part- 
(205)  693-2619  ner.  Gross  $300,000;  est.  3  years; 

$150,000  with  minimum  $5(3,000 

-  cash  down.  SW  desert  city  pop.  '/imm. 

WE  HAVE  QUALIFIED  BUYERS  waiting  Call  broker  (915)  591-2103. 

to  pay  top  dollar  for  your  newspaper.  _ _ _ 

Strictly  confidential.  Any  zone.  Dixie  NEWSPAPER  FOR  SALE 

Newspapers,  Inc.,  PO  Box  7,  Center.  TX  Central  North  Carolina,  county  seat 
75935,  (409)  598-6146 or  598-5419,  weekly,  ESt.  14years,  $255,000 annual 
Jim  Chionsini,  President.  gross.  Selling  price  one  time  gross.  Easy 

— - — - ;; - — -  terms  to  qualified  buyer.  High  income 

3rea,  bedroom  community  for  Chapel 
Rod  Whitesmith,  (206)  892-7196  Research  triangle  Park,  Durham. 

Box  4487,  Vancouver,  WA  98662  Splendid  living  area.  University  atmos- 

_  phere,  from  county  line;  6  miles  UN(:, 

Fournier  Media  Service  Inc  10  miles  Duke,  18  miles  NCSU  and  real 
Appraisal<Brokerage<onsulting  countiy  living,  vefy  rural  county,  county 
John  L.  Fournier  Jr.  seat  1450  population.  Editorially 

PO  Box  5789  Bend,  OR  97708  invigorating,  high  advertising  potential. 

Office  (503)  389-3277.  Staff  aware  of  this  ad.  Luther  Broaddus 

III,  PO  Box  548,  Pittsboro,  NC  27312. 
(919)  542-4861. 

NEWSPAPERS  FOR  PUBLISHING  COMPANY-Zone  4  week- 

-  ly,  monthly  end  specialty  sports  publica- 

ANGLO-JEWISH  WEEKLY  in  Zone  4.  tion.  Gross  $1,000,000  this  year.  Full 
Includes  complete  typesetting  and  production  facility  and  typographies 
camera  equipment.  $1 70.000K  gross,  business.  Sell  all  or  part.  Serious  buyers 
Large  net.  Reply  Box  8402,  Editor  &  only.  $100,000  cash  required  down. 
Publisher.  Box  8423,  Editor  &  Publisher. 
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NEWSPAPER  BROKERS 

Appraisals,  Mergers,  Sales. 

No  Charge  for  (Consultation. 

WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 

Above  Average 
PERFORMANCE 
SYD  S.  GOULD  &  COMPANY 
Rte  1,  Box  146,  Theodore,  AL  36582 
(205)  973-1653 

CRIBB  MEDIA  SERVICE 
John  T.  Cribb,  Box  1220,  Townsend  MT 
59644;  (406)  266-4223.  1 


EDWIN  0.  MEYER  ASSOCIATES  _ 

Appraisers,  Brokers,  Consultants  - 

7200  Hermitage  Rd.,  Richmond,  VA  ANGLO-JEWISH  WEEKLY  in  Zone  4 
23228  Includes  complete  typesetting  anc 

Ed  0.  Meyer  (804)  266-1522  camera  equipment.  $l70,000K  gross 
Robin  R.  Lind  (804)  784-3713  Large  net.  Reply  Box  8402,  Editor  t 
Frank  L.  Thomas  (919)  563-3365  Publisher. 


WAYNE  CHANCEY  CONSULTANTS 
PO  Box  86,  Headland  AL  36345 
(205)  693-2619 


WE  HAVE  QUALIFIED  BUYERS  waiting 
to  pay  top  dollar  for  your  newspaper. 
Strictly  confidential.  Any  zone.  Dixie 
Newspapers,  Inc.,  PO  Box  7,  Center,  TX 
75935,  (409)  598-6146  or  598-5419, 
Jim  Chionsini,  President. 

Pacific  NW  Newspaper  Associates 
Rod  Whitesmith,  (206)  892-7196 
Box  4487,  Vancouver,  WA  98662 

Fournier  Media  Service  Inc 
AppraisahBrokerageKConsulting 
John  L.  Fournier  Jr. 

PO  Box  5789  Bend,  OR  97708 
Office  (503)  389-3277. 


NEWSPAPERS  FOR  SALE 


ANNOUNCEMENTS 


NEmPAPERS  FOR  SALE 


PROFITABLE  CAROLINA  WEEKLY  with 
near  10,000  circulation.  Asking 
$500,000  for  newspaper  and  two  other 
businesses.  $150,000  down,  negoti¬ 
able  terms  on  the  balance.  RICHARD 
BRIGGS  &  ASSXIATES  (912)  236- 
1596,  Box  8225,  Savannah,  GA 
31412. 


TIRED  OF  LIVING?  In  sub-zero  climate 
and  decadent  economic  area? 

THE  LAND  OF  PLEASANT  LIVING 
beckons!  Move  to  prosperous-sunny 
Southeast. 

WE  HAVE  17  WEEKLIES  from  $75K  to 
million  and  half-  and  our  list  is  growing! 
TELL  US  YOUR  NEEDS  and  financial 
capabilities  and  all  three  of  us  will  go  to 
work  for  you! 

EDWIN  0.  MEYER  ASSOCIATES 
Appraisers,  Brokers,  Consultants 
7200  Hermitage  Road,  Richmond,  VA 
Ed.  0.  Meyer...  (804)  266-1522 
Robin  R.  Lind..  (804)  784-3713 
Frank  L.  Thomas.(919)  563-3365 


THREE  CONTROLLED  CIRCULATION 
WEEKLIES,  north  central  Texas.  1984 

fross  expected-$700K.  All  three  for 
1()0k  down.  Associated  Texas  News- 

tapers,  Inc.,  Bill  or  Ed  Berger,  1801 
xposition  Blvd.,  Austin,  TX  78703, 
(512)  476-3950. 


WEEKLY  advertising  tab  Zone  2.  Gross¬ 
ing  $200,000  TMC  25,000  circulation. 
Prosperous.  Reply  to  Box  8398,  Editor  & 
Publisher. 


WEEKLY  NEWSPAPER  and  shopper 
growth  area  So.  California  grossing 
$400,000  year.  Broker  (714)  496- 
1997. 


WELL  ESTABLISHED  weekly  shopper 
grossing  $140,000  and  profitable. 
Excellent  potential  for  substantial 

growth.  Only  shopper  serving  Aspen, 
lenwood  Springs  and  Vail,  Colorado 
area.  Price  includes  all  equipment  and 
office  lease.  Owner  will  carry  on  favor¬ 
able  terms  with  1/3  down,  (303)  945- 
2445. 


YOUNG,  SEMI-WEEKLY  newspaper, 
shopper,  color  magazine,  ect. 
$600,000  gross.  Will  sell  for  gross  with 
good  terms.  Great  growth  potential.  Pre¬ 
scott,  Arizona,  (6(32)  778-2619. 


NEWSPAPERS  WANTED 


DAILY,  WEEKLY  OR  MONTHLY  Michi¬ 
gan  publications  wanted.  Purchase  for 
cash,  tax  buyout  or  merger.  Michigan 
Financial  Journal,  Carl  Meyering,  (313) 
884-1140. 


QUALITY  NEWSPAPERS  are  in  demand 
by  experienced  buyers.  To  obtain  the 
bwt  price  and  terms  for  your  paper,  con¬ 
tact  James  A.  Martin  Associates, 
Columbus  Office  (614)  889-9747.  PO 
Box  798,  Dublin,  OH  43017. 


WELL  RESPECTED,  growing  Canadian 
daily  newspaper  with  cash  seeks  to  pur¬ 
chase  smaller  newspapers  (5000- 
10,000  circulation).  Write  or  phone 
Arthur  Weeks,  Sterling  Newspapers, 
LTD,  PO  Box  10079,  Pacific  Center, 
Vancouver,  B.C.  V7Y1B6.  (604)  682- 
7755. 


Zone  7  weekly  publisher  wants  to  pur¬ 
chase  weekly  in  Texas,  New  Mexico,  or 
Arizona  in  the  $25O,()0O  to  $5OO,0OO 
gross  area.  Your  reply  will  be  held  in  total 
confidence.  Publisher  is  a  respected 
newspaperman,  second  generation  and 
has  the  finances  for  such  a  purchase. 
Send  reply  to  Box  8425,  Editor  &  Pub¬ 
lisher.  (Jnly  the  publisher  will  know  of 
your  reply. 


ANNOUNCEMENTS 

FREELANCE 


I  AM  INTERESTED  in  compiling  a  book 
that  contains  people's  feelings  about  the 
Declaration  of  Independence.  Please 
write  to  me  if  you  are  interested  in  con¬ 
tributing  to  this  book:  Charles  Connett, 
Faucett,  MO  64448. 


PUBLICATIONS  FOR  SALE 

TWO  NATIONAL  AND  REGIONAL  TAB¬ 
LOIDS,  Western  location.  One  30,0(X3 
circulation  BPA;  second,  new  23,000 
circulation  in  booming  industry.  Plus 
nationally  recognized  trade  show.  Sell- 
ing^for  health  reasons.  Box  8464,  Editor 
&  njblisher. 


_ EDUCATIONAL _ 

LEARN  TO  EDIT.  The  National  Copy  Edi¬ 
tors  School  at  the  University  of  Southern 
California  teaches  advanced  copy  edit¬ 
ing  and  healine  writing.  Write  NCES, 
DEPT.  Ill,  PO  Box  1196,  Thousand 
Oaks,  CA  91360. 


PUBLICATIONS  AVAILABLE 

"HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters."  Free  details. 
Box  34312,  Betheseda  MD  20817. 

INDUSTRY 

SERVICES 

CIRCULATION  SERVICES 

BUILD  AND  HOLD  CIRCULATION  AND 
DEVELOP  ALL  RELATED  FUNCTIONS 
From  carrier  to  mail,  from  phone  and 
crew  solicitations  to  stop  savings  pro¬ 
grams,  voluntary  payment  and  other  con¬ 
version  programs.  Promotion,  single 
copy  sales,  MBO  and  financial  manage¬ 
ment,  as  well  as  personnel  develop¬ 
ment,  specialized  training,  and  more. 
Hands  on  consultation  from  an  interna¬ 
tionally  renown  expert.  KEVIN  S.  PAP- 
PERT,  Circulation  Consultant  for  News¬ 
papers-,  (313)  683-2963. 

LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


ANNOUNCEMENTS 


The  East's  largest  newspaper 

production  conference  .  .  . 

NEWSPAPES  PKOOUCnON  CONFESENCE 

March  27-29,  1985 
Hershey  Lodge  & 
(Convention  Center 
Hershey,  Pa. 

Exhibitor  information  is 
available  by  calling 
717-234-4067  or 
2717  N.  Front  St. 
Harrisburg,  PA  17110 


Editor 

& 

Publisher 

Classifieds 

212-675-4380 


EDITOR  &  PUBLISHER  for  January  26,  1985 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


WEEKLY  NEWSPAPtKS 
985  NEW  SUBSCRIPTIONS 
(90-120  DAYS) 

Circulation  Climbers  can  market  your 
newspaper  and  take  you  to  the  number 
one  postion  in  your  market.  We  do  every¬ 
thing  from  the  telemarketing  to  the  bill¬ 
ing.  Interested???  Call  James  M. 
Scutellaro  (617)  938-7040. 


PRINTING  PRESSES 


ROCKWELL/GOSS  press  service-R.T.P. 
Mechanical  and  electrical,  dampeners, 
training,  installation  checkout,  trouble 
shooting.  William  Spells,  1210  Pinar 
St.,  Orlando,  FL  32825.  (305)  273- 
9379 


TYPESETTING  SERVICES 


TYPESETTING:  Lowest  rates  all  jobs. 
Extra  low  to  tabloids/magazines. 
Straight  text  $2.00  per  1000  charact¬ 
ers.  Please  call:  (212)  242-9722. 


CONSULTANTS 


SALES  TRAINING  CONSULTANTS 
specializing  in  print  advertising  will 
assist  you  in  upgrading  your  present 
sales  team  for  increased  sales.  Also,  3 
day  video  based  sales  training  programs 
available  for  purchase,  free  preview- 
available.  (305)  432-4534. 

VIDEOTEX  or  TELETEXT  expertise,  plus 
hands-on  production  help:  editors,  writ¬ 
ers,  artists.  PROMPT  has  a  track  record 
with  two  NY  banks  and  AT&T.  For  nwe 
information  write  or  call:  Marci  Shatz- 
man,  president,  PROMPT,  109  Hilltop 
a.,  Langhorne,  PA  19047:  (215)  860- 
0138. 

EQUIPMENT 
&  SUPPLIES 


CAMERA  A  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIA8LE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


CIRCULATION  S<^TWARE 


CIRCULATION  $1395.  Address  labels, 
subscription  postcard  billing,  PO  statis- 
tics;  paid/free/total-market/ 
combinations.  IBM  compatible; 
TRS80III,  4,  4P.  Demo  disk  $50- 
refundable.  Free  brochure.  BURCO  Sys¬ 
tems,  Inc.,  PO  Box  68,  Gridley,  CA 
95948.  (916)  846-3661. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


PRINTING  PAPER  AVAILABLE-8200 
ton  roll  inventory:  Newsprint,  Directory, 
Coated,  Matte,  SuperCal  and  White 
Offset-  1-5  day  delivery.  L  &  P  Convert- 
ers  1-800-226-9574. _ 


PRESSROOM 


FOR  SALE:  4  Harris  1100  editing  ter¬ 
minals  3  have  dual-readers  good  condi¬ 
tion.  2  compuscan  nOOCR's  used  daily 
plus  2  170's  that  can  be  used  for  spare 
parts.  Shaffstall  magnetic  disc  recording 
system,  2  MDA  60  readers  and  2  MDS 
20a  recorders.  All  in  good  condition. 
Priced  right! 

Contact  Bil!  Fisher,  The  Herald- 
Palladium,  St.  Joseph,  Mi  49085  or 
phone  (616)  429-2400. 


EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


AOmanager 

New  -  for  the  small  weekly: 

Apple  He,  300  accounts,  $1500 
AOmana^  is  a  newspaper  advertising 
scheduling,  billing,  and  sales  reporting 
software  system  for  microcompu^.  It 
runs  on  Apple,  IBM,  and  CP/M.  Com¬ 
plete  hardware/softv^  package  avail¬ 
able.  Write  or  call  for  brochure  and  report 
package.  Sunlight  Software,  PO  Box 
100,  Forestville,  CA  95436;  (707)  887- 
7141. 


NEWSPAPER  ACCOUTING  SYSTEMS 
Sophisticated  and  powerful  financial 
accounting  system  for  small-to-medium 
size  newspapers.  Includes  advertising 
accounts  receivable  and  billing, 
accounts  payable,  and  payroll,  each  faHy 
interfaced  to  general  ledger.  Turnkey 
system  includira  newspaper  accounting 
syrtem,  NCR  Tower  computer,  3  ter¬ 
minals,  orinter,  and  operator  training  for 
only  $29,780.  Call  Fred  McDaniel, 
Tamarix  Systems,  (505)  326-7143  or 
write  to  lol  E.  30th  St.,  Farmir^on, 
NM  87401. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  ^kages  will  fit  easily 
into  your  office.  Sir^e  or  multi-zone  ver¬ 
sions  available  for  thelBM  PCorTANDV 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This' 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck-> 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  541M;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing 
Circulation  management. 

Typesetting  interne  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys- 
. terns.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley,  CA  94942;  (415) 
383-4500. 


_ COMPUTERS _ 

8URROUGHS  B  800  Computer  System- 
IMhz  Processor-  96KB  Memory-  DOE 
Console-  18.8  Fixed  disk  drive-  1MB 
BSMO-  Newspaper  advertising  accounts 
receivable  Software.  Total  $13,000 
Software  support  available.  Call  or  write 
Dave  Offerman,  Press  Publications,  112 
S.York  St.,  Elmhurst,  IL  60126.  (312) 
834-0900. 


EDITORIAL  FRONT  END  (Sll  SYSTEM 
44)  EQUIPMENT 

3- 128K  CPU  mainframes,  mass  mem¬ 
ory,  large  disc  adapter. 

6-GA  440/460  IPU’S 

4- Multiplexors  for  extended  I/O 
2-Ampex  300MB  Drive 
Miscellaneous  internal  adapters  and  I/O 
cards 

All  in  excellent  condition.  For  details  call 
Dale  Berry  (602)  271-8500  -  Arizona 
Republic/Fffioenix  Gazette. 


HENDRIX  3400  (3),  VRC  8-MB  drum 
(3),  6100  Terminal  controllers  (4), 
5700  interfaces.  Available  4/1  or  ear¬ 
lier.  Will  consider  all  offers.  Contact, 
D.D.  Rappley,  The  Seattle  Times,  PO 
Box  70,  Settle,  WA  981 1 1 ,  (206)  464- 
2999. 


MAILROOM 


NEWSPAPER  INSERTER  Model 
DG3200-4  serial  3124-17,  3  into  1, 
conveyor  delivery.  (414)  78^110. 

GOOD  RECONDITIONED  Cheshire  and 
Magnacraft  labeling  machines  with  sing¬ 
le  and  multiwide  label  heads  and  quarter 
folders.  Call  Scott  or  Ed  Heisley;  (8(X)) 
527-1668  or  (214)  357-0196. 
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EGHJIPMENT  «  SUPPUE8  I  EQUIPMENT  &  SUPPUES 


MAILROOM 


CHESHIRE  523-C;  IDAB  CS  202;  Bunn 
Tver;  PB  bases  4350,  4351.  Curtis 
(703)  521-1089. 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  Nolan  Channel  Flex  con¬ 
veyors  and  spare  parts. 

Rollertop  conveyors,  all  sizes 
B^om  wrappers 
Sta-Hi  251  stackers 
Cutler-Hammer,  I,  II,  III  stackers 
Baldwin  Count-O-Veyors  106’s 
Truck  Loaders 
Sheridan  48P 
45'  and  90“  Floor  Curves 
Fly  table  for  Muller  inserter 
Signal  MLN  II  Tying  Machines 
Muller  inserting  machine  mode  E227 
5  feeder  heads  and  one  main 
NORTHEAST  INDUSTRIES 
(213)  256-4791 


•24P-48Pand72PSHERIDAN  HARRIS 
stuffers  guaranteed  production;  refur¬ 
bished  and  installed  in  your  plant;  train¬ 
ing  program  included. 

•  WANTED  TO  BUY;  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)468-5827. 


REMANUFACTURED  Sheridan  72P, 
48P  and  24P  Inserters. 

Remanufactured  Sheridan  MS  &  HH 
hoppers. 

NEW  Folded  Edge  First  Delivery  System 
for  Sheridan  Inserters. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
dnd  PdCGrs 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

Hall  Monitor  Counter  Stackers' and  com¬ 
plete  line  of  New  Hall  Mailroom  equip¬ 
ment. 

All  remanufactured  equipment  is  factory 
guaranteed  with  one  year  warra'hty. 
Mechanical  installation  services  also 
provided. 

WANTED  TO  BUY;  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENTS 
ASSOCIATES,  INC. 

Newspaper  Mailroom  Systems  Division 
11  Main  Street 

Southboro,  MA01772(617) 481-8562 

WANTED  TO  BY;  Spiral  Chute  for  news¬ 
papers  in  bundles  for  delivery  to  lower 
level  at  least  15  feet  high.  Ca\\  (615) 
552-1808. 

PHOTOTYPESETTING 

ALL  COMUPGRAPHIC  EQUIPMEN I 
4  Table  model  Auto  tapes,  need  parts, 
have  readouts  $200  each. 

2  Computape  perforator  typesetters,  old,, 
but  work,  no  readouts  $100  each. 

Compi^pe  II,  NO  FONTS,  good  working 
condition  $1500. 

4961  T.L.  needs  work  $1000 

PAKO-  needs  speed  control  board,  needs 
one  rack  rebuilt  $1000. 

Call  Don  Evans  (308)  254-5555  for 
more  information.  Prices  do  not  include 
shipping. 

CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LINOTRON  202-CG8600 
(614)  846-7025 

FOR  SALE  FOR  RIGHT  OFFER 
ECRM  5300L.  Four  years  old  but  never 
used  in  production.  (212)  219-31()0. 
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PHOTOTYPESETTNtO 


Harris  Compuedit  available 
immediately. 

In  good  condition  and  at  a  reasonable 
price; 

4  video  terminals  with  100  ft  cables 
2  interface  model  140  plus  spare  parts 
2  dymo  nrark  IV  typesetters  with  spare 
parts  and  two  new  disk  drives. 

Fw  info;  call;  Pina  (201)262-2239. 


Four  unit  Color  King  with  KJ6  folder  with 

double  parallel  folder 

Two  unit  Color  King  with  KJ6  folder  with 

double  parallel  folder 

Three  unit  ATF  22  V*  x  36  excellent  book 

press 

WESCO  GRAPHICS,  INC. 

845  Commercial  St. 

San  Jose,  CA  95112 
Telex  172644,  Telephone  (408)  289- 
1400 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity,  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES,  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
_ (206)  387-0097 _ 

Goss  Metro.  4  units,  I  half  deck 
Urbanite,  7  units 
Urbanite  1000,  5  units,  3-color 
Urbanite  add-on  units,  3-color  units 
Urbanite  and  SU  folders 
SSC  Community,  9  units  ROP 
SC  Community,  4  units.  1979 
SC  Community,  7  units,  1971-75 
SC  and  Community  units  and  folders 
Harris  1650,  6  units  1974 
845,  5  units 

845,  add-on  units,  folders 
V25  add-on  units  and  folders 
V15A,  4  units.  1977 
V15A,  5  units.  1971-75 
News  King,  2  units,  1971 

ONE  CORP/Atlanta  GA 
(404)  458-9351  Telex  700563 

OOSS  BfETRO  units" 

Four  Metro  Units  available 
individually  as  unit  addi¬ 
tions,  or  as  a  package  with 
double  8:1  folder.  8SV4” 
cutoff,  either  65”  of  66”  web 
width  (at  your  option).  Each 
unit  is  complete  with  pump 
and  rail  inking  system,  sul^ 
structure,  RtP  and  unit 
drive... arranged  for  60,000 
pph  running  speed.  Avail¬ 
able  immediately. 

Ken  Knloeley,  Production 
Dlrootor,  Charleston  WV 
Newspapers;  (304)  348- 
6118. 


EQUIPMENT  &  SUPPLIES 


Goss  Community  add-on  units,  1968- 
72. 4  web  folder.  2  to  4  unit  News  King. 
KJ-8  with  balloon.  (803)585-3678. 


GOSS 

Goss  Urbanite  7  Units,  1972,  3  Cary's 

Goss  Urbanite  4  Units 

Goss  Urbanite  3  color  units 

Goss  Urbanite  folders,  roll  stands,  drives 

and  accessories 

Harris  1650  Add-on  unit 

Harris  1650  6  unit  press 

Harris  845  4  units,  folder 

Harris  845  8  units,  2  folders,  ovens 

Harris  V-25  8  units  1982 

Harris  folders,  roll  stands,  upper  balloon 

formers  &  drives. 

Harris  V25  upper  balloon  former 

KING 

1  Colorking  unit  1969 
KJ-6  folders  1980 

4  unit  Newsking,  1  Press  Complete 
KJ6  folders 

MISCELLANEOUS 

5  Unit  Wood  Lithoflex  Offset  22-V4 
cutoff  with  2;1  folder  &  R.T.O.’s 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialties  3  Web  Angle  Bar  Nest 

WANTED;  Newspaper  presses  and 
accessories 

IPEC  INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 


97  Marquardt  Drive 
Wheeling  (Chicago),  IL  60090 
(312)  459-9700  Telex  206766 
HARRIS  V-15A  three  unit  press  and  fol¬ 
der  complete,  can  be  seen  in  operation, 
available  immediately,  Newman  & 
Associates  (S16)  756-3350. 

4  unit  SC  Community  1971/74 
3  unit  1100  series  Suburban 
Suburban  add-on  units  and  folders 

3  unit  Harris  V15A  with  JF7  -  1971 

4  unit  Harris  V15  with  JF7  -  1974 
4  unit  News  King 

4  unit  News  King  with  KJ6  1973/76 
KJ4  and  KJ6  folders  -  your  choice  of  3 
Ferag  Counter  Stacker  M-71 
Solna  125  sheetfed  manufactured  1977 
Urbanite  add-on  units  and  folders 

Offered  exclusively  by;INLAND  NEWS¬ 
PAPER  MACHINERY  CORP. 

105th  &  Santa  Fe  Dr. 

PO  Box  15999 
Lenexa,  KS  66215 

(913)  492-9050  Telex  4-2362 
WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letterpress. 

6  units  Daily  King  with  KJ6  folder 
Complete  8  unit  Hoe  Colormatic  press  , 
1  Hoe  colormatic  folder  3  to  2-22  % 
cutoff 

Complete  6  units  Goss  Mark  I  press 

Goss  Mark  I  add  on  units 

Goss  reels  and  pasters 

Goss  Mark  I  halfdecks 

1  double  Goss  2;1  folder-22  Yt  cutoff 

Goss  Skip  Slitter 

Portable  ink  fountains 

Goss  single  width  ballons 

Hoe  Skip  Slitters 

Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
us^ 

Goss  Urbanite  quarter  folder 
Hoe  balloons 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  mailroom 
We  do  machinery  moving  and  erecting 
We  buy  printing  equipment 
NORTHWST  INDUSTRIES,  INC. 
(213)  256-4791 


EQUIPMENT  A  SUPPUES 


HARRIS 

845,  4-8  units,  1973,  1979. 
V-25-JF10-2  units.  1976. 

V-15A-  6-4  units,  1970. 

GOSS 

Community  SC,  4  units  1970. 
Community  SC,  2  units  (add-on). 
Community  SSC,  6  units  1982. 
KING 

Colorking,  2  units  (add-on). 
Newsking,  3  units,  5  units. 
BELL-CAMP  INCORPORATED 
465  Blvd.  -  PO  Box  97 
Elmwood  Park,  NJ  07407 
201-796-8442  Telex;  130326 


NAPP  NEWSPRINTERS  AND  SAT¬ 
ELLITES  presently  in  South  America. 
Well  used  but  operable.  Call  S.  Dean  at 
(212)  532-7300  or  write  C/0  Central 
National  Gottesman,  100  Park  Avenue, 
New  York,  New  York  10017. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS,  1290  Central  Av,  Hillside  NJ 
07205. 


SHERIDAN  48P  or  72P  Inserter,  in 
operational  condition.  Reply  Box  6777, 
Editor  &  Publisher. 


COMPLETE  DRIVE  for  eight  Unit  Head¬ 
liner  press.  Call  S.  Dean  at  (212)  532- 
7300. 


GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


ASSISTANT  PROFESSOR,  non-tenure 
track,  starting  August  23, 1985  to  teach 
reporting,  editing,  in  News-Editorial 
undergraduate  sequence.  M.A.  (or 
Ph.D.)  with  solid  professional 
experience  sought.  $25,000  to 
$29,000,  extra  for  Summer.  Send 
resume  with  dates,  references,  work 
samples,  to  Prof.  RobertC.  Wilson,  Jour¬ 
nalism  Department,  George  Washington 
University.  Washin^on,  DC  20052. 

SOUTH  DAKOTA  STATE  UNIVERSITY 
seeks  professor  to  teach  reporting,  publ¬ 
ic  affairs  reporting  and  one  other  area  of 
expertise  in  an  accredited  news  editorial 
program.  Earned  Ph.D.  preferred,  pro¬ 
fessional  experience  necessaty.  Rank 
assistant  (>rofessor  or  associate  pro¬ 
fessor,  tenure  track.  Salary  range  to 
approximately  $27,000  for  nine 
months,  depending  on  qualifications. 
Fall  1985.  Application  deadline  is 
March  1,  1985  or  until  psotion  is  filled 
whichever  occurs  later.  Send  resume, 
including  reference  names  to  Richard  W. 
Lee,  Department  of  Journalism  and 
Mass  Communication,  South  Dakota 
State  University,  Brookings,  SD  57007- 
0596.  SDSU  is  an  AA/EOE  employer 
(female/minority). 

JOURNALISM/COMMUNICATIONS; 
Experienced  person  to  teach  journalism 
(print  and  television)  fall  1985.  Back¬ 
ground;  print  and  broadcast  reporting, 
mass  communications  history  and  law, 
plus  photojournalism,  public  relations, 
advertising,  or  oral  communications. 
Master's  required,  doctorate  preferred. 
Contact  Dr.  Harold  Shaver,  Com¬ 
munications  Department,  Bethany  Col¬ 
lege,  Bethany,  West  Virginia,  26032. 


EDITOR  &  PUBLISHER  for  January  26,  1985 


HELP  WANTED 


acaoemk: 


FULL  PROFESSOR  OF  JOURNALISM  JOURNALISM.  Assistant  Professor  in 
Universityof  Florida  Department  of  Jour-  the  communication  arts  department  at 
nalism  has  an  opening  in  August  1985  Spring  Hill  College,  a  Jesuit  liberal  arts 
for  a  full  professor  to  teach  graduate  institution  in  Mobile,  Alabama.  Tenure 
courses  at  the  doctoral  and  masters  level  track  position  open  August  15,1985; 
and  one  course  at  the  advanced  Ph.D.  required,  mmary  responsibilities 


ana  one  course  at  me  aavancea  Km.u.  required.  Primary  responsibilities 
undergraduate  level.  Person  must  have  consist  of  teaching  basic  and  advanced 
strong  reseach  and  publication  record  print  journalism  courses  and  moderating 
and  be  qualified  to  join  PhD  faculty,  student  newspaper;  secondarily,  teach- 
General  subjects  will  include  theory,  re-  ing  basic  broadcast  and/or  mass  com- 
seach  methods,  and  press  and  society,  munication  courses.  Spring  Hill  empha- 
Salary  competitive.  Send  letter  of  sizes  quality  pre-professional  programs 
application,  vita  and  names,  addresses  in  the  context  of  a  strong  liberal  arts 
and  telephone  numbers  of  three  refer-  curriculum;  teaching  ability  is  a  prime 
ences  to:  Dr.  Jon  Roosenraad,  Chair,  consideration  in  faculty  appointments. 
Department  of  Journalism,  UniversiW  of  Send  curriculum  vitae,  three  letters  of 
Florida,  Ganesville.FL  32611.  Deadline  recommendation  and  copies  of  tran- 


curriculum;  teaching  ability  is  a  prime 
consideration  in  faculty  appointments. 


Florida, Ganesville.FL 32611. Deadline  recommendation  and  copies  of  tran- 
for  applications  is  March  15.  The  Uni-  scripts  and  any  other  supporting  materi- 
versity  of  Florida  is  an  Equal  al  to:  Tom  Loehr,  Chairman,  Com- 
Opportunity/Affirmative  Action  munication /trts  Department,  Spring  Hill 
Employer.  Searches  are  conducted  in  College,  Mobile,  Ala.  36608.  Deadline 
the  open.  for  applications  is  March  1,  1985.  An 

Equal  Opportunity  Employer. 


iqRs''xln^^Tr^k  fn  !  JOURNALISM:  Utah  State  University 

accredited news-editorisd^Muence  Department  of  Communications:  full 
lauLrai  I'"'’®:  tenurc  track;  assistant  or  associate 

Ph  n  0^  Joumalism.  To  begin  Sep- 

f®n’P®f  1985.  Teach  average  w  7  hours 
idtu  P®f  Quarter  in  mass  communication 

l2afrh°rKSi^iJiM  legal/historical  scholar.  MA 

Search  Committee  (85-1),  School  of  plus  professional  experience.  Ph.D.  pre- 
Communication,  University  of  North  f  ^ 

Dakota.  Box  8118,  University  Station.  ®terect  torS^ch  fnd  wSonal 
Grand  Forks.  ND  58202.  Committee 

beeins  reviewinn  annlications  March  1  S®f'''C®  desired.  Salary  competitive. 

oegins  reviewing  applications  iwarcn  i.  complete  vitae  with  names, 

addresses,  and  phone  numbers  of  at 
JOURNALISM,  UNIVERSITYOFSOUTH  I'to  J«  8^01  'Sa'rtmlnt  of 

tr“kCItfp^^ttoS^&nrnkA^^^^^^^^  University.  Logan.  Utah  84322.  AA/ 
15.  1985. 

(1)  Communication  Theory/Research.  - JOURNALISM 


Ph.D.  with  established  research  and 


In  nnn,m..n:n,nnn  Ncw-Editorial  Scquence  Coordinator 
teacher  of  news-editorial  courses  to 
5*3^  September  1.  1985.  Teach  12 
cornpetent  1®. f®®ch  m  one  of  the  ^purs  per  quarter,  carry  on  scholarly 
research,  and  perform  professional  serv- 
^  '®®-  Master's  d^ee  and  10  years  out- 

Standing  media  experience  or  related 
nnlrS  ulfii  n®®ded  foT  doctoTal  equivalency  or 

quired.  Specific  teaching  duties  wll  doctoral  degree  and  professional 

®xp®f'®®ce-  Send  vita,  names  of  three 
®  refeences,  and  official  transcripts  to 


student  theses  and  research  projects. 
(2)  Public  Relations.  Mass  Communica- 


ci®.  IN  47306.  Applications  rfust  be 


experience  in  public  relations  and  mass 
communication.  Should  be  competent 
to  teach  advanced  courses  in  public  rela- 


ostmarked  by  March  15,  1985. 
lall  State  University  Practices  Equal 
Opportunity  in  Education  and 


iducation  and 


references  before  Feb.  15,  1985  to: 
Dave  Adams,  Department  of  Journalisrn, 


and  Mass  (Communications,  104  Kedzie  F-509  HFAC,  Brigham  Young  Univer 
Hall.  Kansas  State  University,  Man-  sity,  Provo,  UT 84602.  Deadline,  March 


Hall,  Kansas  State  University,  Man-  sity,  Provo,  U 
hattan,  KS  66506.  An  EO/AA  employer.  '  30,  1985. 

EDITOR  &  PUBLISHER  for  January  26,  1985 


JOURNALISM:  Assistant  Professor,  te¬ 
nure  track,  to  teach  intorductory  adv¬ 
anced  reporting,  and  one  of  the  follow¬ 
ing:  joumalism  literature,  copyediting, 
puolic  relations,  media  law.  For  fall 
1985;  review  of  applications  to  begin 
April  15.  Ph.D.  preferred.  Must  have 
substantial  media,  experience.  Salary 
determined  by  qualifications  and 
experience.  Send  letter explainingquali- 
fications;  resume;  and  names, 
addresses,  and  telephone  numbers  of 
three  professional  referees  to  Robert 
Miraldi,  Chair,  Joumalism  Search  Com¬ 
mittee,  Box  10,  The  College  at  New 
Paltz,  State  Universityof  New  York,  New 
Paltz,  New  York  12561.  The  C«ll^  at 
New  Paltz  is  an  Affirmative  Action/^ual 
Opportunity  Employer.  Women  and 
minorities  are  urg^  to  apply. 


ACAoemc 


JOURNALISM-Position  to  start  Septem- 
bef  1, 1985  to  teach  magazine  courses, 
writing,  and/or  graphics.  Applicant  ntay 
also  be  asked  to  coordin^  magzine 
sequence.  Teach  12  hours  per  quarter, 
cany  on  scholarly  research,  and  perform 
professional  service.  Master's  degree 
and  10  years  oustanding  media 
experience  or  related  work  needed  for 
doctoral  equivalency  or  doctoral  degfee 
and  professional  experience.  Send  vita, 
names  of  three  references,  and  official 
transcripts  to  Earl  L.  Conn,  Chairman, 
Department  of  Jounalism,  Ball  State 
University,  Muncie,  IN  47306.  Applica¬ 
tions  must  be  postmarked  tw  March  15. 
1985. 

Ball  State  University  Practices  Equal 
Opportunity  Education  and 
Employment. 


Earl  L.  Conn,  Chairman,  Department  of 
Journalism,  Ball  State  University,  Mun- 


tions  (including  management  concepts  cmnin„mpnt  ’ 
and  techniques)  and  support  courses  in  ^  ^ 

advertising,  writing  skills  or  mass  com-  _ 

munication.  Teaching  effectiveness  in  THE  DEPARTMENT  OF  COMMUNICA- 
front  of  large  classes  importat.  Salary  TIONS  at  Brigham  Young  University  is 
and  rank  for  both  positions  open.  Send  inviting  applications  for  one  and  possi- 
letter  of  application,  vita,  and  names  of  bly  two  positions  for  its  Fall,  1985 
three  references  no  later  than  March  1,  semester.  The  first  position  is  for  an 
1985  to:  Dr.  Jack  L.  Hillwig,  Search  assistant/associate  professor  with  a 
CommitteeChair,  (College  of  Journalism,  ph.D.  and/or  significant  or  extensive 
Universityof  South  Carolina,  Columbia,  media  experience  to  teach  basic  and 
SC  29208.  An  Equal  Opportunity/  advanced  courses  in  journalism  and 
Affirmative  /Action  Employer.  other  mass  communication  courses  as 

_  well  as  conduct  research  and  direct 

KANSAS  STATE  UNIVERSITY,  located  master's  degree  programs, 
in  the  beautiful  Flint  Hills  of  northcen-  The  second  position  is  for  an  assistant 
tral  Kansas,  is  seeking  an  energetic  print  professor  to  supervise  the  department  s 
journalist  to  fill  the  R.M.  Seaton  Pro-  daily  lab  newspaper  with  a  circulation  of 
fessional  Joumalism  Chair.  Non-tenure  20,000;  teach  newswriting,  reporting, 
track,  up  to  five-year  term  appointment  editing  and  accept  other  teaching  and 
with  annual  performance  and  salary  re-  department  assignments.  Requirements 
views.  Eight-to-ten  years  of  solid  print  includeat  least  five  years  of  professional 
media  experience.  Bachelor's  required,  reporting  and  editing  experience,  M.A., 
doctorate  preferred.  Primary  teaching  as  wejl  as  administrative  and  budget 
area  is  advanced  reporting.  Ability  and  experience.  Salary  is  competitive, 
desire  to  work  with  department  Brigham  Young  University  is  an  equal 
internship/job  placement  also  required,  opportunity  employer.  Employees  must 
Ability  to  teach  in  other  print  media  abide  by  certain  dress,  moral  and  dietary 
areas  also  helpful.  Beginning  August  standards. 

1985.  Salary:  $35,00()  for  9  months.  Applicants  should  send  a  complete 
relocation  allotment,  area  travel  budget,  resume  together  with  namw,  addresMS 
Send  letters  of  application,  resume  and  and  telephone  numbere  of  three  refer- 


MASS  COMMUNICATIONS 

Penn  State  University  seeks  a  distinguished  visiting 
professional  or  scholar  to  teach  joumalism  or  mass 
communications  courses  for  the  1986^  academic 
year.  Appointment  could  be  for  one  or  two  semesters. 
Salary  highly  competitive.  Professional  should  have 
national  or  international  experience  in  newspaper  or 
braodcast  journalism.  Academic  should  have 
extensive  research  records.  Vita  or  resume  by 
February  20,  1985  to  Dean  Blills,  Director,  School  of 
Joumalism,  215  Camegfie  Building,  Box  J-O,  The 
Pennsylvania  State  University,  University  Park,  PA 
16802.  An  Affirmative  Action/Equal  Opportunity 
Employer. 


MOREHEAD  STATE  UNIVERSITY 

Director  of  Public  Information 
Office  of  University  Relations 

Morehead  State  University  invites  applications  for 
the  position  of  Director  of  Public  Information.  Duties 
include  preparation  and  dissemination  of 
informational  materials,  print  and  broadcast  from 
news  media,  development  of  professional  rela¬ 
tionships  with  news  media  representatives  and 
coordination  of  official  publications  and  photogra¬ 
phy. 

QUALIFICATIONS:  Bachelor's  degree  in  Print  or 
Broadcast  Joumalism  and  minimum  of  three  years  of 
full  time  work  experience  required.  Send  letter  of 
application,  resume  and  addresses  aixf  telephone 
numbers  of  three  (3)  references  and  five  writing  sam¬ 
ples  no  later  than  February  6,  1985  to: 

Office  of  Personnel  Services 
Morehead  State  University 
101  Howell-McDowell  Ad.  Bldg. 

Morehead,  Kentucky  40351 


MSU  is  an  EEO/AA  Employer 


ences  to  Chair,  Journalism  Search  Com¬ 
mittee,  Department  of  Communication, 


MORBCAD 

SIArEUNVHSfTY 


HELP  WANTED 


GRADUATE  ASSISTANTSHIPS.  Teach¬ 
ing  assistants  to  study  for  MA  in  com¬ 
munications  for  Fall  1985.  Monthly 
stipend.  Persons  with  undergraduate 
degree  in  print  journalism,  professional 
experience  and  a  3.0  QPA  are  invited  to 
apply.  Should  take  GRE  in  February. 
Contact  Dr.  Kurt  Kent,  Graduate  Coordi¬ 
nator,  Department  of  Journalism,  Uni¬ 
versity  of  Florida,  Gainesville,  FL 
32611.  AA/EOE. 


INSTRUCTOR  OR  ASSISTANT  PRO¬ 
FESSOR.  Initially  to  have  primary 
responsibility  for  broadcast  journalism 
courses  with  one  quarter  of  full-time  load 
associated  with  management  of  student- 
operated  3000-watt  non-commercial 
radio  station.  Ph.D.  or  ABD  in  journalism 
or  mass  communication  preferred;  mast¬ 
er's  degree  required.  Both  teaching  and 
professional  experience  (preferably  in 
radio  station  management)  desired. 
Must  be  able  to  teach  basic  writing¬ 
reporting  courses  and  two  or  more  of  the 
following:  advertising,  public  relations, 
photography  and  an  upper-level  theory 
course,  to  start  September  1,  1985. 
The  Department's  news-editorial 
sequence  is  accredited  by  the  ACEJMC. 
The  university  is  an  ^ual  opportunity 
employer.  Deadline  is  February  28, 
19d5.  Send  resume  and  at  least  three 
letters  of  recommendation  to  George  P. 
Crist,  chairman  Search  and  Screen  Com¬ 
mittee,  Journalism  Department,  Univer¬ 
sity  of  Wisconsin-RiverFalls,  RiverFalls, 
Wl  54022.  River  Falls  is  about  30  miles 
from  St.  Paul-Minneapolis.  _ 


AOmilSTRATIVE 


ASSOCIATE  PUBLISHER-MAGAZINES 
We  are  a  fast-growing,  solid,  multi¬ 
magazine  publishing  firm  based  in 
Waco,  Texas.  We  need  a  skilled  manager 
with  both  editorial  and  sales  experience 
to  direct  and  build  a  team  of  nine  pros  to 
their  full  potential.  This  is  a  clear  cut  top 
opportunity  with  compensation  to  start 
at  $3O,O0O  with  good  benefits  and 
growth.  Send  resume  to  President,  PO 
§«  7573,  Waco,  Texas  76714. 


GENERAL  MANAGER 
General  manager  for  Savannah  (GA) 
Penny-Savers,  divison  of  Morris  News¬ 
paper  Corporation.  Sales  and 
administrative  skills  needed.  Send 
resume  and  picture  to  Joe  McGlameiy, 
Statesboro  Herald,  PO  Box  888, 
Statesboro,  GA  30458.  All  responses 
held  in  strictest  confidence. 


GENERAL  MANAGER  needed  for  twice 
weekly  in  Zone  7.  Must  be  strong  in 
news,  advertising  and  circulation.  This  is 
a  good  newspaper  in  a  strong  farm  com¬ 
munity  of  7000.  Tell  us  how  you  can 
make  a  good  newspaper  better  and  we'll 

give  you  a  free  hand  to  do  so.  Publisher 
usy  with  other  newspaper  interests  and  ’ 
needs  more  time  to  seek  acquisitions. 
Send  reply  to  Box  8424,  Editor  &  Pub¬ 
lisher. 


HARD  WORKING,  smart,  dedicated 
news  management  person  needed  for 
Number  2  slot  on  award  winning, 
20,000  circulation  afternoon  daily  in 
Zone  5.  Last  Number  2  is  now  Number  1 
elsewhere  within  group.  Send  resume, 
including  salary  expectations,  to  Box 
M36,  Editor  &  Publisher. 

METRO  MANAGER  for  50,000  daily 
circulation  newspaper  located  in  Zone  5. 
We  seek  an  aggr^ive  applicant  with 
stroirg  communications  skills  and  ability 
to  work  well  with  people.  Previous  dis¬ 
trict  sales  managers  experience  is  re¬ 
quired.  Proven  managerial  experience 
and  success  necessary.  Salary  com¬ 
mensurate  with  experience  plus 
excellent  company  benefits 
Send  complete  resume,  salary  history/ 
requirements  and  references  January 
31,  1985.  An  equal  opportunity 
employer. 


HELP  WANTED 


ADMINISTRATIVE 


PRESIDENT  and  chief  operating  officer 
of  Our  Sunday  Visitor,  Inc.,  Huntington, 
Ind.,  publisher  of  a  national  Catholic 
weekly  newspaper,  books,  magazines 
and  religious  education  materials.  Busi¬ 
ness,  marketing  and  periodical  publish¬ 
ing  skills  are  essential.  Successful 
candidate  will  be  responsible  for  propos¬ 
ing  objectives,  basic  organization  struc- 
ture  and  operating  policies; 
implementing  editorial  policy;  reviewing 
capital  and  operating  budgets;  and  wiM 
be  responsible  for  profit  and  loss  with 
authority  over  all  operations  subject  only 
to  the  president  and  chief  executive  offi¬ 
cer.  Apply  in  writing  only  (no  telephone 
calls  please)  with  resume  toOSV  Search, 
PO  Box  347,  Mims,  FI  32754-0347. 


PUBLISHER 

Chief  operating  position  for  a  7  publica¬ 
tion  shopper/free  newspaper  weekly  with 
4.5  million  dollars  in  revenues  and 
150,000  circulation  in  Zone  5,  includes 
some  commercial  printing.  Must  have 
strong  management  skills  with  a  market¬ 
ing  and  sales  background  and  bottom- 
line  oriented.  Candidate  must  have 
experience  in  comparable  position. 
Solid  base  salary  plus  bonus.  Property 
owned  by  a  young  growth  oriented  weekly 
newspaper  company.  Reply  in  confi¬ 
dence  today  to  Box  8409,  Editor  &  Pub¬ 
lisher. 


PUBLISHER/GENERAL  MANAGER 
WANTED 

For  7,000  circulation  daily  and  two 
weekly  newspapers  in  Zone  2.  Marketing 
experience  preferred.  Opportunity  for 
growth  and  advancement.  Affiliated  with 
national  newspaper  organization.  Reply 
to  Box  8445,  Editor  &  Publisher. 


THE  PERSONS  WE  SEEK  for  our  south¬ 
western  sun  belt  area  publications  must 
have  a  strong  news  and  editorial  back¬ 
ground,  capable  of  providing  leadership 
for  newsroom  with  medium  size  staff, 
strong  on  story  ideas  and  graphics;  have 
working  knowledge  of  circulation 
department  and  be  prepared  to  also  pro¬ 
vide  leadership  in  this  area.  This  is  an 
excellent  opportunity  for  a  good  news¬ 
man  who  wishes  to  progress  into  broad 
management  responsibilities  as  assis¬ 
tant  general  manager.  The  weather  is 
what  you  dream  about.  Send  resume, 
samples  and  reason  for  seeking  change. 
Box  8442,  Editor  &  Publisher. 


ADVERTISING 


HELP  WANTED 


ADMINISTRATIVE 


PUBLISHER  to  manage  two  large  Cali¬ 
fornia  weeklies  and  two  shoppers  in 
15,000-population  cities.  Must  be 
strong  in  promotion,  initiative  and  com- 
muni^  involvement.  True  career  oppor- 
tuniW  for  person  who  can  direct  and 
build.  Send  resume,  salary  record  to  Box 
8470,  Editor  &  Publisher. 


ADVERTISING 


ADVERTISING  DIRECTOR  for  major 
New  York  City  SPANISH-LANGUAGE 
daily  newspaper.  Excellent  career  oppor¬ 
tunity.  AbiliW  to  be  a  team  player,  com¬ 
municate  effectively  with  decison  mak¬ 
ers,  and  manage  a  staff  of  15-20  sales¬ 
persons  essential.  Must  be  fluent  in 
Spanish  and  English.  Send  resume  and 
salary  history  to  Box  8277,  Editor  &  Pub¬ 
lisher. 


ADVERTISING  SALES 
Growing  Arizona  newspaper  chain  is 
looking  for  experienced  sales  oriented 
individuals.  If  you  are  a  self-starter  that 
aggressively  seeks  to  win,  you  possess 
what  it  takes  to  join  our  team!  We  offer 
opportunity  for  career  growth  and 
development.  Plus,  benefit  package  and 
excellent  commission  proems.  Send 
resume  in  confidence  to; 

Western  Newspapers,  Inc. 

PO  Box  312 
Prescott,  AZ  86302 
ATTN:  Personnel  Department 


CLASSIFIED  MANAGER 
Classified  Manager,  San  Diego  County 
daily  weekly  newspaper  combination. 
You  will  direct  all  sales  and  markc  Jng 
operations  for  33,000  circulation  daily 
sold  in  combination  with  four  weeklies 
totaling  100,000  distribution.  Candi¬ 
date  must  have  a  strong  track  record  in 
classified  sales  and  management.  Salary 
performance  bonus,  experience  and 
benefit.  Please  send  letter  and  resume 
outlining  experience  and  salary  history  to 
Scott  Little,  Ad  Director,  The  Blade  Tri¬ 
bune,  1722  South  Hill  St.,  Oceanside 
CA  92054. 


CLASSIFIED  ADVERTISING  MANAGER 
Progressive  northwest  Alabama  daily 
33,000  circulation  is  seeking  a  classi¬ 
fied  manager.  Three  years  classified 
management  experience,  strong  leader¬ 
ship  and  developer  of  new  sales  ideas. 
Aggressive  proven  track  record.  Com¬ 
petitive  salary  and  benefits.  Qualified 
individuals  should  contact  Craig  Hyman, 
(205)  766-3434.  Times  Daily,  PO  Box 
797,  Florence,  AL  35630.  A  New  York 
Times  regional  newspaper  group. 


RETAIL  ADVERTISING  MANAGER 

A  major  metropolitan  newspaper  in  Zone  3  NE  seeks  a  highly 
motivated  management  professional  to  direct  its  retail 
advertising  sales  activties.  Applicant  will  join  aggressive  sales 
management  team.  The  successful  candidate  will  have: 

•  A  minimum  of  1 5  years  retail  advertising  experience  with  a 
minimum  of  5  years  advertising  management. 

•  Ability  to  motivate  and  supervise  staff  of  account 
executives. 

•  Experience  in  a  competitive  major  metropolitan  market. 

•  Familiarity  and  working  knowledge  of  major  department, 
discount  and  home  furnishing  stores. 

•  Excellent  communications  skills,  both  written  and  oral,  plus 
the  ability  to  effectively  interface  with  all  levels  of  manage¬ 
ment. 

Qualified  applicants  should  send  resume  with  salary  history/ 
requirements  to  Box  8449,  Editor  &  Publisher. 

Equal  Opportunity  Employer  M/F 


HELP  WANTED 


ADVERTISING 


CLASSIFIED  ADVERTISING  MANAGER 
Our  current  classified  manager  will  be 
retiring  in  February  1985.  We  are  seek¬ 
ing  an  individual  to  assume  manage¬ 
ment  of  our  1 1  person  department,  the 
person  selected  must  have  a  good  news¬ 
paper  advertising  background  with 
extensive  classified  experience.  The 
Midland  R^rter-Telegram  is  a  24,589 
daily,  29,795  Sunday  publication  lo¬ 
cate  in  a  dynamic  growth  area  in  West 
Texas.  Sales  and  Marketing  Manage¬ 
ment  survey  of  buying  power  ranks  Mid¬ 
land  as  the  third  fastest  growing  market. 
The  selected  candidate  will  be  part  of  a 
professional,  aggressive  management 
team  with  a  "can  do"  attitude.  We  are 
building  the  Reporter-Telegram  as  "the" 
center  tor  serving  marketing  needs  in  the 
Midland  area.  Qualifiea  individuals 
should  send  resume  and  sala^  require¬ 
ments  to;  Dick  Hardin,  Director  of 
Advertising,  Midland  Reporter- 
Telegram,  PO  Box  1650,  Midland,  TX 
79702. 


CLASSIFIED  ADVERTISING  MANAGER 
Mid  size  Zone  5  seven  day  newspaper 
with  existing  TMC  product  looking  for  a 
strong  trainer  and  motivator  to  maintain 
an  excellent  record  of  growth  in  classi¬ 
fied  advertising  sales.  Candidates  must 
have  extensive  classified  experience. 
Prior  management  and  college  degree  a 
big  plus.  Reply  Box  8391,  Editor  &  Pub¬ 
lisher. 


AD  DIRECTOR 
Weekly  Newspaper 

Are  you  number  2  looking  to  be  number 
1?  Pennysaver/Shopper  experience  a 
must.  We  are  a  twice  weekly  100,000 
circulation  newspaper.  Outstanding 
career  opportunity  if  you're  aggressive, 
want  to  get  ahead  and  know  how  to  sell 
the  pennysaver  way.  High  income  poten¬ 
tial.  We  are  part  of  a  Fortune  500  Com¬ 
munications  Company.  Send  letter  with 
resume  including  compensation  history 
to;  Publisher,  C^ean  County  Rejx>rter, 
PO  Box  908,  Toms  River,NJ  08754. 


ADVERTISING  SALES 
Pacific  northwest  daily  seeks 
experienced,  aggressive  sales  person. 
Annual  salary  range  up  to  $24,650, 
additional  earnings  potential  on  monthly 
incentive  plan,  excellent  work 
environment,  a  delightful  place  to  live. 
Interview  required  of  finalists  at  appli¬ 
cants  expense,  no  moving  expenses 
paid.  Send  complete  resume  to  Per¬ 
sonnel  Manager,  Walla  Walla  Union- 
Bulletin,  PO  Box  1358,  Walla  Walla,  WA 
99362.  EOE. 


CLASSIFIED  MANAGER  Needed  for 
strong  7  day  paper  of  45,000.  Talent 
and  promotional  abili^.  Phone  room 
organization,  sales  motivation  and  man¬ 
agement  skills  plus  track  record  of  suc¬ 
cess  required.  This  is  a  career  opportu¬ 
nity  to  ffow  personally  and  advance  pro- 
fesionally  within  the  Worrell  newspaper 
organization.  Attractive  salary  and 
incentive  program,  excellent  working 
environment  and  full  benefit  program. 
Respond  with  full  details  to  David 
McClain,  Advertising  Director,  Newsand 
Daily  Advance,  PO  Box  10129,  Lyn¬ 
chburg,  VA  24506. 


CUSSIFIED 

ADVERTISING 

MANAGER 

Major  Zone  2  Metro  seeksa  top  applicant 
for  a  key  position.  To  be  considered  you 
must  have  a  proven  track  record  in  news¬ 
paper  advertising  management.  Good 
people  management  skills  are  vital. 
Classified  background  a  must,  retail 
experience  a  plus.  If  you  have  initiative, 
are  innovative  and  are  willing  to  make  a 
committment  send  your  resume  to  Box 
8474,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  January  26,  1985 


HELP  WANTED 


ADVERTISINQ 


CLASSIFIED  ADVERTISING  MANAGER 
Th«  Caller-Times,  a  90,000  circulation 
daily,  is  seeking  an  experienced  classi¬ 
fied  advertising  manager.  The  ideal 
candidate  will  be  responsible  for  overall 
management  of  classified  department; 
planning  and  budding;  contact  with 
major  accounts;  sales  trainii^.  Three  to 
five  yrars  newspaper  advertising  sales, 
including  supervis^  experience  in  both 
inside  and  outside  sales  required. 
Excellent  sala^,  bonus,  and  full  benefits 
package.  Qualified  candidates  can  call 
or  write; 

Warren  Smith 
Advertising  Director 
The  CAIIer-Times 
PO  Box  9136 
Corpus  Christi,  TX  78469 
(512)  884-2011,  ext.  223 


DISPLAY  ADVERTISING  MANAGER 
The  Spokesman:Review  and  Spokane 
Chronicle  has  an  excellent  opportunity 
for  a  pfoven  leader.  The  Display  Ad  Man¬ 
ager  is  resppnsible  for  National  and 
Retail  Advertising  Departments  and  re¬ 
ports  to  the  Advertising  Director.  Appli¬ 
cant  must  have  management  experience 
and  demonstrated  skill  and  knowledge  in 
areas  of  performance  appraisals,  train¬ 
ing,  coaching  and  development.  Please 
send  resume,  cover  letter  and  salary  re¬ 
quirements  to  Mr.  Dan  Grady,  Advertis¬ 
ing  Director,  The  Spokesman-Review, 
PO  Box  2160,  Spokane,  WA  99210,  or 
you  may  contact  Mr.  Grady  for  a  personal 
interview  at  the  INAME  Sales  Con¬ 
ference  in  Miami. 


ENTRY  LEVEL  MANAGEMENT 
POSITION  small  central  Illinois  daily 
seeking  classified  telephone  sales  man¬ 
ager;  successful  candidate  needs  classi¬ 
fied  telephone  experience,  must  be 
innovative,  aggressive,  able  to  lead  and 
develop  promotion.  This  is  a  ground  floor 
opportunity  offering  a  competitive  salary 
and  benefits  in  a  stable  market. 
Excellent  classified  growth  potential. 
Apply  in  confidence  with  resume,  salary 
histoi^and  handwritten  letter  explaining 
why  ^u  are  ready  and  qualifi^  for  a 
management  position.  Box  8421,  Editor 
&  Publisher. 


AD  DIRECTOR— NY  area  daily.  Right 
candidate  will  have  solid  retail  and 
marketing  experience  preferably  in  com¬ 
petitive  market.  Excellent  opportunity. 
Group-owned  quality  newspaper.  Top 
salary  and  good  bonus.  Write  in  strict 
confidence  to  Box  8417,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


GENERAL  ADVERTISING  MANAGER 
Exciting  growth  opportunity  at  Zone  4| 
shopper  for  energetic  person  with  broad] 
shopper  experience  and  history  of  suc¬ 
cess.  Applicant  shpuld  thrive  on  com¬ 
petitive  marketing,  be  able  to  train  and 
lead  sales  staff,  and  manage  diverse 
operations.  Reply  in  confidence  to  Land¬ 
mark  Communications,  Box  549,  Shel- 
byville,  KY  40065. 


ADVERTISING 


EXPERIENCED  ADVERTISING  MANA¬ 
GER  for  prooessive  and  Rowing  Virginia 
daily  located  in  the  beautiful  Blue  Ridge 
mountains.  Must  be  aggressive  and  pro¬ 
motions  oriented  as  vwl  as  a  motivator. 
Duties  include  supervision  of  retaii  and 
classified  sales  staff.  Will  accept  ap¬ 
plications  from  present  retail  or  classi¬ 
fied  managers  who  desire  advancement 
and  challenge.  Excellent  salary,  bonus 
and  company  benefits.  Send  resume  and 
salary  history  to  Lee  Owens,  Advertising 
Director,  Bristol  Herald  Courier,  PO  Box 
609,  Bristol,  VA  24203. 


EXPERIENCED  newsp^r  advertising 
sales  person  needed,  ucellent  salary 
plus  commission,  in  excess  of  $21,000 
plus  annually,  full  company  benefits. 
Apply  to  Patrick  Berling,  Advertising 
Director,  Naples  Daily  News,  1075  Cen¬ 
tral  Ave.,  Naples,  FL  33940. 


Southeastern  Mass,  daily  of  24,000 
needs  assistant  sales  manager  to  work 
with  a  staff  of  thirteen .  We  are  on  a  three- 
year  record  roll  and  want  to  keep  grow¬ 
ing.  Duties  also  include  outside  sales 
and  major  account  development.  Look¬ 
ing  for  experience  and  solid  ideas.  Send 
resume  and  salary  requirements  to  Paul 
Morrissey,  Advertising  Manager,  Sun 
Chronicle,  PO  Box  600  Attleboro  MA 
02703. 


RETAIL  AD  MANAGER 
46,(X)0  circulation  weekly  has  opening 
for  aggressive,  promotion  minded  take- 
charge  manager.  Excellent  step  up 
opportunity  if  you  are  now  number  2.  No 
"desk  warmer"  need  apply.  Salary, 
bonus,  full  benefit  program.  Write: 

Publisher 

The  Suburbanite  Newspapers 
PO  Box  J  Ciresskill,  NJ  07626 


RETAIL  SALES  MANAGER  needed  to 
direct  seven  account  executives  and 
support  staff  for  a  metropolitan  daily 
nespaper  in  the  southwest.  If  you  are  a 
retail  manager  of  a  small  or  medium 
sized  daily  you  may  have  qualities  we  are 
looking  for.  The  successful  candidate 
will  have  a  strong  track  record  in  sales 
and  have  previous  management 
experience;  the  ability  to  motivate  and 
direct  people  will  be  a  key  to  your  suc¬ 
cess.  ucellent  pay  plan  arid  full  benefits 
package  of  a  major  newspaper  group. 
Qualified  candidates  should  send 
resume,  references  and  salary  require¬ 
ments  to  Box  8473,  Editor  &  Publisher. 


ART/GRAPHICS 


HELP  WANTED 


ADVERTISINQ 


IMMEDIATE  OPENING  for  advertising 
managw  for  8radenton  Shoppit^  Guide, 
a  division  of  Westminster  Publications. 
Successful  applicant  must  have  strong 
sales,  people  motivation  background. 
Competitive  market.  Large  well-trained 
staff  selling  shopper  mid-week  and  TMC 
weekend  tab  newspaper.  Classified 
knowledge  helpful.  Compensation  pack¬ 
age  to  mid  thirties.  Send  full  resume  to 
J.W.  Rynerson,  General  Manager, 
Westminster  Publications,  PO  Box  81 1, 
Bradenton,  FL  33506.  EOE  M/F. 


SMALL,  GROWING  NEWSPAPER 
GROUP  in  Sun  Belt  seeks  several  strong 
advertising  people.  Must  have  manage¬ 
ment  potential,  be  aggressive, 
innovative,  and  imaginative.  If  your 
present  position  offers  little  opportunity 
for  advancement  you  may  find  a  niche  in 
our  company.  Send  resume,  cover  letter 
including  background,  references  and 
salary  requirements  to  Box  8369,  Editor 
&  Publisher. 


SMALL,  AGGRESSIVE  NATIONWIDE 
newspaper  group  has  one  of  its 
infrequent  openings  for  an  advertising 
director,  also  seeks  salespeople  for  on¬ 
line  positions  and  to  train  for  manage¬ 
ment.  Write  Bob  Paulos,  PO  Box  1178, 
(ioeur  d'Alene,  ID  83814,  or  call  (208) 
667-3431. 


ARTIGRAPHICS 


ART  DIRECTOR 

Successful  candidate  needs  Imowledge 
of  advertising  laywit  and  design,  news¬ 
paper  or  pubncation  experience,  coll^ 
degree  or  equivalent.  Responsible  for 
managing,  le^ing,  and  training  staff  of 
five;  preparing  Mvertising  campaigns 
and  promotional  material.  Send  resume 
to  Ryan  McKibben,  Advertising  Director, 
Reno  Gazette- Journal,  PO  Box  220(X), 
Reno,  NV  89520. 


GRAPHICS  EDITOR  we  want  someone 
who  can  lead  a  redesign  and  repackaging 
project  and  then  work  with  editors, 
photographers  and  our  art  department  to 
produce  a  bright  package  daily  that  is 
compelling  both  visually  and  in  content. 
Send  resume,  section  front  design  con¬ 
cepts  and  references  to  Managing 
Editor/Administration,  Lansing  State 
Journal,  120  Lenawee  Street,  Lansing, 
Ml  48919.  A  Gannett  newspaper. 


ART/GRAPHICS 


IMMEDIATE  OPENING  for  a  highly  qual¬ 
ified  Retail  Manager  to  supervise,  lead 
and  motivate  staff  of  14  fine  salespeo¬ 
ple.  The  News  and  Daily  Advance  is  a 
highly  respected  and  strong  paper  (circ. 

45,000)  serving  the  central  Virginia 
area.  Excellent  opportunity  for  personal 
satisfaction  and  professional  growth. 

Advancement  opportunity  provided  for 
individual  with  the  talent  and  desire  for 
success.  Excellent  salaty,  incentives, 
fine  working  conditions  in  a  wonderful 
community  are  provided  in  return  for 
dedicated  professional  ability  and  loyal- 
ity.  College  degree  not  required.  History 
of  success  mandatory.  Respond  with 
resume  and  detailed  qualifications  to 
David  McClain,  Advertising  Director, 

News  and  Daily  Advance,  PO  Box 
10129,  Lynchburg,  VA  24506. 

EDITOR  &  PUBLISHER  for  January  26,  1985 


ARTIST 

Infonnational  Graphics  Specialist 

The  Los  Ang^eles  Times  editorial  art  department  has  a 
nhall^Tiging  position  for  an  experienced  artist  with 
newspaper  or  print  media  background. 

The  artist  we  seek  must  be  capable  of  conceptualizing 
and  producing  innovative  informational  gfraphics  and 
layout  for  use  with  editorial  content. 

We  provide  a  superior  compensation  package  plus  a 
creative  work  environment. 

Please  send  resume  and  non-returnable  examples  of 
work  (copy,  tearsheets,  etc.)  to;  Artist  Oppy., 
Employee  Relations  Department,  Los  Angeles  Times, 
Times  Bfirror  Square,  Los  Angeles  CA  90053. 


Olmec 

An  Equal  Opportunity  Employer 


HELP  WANTED 


ARTIGRAPHICS 


GRAPHIC  ARTIST-The  American- 
Statesman  in  Austin,  Texas,  has  an 
opening  for  an  informational  graphic 
artist  to  do  charts,  graphs  and  maps 
under  daily  deadline  pressure.  News¬ 
paper  experience  preferred,  computer 
skills  helpful.  The  paper  is  a  165,000 
circulation  daily  in  America's  b^  city 
using  color  graphics  and  photography 
almost  exclusively.  Send  resume  with  re¬ 
ferences,  tearsheets  and/or  slides  to: 
Stanley  Farrar,  Director,  Photo/ 
Graphics,  Austin  American-Statesman, 
PO  Box  670,  Austin,  TX  78767. 


GRAPHICS  ILLUSTRATOR 
The  Seattle  Post-Intelligencer  needs  a 
graphic  illustrator  for  news  and  features. 
We  prefer  someone  with  a  college  degree 
■n  paphic  arts  and  3-5  years  newspaper 
experience  working  on  daily  deadline  to 
create  accurate  illustrations, 
informational  graphics,  maps  and 
charts.  Full  knowMge  of  black  and 
white  and  color  reproduction  plus 
typography  and  layout  experience  are 
essential.  The  salaty  and  benefits  pack¬ 
age  is  excellent,  (^ndidates  must  be 
able  to  deliver  on  a  fast  turnaround 
deadline  basis.  Submit  work  samples, 
resume  and  references  we  make  contact, 
with  your  reply  to;  Steve  Small,  Graphics 
Editor,  Seattle  Post-Intelligencer,  PO 
Box  1909,  Seattle,  WA  98111.  No  tele¬ 
phone  calls  please.  The  Seattle  Post- 
Intelligencer  is  an  Equal  Opportunity 
Employer. 


GRAPHICS  EDITOR 

Large  Northeast  metro  is  seek¬ 
ing  an  experienced  graphics 
editor  with  the  talent,  sensitiv¬ 
ity  and  communications  skills 
to  guide  the  development  of 
seven  staff  artistsr  to  give 
direction  to  a  group  of  top- 
notch  news  photographers,  and 
to  work  with  newsroom  editors 
and  feature  department  heads 
in  the  daily  and  Sunday  effort 
to  produce  sharp,  exciting 
graphics  and  well-designed 
pages.  Please  send  resume  and, 
if  you  desire,  non-returnable 
samples  to  Box  8435,  Editor  k 
Publisher.  An  Equal  Opportu¬ 
nity  Employer. 


aRCULATION 


CIRCULATION  DIRECTOR-California 
23,()00  ABC  daily  plus  several  TMC 
weekly  newspap^  and  shoppers.  Mini¬ 
mum  5  years  daily  circulation  manage¬ 
ment  experience.  Must  know  ABC  and 
TMC  marketing.  Computerized 
operation.  Not  an  entry  level  position. 
Send  resume,  salary  history  and  refer¬ 
ences  to  Box  841 1 ,  Editor  &  Publisher. 


CIRCULATION  MANAGER  21,000  daily 
six  day  newspaper.  Zone  9.  Minimum 
three  years  experience  required.  Only 
energetic,  innovative  self-starter  need 
apply.  Salary,  benefits  and  incentives 
program.  Box  8412,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR-MANAGER. 
For  large  weekly  group  of  newspapers. 
TMC  and  paid.  Responsible  for  all  areas 
including  training,  planning  and  prorno- 
tion.  Strong  leader  with  hands-on  ability. 
Salary,  bonus,  incentives,  benefits.  Call 
Publisher  (201)  947-5000  or  write 
Bergen  News,  PO  Box  P,  Palisaides 
Park,  NJ  27650. 
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HPJ>  WANTED 
CIRCULATION 

ASSISTANT  CIRCULATION  DIRECTOR 
for  99  year  old-sports  publishing  com¬ 
pany.  Must  know  all  as^ts  of  circula¬ 
tion  and  have  proven  abilities.  Excellent 
management  and  administrative  skills 
necessary.  Must  be  willing  to  relocate  to 
St.  Louis.  Send  resume  and  salary  re¬ 
quirements  to:  Director  of  Human  Re¬ 
sources,  The  Sporting  News,  1212  N. 
Lindber^  Blvd.,  St.  Louis,  MO  63132. 

CIRCULATION  DIRECTOR 
Southern  Zone  2.  Growing  30,000  plus 
daily.  Complete  department  supervision 
including  mailroom,  agents,  carriers,. 
Excellent  computer  operation.  Good 
pay,  benefits,  family  living  conditions. 
Mail  resume,  work  history,  phone, 
address  to  Box  8441,  Editor  &  Pub¬ 
lisher. 

HOME  DELIVERY  FIELD  MANAGER 
Needed  for  Zone  1  distribution  service  of 
national  newspaper.  You  will  be  based  at 
our  branch  office  in  Boston.  Solidly 
experienced  and  dynamic  individual  re¬ 
quired  to  manage  6  district  managers 
and  200  motor  route  drivers.  You  must 
be  detail  oriented  and  have  excel  lent  ver¬ 
bal  as  well  as  written  communicative 
skills.  If  you're  not  afraid  of  spotlight 
exposure  and  the  fast  pace  of  groi^h, 
this  could  be  for  you.  Some  overnight 
travel  required.  Company  car  and 
benefits  included  with  a  starting  salary 
up  to  $26K,  depending  on  experience. 
Box  8380,  Editor  &  Publisher. 

HOME  DELIVERY  SALES  MANAGER 
Aggressive,  individual  to  head 
telemarketing  and  crew  sales  with  com¬ 
pany  in  the  growing  Southwest.  Send 
resume  and  salary  history  to  Box  8433, 
Editor  &  Publish^.  An  Equal  Opportu¬ 
nity  Employer. 

ASSISTANT 
DIRECTOR  OF 
CIRCULATION 
GANNETT  ROCHESTER 
NEWSPAPERS 

Reporting  to  the  Director  of  Circula¬ 
tion,  this  person  will  manage  the  day- 
to-day  circulation  operation  of  the  two 
Rochester  newspapers.  With  the 
Director,  will  participate  in  major  and 
long-range  planning.  Will  work 
extensively  with  other  departments  of 
the  newspaper.  Directly  responsible 
lor  the  following  Circulation 
Department  heads;  City  Circulation, 
Suburban  Circulation,  Regional 
Circulation,  Single  Copy/ 
Transportation,  Circulation/Sales  & 
Promotion,  and  Administration. 
Requirements  include  BS,  BA  or 
equivalent  education  through 
experience.  MBA  a  plus.  At  leastthree 
years  as  a  Circulation  Director  of  a 
smaller  newspaper  or  key  circulation 
executive  of  a  larger  daily.  Special 
emphasis  on  marketing,  training, 
motivation  and  performance  evalua¬ 
tion  skills. 

Salary  appropriate  to  qualifications 
and  experience,  excellent  benefits. 
This  new  position  is  available 
immediately. 

Serxf  detailed  resume  and  salary  his¬ 
tory  to;  Ronald  C.  Anderson,  Director 
of  Circulation,  Gannett  Rochester 
Newspapers,  55  Exchange  Blvd., 
Rochester,  NY  14616. 

EOEM/F 
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_ HELP  WANTED 

_ CIRCULATION _ 

HOME  DELIVERY  MANAGER  ~ 

For  fast  growing  Hispanic  newspaper.  An 
aggressive  growth  oriented  company, 
Iming  for  a  hard  worker  with  extensive 
home  deliv^  experience  and  a  good 
team  disposition.  Send  resume  ana  sal¬ 
ary  histon  to  Martin  G.  Scott,  401  Fifth 
Avenue,  New  York,  NY  10016. 

RAPIDLY  EXPANDING  newspaper  group 
in  mid  Michigan  is  seeking  a  pro¬ 
fessional  to  manage  its  circulation 
department.  Ideal  candidate  will  have 
background  supervising  and  coordinat¬ 
ing  mailroom,  preparing  and  analysing 
second  class  paid,  second  class  reques¬ 
ter  and  third  class  mailing.  Company  has 
good  benefits,  salary  and  bonus  will  be 
negotiable,  based  initially  on  experience 
then  on  result.  Pioneer  Publications, 
502  N.  State  Street,  Big  Rapids,  Ml 
49307.  Attn:  Mark  Witbeck. 

SINGLE  COPY  AREA  SUPERVISOR 
Are  you  right  for  the  Times?  If  you  enjoy 
success,  responsibility  and  the  freedom 
to  work  independently  we  have  the  per¬ 
fect  position  for  you.  Openings  exist  in 
the  single  cop^  department  in  Washing- 
ton's  newest  newspaper  due  to 
expansion  and  growth.  Experienced 
single  copy  people  only  need  apply. 
Send  your  resume  to  The  Washinrton 
Times,  Personnel  Dept-FC  3400,  New 
York  Avenue  NE,  Washington,  DC 
20002.  EOE. 

Major  west  coast  newspaper  group  seeks 
a  dynamic  individual  with  strong  front 
end  computer  system  background.  This 
position  will  be  responsible  for 
coordinating  and  assisting  user 
departments  with  the  Atex  publishing 
system. 

Candidates  should  possess  good  com¬ 
munication  and  problem  solving  skills. 
Prior  programming  experience  is  a 
necessity,  experience  with  an  Atex  sys¬ 
tem  preferred  and  supervisory 
experience  a  plus. 

We  consider  this  a  challenging  and 
career  growth  opportunity  with  a  com- 

titive  salary  and  excellent  company 

nefits. 

Submit  applications  in  confidence  to: 

Lesher  Communications,  Inc. 

Don  Jochens,  Production  Director 
2640  Shadelands  Drive 
Walnut  Creek,  CA  94598 


EDITORIAL 


PUBLISHING 
BUSINESS 
REPORTER 
HOUSTON  BASED 
Houston  bureau  of  New  York-based  daily 
business  newspaper  seeks  aggressive 
Reporter  who  can  dig  for  stories  and 
developments  in  The  Gulf  Coast  region 
related  to  industry.  Must  have  minimum 
two  years’  beat  experience. 

Send  resume,  clips,  and  salary  require¬ 
ment  to: 

Box  8454,  Editor  &  Publisher 


An  equal  opportunity  employer  m/f 

THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishing  Corporation 
of  New  Orleans  is  looking  for  an  Artist 
with  a  strong  graphic  design  background 
with  the  ability  to  produce  visually 
interesting  maps,  charts,  and  other 
linformational  graphics  on  a  daily  basis. 
lAt  least  2  years  experience  is  helpful. 
Mail  work  samples  and  resume  to  Peson- 
nel  Office,  The  Times-Picayune  Publish¬ 
ing  Corporation,  3800  Howard  Avenue, 
New  Orleans  LA  70140. 

An  equal  opportunity  employer,  m/f. 


HELP  WANTED 


EDITORIAL 


ARE  YOU  AN  EXCELLENT  COPY 
EDITOR? 

We're  looking  for  editors  for  our  national 
and  metro  desk.  We're  looking  for  people 
committed  to  desk  work,  and  we’re  being 
choosy.  We  want  editors  with  a  minimum 
of  two  years  experience.  We  want  people 
who  have  strong  language  skil  Is,  who  can 
take  charge  of  a  desk,  who  are  innovative 
in  design  and  who  demand  a  lot  of  them¬ 
selves.  For  the  national  desk,  we  want 
people  who  have  a  strong  interest  in 
national  and  international  news.  We  are 
a  growing  metropolitan  newspaper  in  the 
Southeast  with  a  national  reputation.  We 
offer  a  good  place  to  work  and  to  live. 
Please  send  resume  and  work  samples  to 
Box  8387,  Editor  &  Publisher. 


BUSINESS  EDITOR  to  direct  three- 
member  staff  and  do  some  writing  for 
business  page  and  a  new  weekly  tabloid 
section.  Send  resume  and  work  samples 
to  Managing  Editor,  The  News,  PO  Box 
580  Boca  Raton,  FL  93432. 


BUSINESS  EDITOR  major  Zone  6  daily 
and  Sunday  needs  bright,  imaginative 
person  to  direct  business  staff,  plan  and 
produce  weekly  business  and  real  estate 
sections,  do  some  important  business 
writing  and  reporting.  Need  self-starter 
with  good  business  news  background 
and  every  skill  in  the  newspaper  book. 
Reply  Box  8465,  Editor  &  Publisher. 


BUSINESS  EDITOR  for  Pittsburgh  area 
publication.  Send  resume  to  Dick  Gen¬ 
try,  Scripps  Howard  Business  Publica¬ 
tions,  c/o  Atlanta  Business  Chronicle, 
1800  Water  Place,  Suite  100,  Atlanta, 
GA  30339. 


CITY  EDITOR  young  staff  needs  strong 
direction.  Small  Zone  2  PM.  Box  8399, 
Editor  &  Publisher. 


CITY  EDITOR  needed  for  fast-growing, 
hard  hitting  capital  city  daily.  Must  have 
ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and 
excellence.  Send  resume,  clips  and  your 
ideas  of  running  a  city  desk  operation  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 


THE  HUNTSVILLE  ITEM  is  interviewing 
for  a  reporter  and  a  nevirs  editor.  The 
news  editor  will  layout  pages,  cover  busi¬ 
ness  beat,  and  fill  in  for  city  editor.  The 
reporter  will  cover  beats  and  general 
assignments.  Send  resume  and  samples 
of  work  to  Terry  Bertling,  Editor,  Box 
539,  Huntsville  TX  77340. 


COPY  EDITORS 

Viewtron  (R),  Knight-Ridder  Newspap¬ 
ers  electronic  home  information  service 
in  Miami,  has  immediate  openings  for 
copy  editors  on  its  news,  sports,  and 
agricultural  business  desks.  Applicants 
should  have  at  least  one  year's 
experience  in  newspapers  and  with  com¬ 
puters.  Viewtron  oners  a  unique  oppor¬ 
tunity  for  bright,  versatile  and  willing 
people  seeking  to  grow  with  new  technol¬ 
ogy.  Send  a  detail^  resume,  clips,  sal¬ 
ary  requirements  and  references  in  con¬ 
fidence  to  Bill  Whiting,  Managing  Edi¬ 
tor,  Viewdata  Corporation  of  America, 
Inc.,  nil  Lincoln  Road,  Miami  Beach, 
FL  33139.  An  equal  opportunity 
employer. 


COPY  EDITOR 

We  need  someone  who  combines  a 
strong  interest  in  page  design  with  solid 
headline  writing  and  copy  editing  skills. 
In  return,  you’ll  have  a  chance  to  use  and 
develop  all  your  talents  on  a  universal 
desk  that  stresses  creativity  and 
individual  responsibility.  We  are  a 
34,000  AM  paper  in  Zone  3.  Send 
resume,  references  and  work  samples  to 
Box  8440,  Editor  &  Publisher. 


HELP  WANTED 


EDITORIAL 

TJIPITAL  city  newspaper  needs 

B,  energetic  reporters  for  expanding 
j  operations  in  South  Alabama  and 
Florida.  We  need  writers  who  are  self¬ 
starters,  can  write  features,  hard  news 
and  want  to  grow  with  a  young,  aggres¬ 
sive  news  team.  Send  resume,  clips  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 
AL  36192. 

COPY  EDITOR  for  7-day  AM  paper  In 
south  Texas.  Must  have  flair  for 
graphics,  and  interest  in  art,  news  and 
features.  Great  opportunity  on 
expanding  newspaper.  Send  resume  and 
clips  to  rater  Lee,  Editor,  The  Laredo 
News,  PO  Box  1928,  Laredo,  TX  78044. 

COPY  EDITOR 

125K  Zone  2  PM  seeks  experienced 
desk  person.  Reporting,  layout  and 
pagination  experience  desireable.  Night 
hours.  Demonstrable  editing  skills  a 
must.  No  beginners  please.  Box  8463, 
Editor  &  Publisher. 

COPY  EDITOR 

Arizona  Republic  seeks  experienced 
copy  editor.  Try  out  required.  Send 
resume,  with  references  to  Clair  Cobb, 
News  Editor,  Arizona  Republic,  Box 
1950,  Phoenix,  AZ  85001. 

COPY  EDITOR 

Copy  ed  itor  needed  for  desk  of  two  finan¬ 
cial  newspapers-a  daily  and  a  weekly- 
published  in  New  York  City.  Two  years 
experience  desireable.  Should  be 
interested  in  finance  and  economics. 
Test  and  tryout  required.  Send  resume 
with  references  to  John  Allan,  Editor  The 
Bond  Buyer,  1  State  Street  Plaza,  New 
York,  NY  10004.  _ 

COPY  EDITOR  person  with  at  least  two 
years  experience  in  editing,  headline 
writing  and  layout  for  award  winning 
southwestern  Connecticut  AM  daily 
(40,000  circulation)  and  Sunday 
(46,000).  Should  have  four  years  re- 
portorial  background  and  bring  to  the 
desk  imagination  and  creativi^.  Write 
(no  calls)  Wayne  Shepperd,  Managing 
Editor,  The  News-Times,  333  Main 
Street,  Danbury,  CT  068lO. 

CITY  EDITOR  needed  for  fast  growing 
hard  hitting  capital  city  daily.  Must  have 
the  ability  to  motivate  young,  aggressive 
staff  and  stay  ahead  of  the  competition. 
The  job  demands  experience  and 
excellence.  Send  resume,  clips  and  your 
ideas  of  running  a  city  desk  operation  to 
Mike  Foerster,  Managing  Editor,  The 
Advertiser,  PO  Box  1000,  Montgomery, 

AL  36192. _ 

SPORTSWRITER-EDITOR  wanted  for 
weekly  group  covering  southern  New 
Hampshire.  Require  fast,  efficient 
reporter  interested  in  creating  quality 
sports  sections.  Send  resume 
immediately  to:  Robert  M.  Herbert,  Edi¬ 
tor,  Rockingham  County  Newspapers, 
255  Water  St..  Exeter,  NH  03833. 


WANTED  NOW 
News  Editors 
/Vssistant  Metro  Editor 
City  Editor 

We  are  currently  seeking  candidates  for 
these  openings  at  metropolitan  news¬ 
paper.  If  you  are  interested  write  to  JOB 
Bank,  1909  Cinnaminson  Ave.,  Cinna- 
minson,  NJ  08077  or  call  Debra  Bissin- 
ger  (609)  786-1910. 

EDITOR  position  to  be  available  the  first 
quarter  of  1985.  Northwest  Washington 
award  winning  weekly.  Reply:  Anacortes 
American,  Box  155,  TO  Box  578,  Mount 
Vernon,  WA  98273. 

7-day  morning  paper  in  FLORIDA  with 
20,000  circulation  seeks  experienced, 
industrious  night/wire  editor.  Non- 
smoker.  Send  resume  and  salary  require¬ 
ments  to  Box  8457,  Editor  &  Publisher. 

EDITOR  &  PUBLISHER  for  January  26,  1985 


HELP  WANTED 


EXPERIENCED  living  section  editor 
needed  to  cover  family,  social,  health, 
arts  and  entertainment  beats  on  9000- 
circulation  daily  newspaper  in  northeast 
Kansas.  Send  letter,  resume  and  clips  to 
Jack  Morris,  The  Daily  Union,  Box  129, 
Junction  City,  KS  6B441. 


DESIGN  EDITOR 

Superb  opportuniW  on  award  winning 
progressive  70,000  PM  in  highly  com¬ 
petitive  metro  region.  We're  looking  for 
an  editor  with  background  in  contempo¬ 
rary  design,  information  graphics  and 
use  of  color.  Good  writer,  competent 
copy  editor.  A  chance  to  move  up.  Be 
part  of  an  aggressive  news  management 
team.  References  with  resume.  Zone  5. 
Box  8403,  Editor  &  Publisher. 


EDITORIAL 

JOURNALISTS 

Leading  communication  industry  news¬ 
paper  has  need  for  hard  news  journalists 
for  Long  Island  headquarters  and 
bureaus  in  California,  Chicago,  Boston, 
Washington  and  Atlanta.  Newspaper 
experience  preferred,  communications 
industry  background  a  plus.  Send 
resume  with  cover  letter  to  Paul  Travis, 
Communications  Week,  600  Communi¬ 
ty  Drive,  Manhasset,  NY  1 1030. 

EDITOR  for  new  thoroughbred  industry 
monthly  publication  with  business/ 
investment  slant.  Based  Lexington,  Ken¬ 
tucky.  Must  have  business  education 
and  business  journalism  experience. 
Computer  background  helpful.  Some 
knowledge  of  thoroughbred  industry 
helpful.  Starting  salary  hight  $20s. 
Benefits.  Send  resume  to  PO  Box  549, 
Lexington,  KY  50455. 

EXECUTIVE  NEWS  EDITOR 
Executive  news  editor  being  sought  to 
manage  newly  consolidated  universai 
copy  desk  on  220,000  circulation  AM- 
PM  Sunday  metro  daily  operation. 

The  executive  news  editor  will  function 
primarily  as  an  administrator  but  will 
nave  to  work  desk  shifts  as  need  during 
vacation  periods  and  during  absences  of 
other  members  of  the  consolidated  man¬ 
agement  team. 

Administrative  duties  will  include 
supervision  of  the  AM  and  PM  copy 
desks,  working  with  management  on 
overall  goals  and  objectives  of  the  pap¬ 
ers,  working  on  redesign  of  both  papers 
to  meet  market  challenges  of  readership 
and  circulation,  hiring,  trainingand  staff 
development,  long  range  planning, 
coordination  with  copy  originating 
departments,  introduction  of  new  Atex 
editing  system. 

We  publish  separate  and  distinct  AM  and 
PM  newspapers  with  a  consolidated 
staff.  The  PM  paper  also  publishes  Sun¬ 
day. 

The  successful  candidate  will  have 
several  years  of  copy  desk  management 
experience,  will  be  highly  motivated  and 
will  have  a  demonstrated  ability  to  work 
well  with  all  editorial  departments. 
Send  application  and  detailed  resume  to 
Joe  Fenley,  Managing  Editor,  Dayton 
Newspaper  Incorporated,  Fourth  &  Lud¬ 
low  St  Streets,  Dayton,  OH  45402.  No 
clips  or  tearsheets  needed. 

EXPANDING  Southeastern  suburban 
newspaper  has  openings  for  several 
quality  conscious  editorial  staffers, 
uperience  In  photo  skills  helpful.  Salary 
commensurate  with  experience.  Reply 
Box  8452,  Editor  &  Publisher. 

EDITOR 

Talented  reporter/writer  for  hi-level,  spe¬ 
cialized  newsletter  start-up.  Business, 
investment,  or  financial  experience  pre¬ 
ferred.  $20-40K  or  equivalent.  F.T.  or 
freelance. 

Resume  or  sample  to: 

Leland  Associates 
B1  Canal  Street 
Boston,  MA  02114 


HELP  WANTED 


HUMAN  BEHAVIOR  WRITER 
We  are  looking  for  a  gifted  writer  to  cover 
this  unique,  challenging  beat-a  writer 
with  an  eye  for  the  latest  trends,  and 
ability  to  write  with  wit  and  style  about 
the  many  ways  that  people  relate  (or  fail 
to)  and  the  skill  to  serrate  fact  from 
psychobabble.  This  is  a  big  beat- 
relationships  between  the  sexes, 
between  parents  and  children,  between 
people  in  the  workplace— so  the  suc¬ 
cessful  candidate  will  have  both  wide 
knowledge  and  the  ability  to  zero-in  on 
the  stories  that  count.  This  is  a  position 
in  the  features  department  of  The 
Orange  County  Register,  located  in 
Soutl^n  Califc^ia,  where  new  human 
reiationships  are  practically  a  growth 
industry.  The  Register  is  California's 
third-largest  daily. ^nd  resume,  and  no 
more  than  10  of  your  best  clips,  plus  a 
brief  letter  explaining  how  ^  would 
approach  coverage  of  this  challenging 
beat  to:  Gary  Lycan,  AME/Operations, 
The  Register,  TO  Box  11626,  Santa 
Ana,  CA  92711. 

LIFESTYLE  EDITOR 
Progressive  midwest  daily,  40,000 
circulation,  seeking  creative,  idea 
oriented  editor  to  supenrise  our  feature 
section.  The  ideal  candidate  would  be  a 
proven  reporter  and  writer  with 
experience  in  page  layout  and  editing;  or 
a  feature  editor  now  working  at  a  small 
daily  who  is  looking  for  greater  chal- 
len^.  We  can  offer  excellent  salary  and 
benefits,  and  an  opportunity  for  growth 
in  a  quality  newspaper  group.  Send 
resume,  writing  samples,  layout  samples 
and  a  letter  explaining  how  you  would 
run  a  feature  section  to  Sandra  Pety- 
kiewicz.  Metropolitan  Editor,  Jackson 
Citizen  Patriot,  214  S.  Jackson,  Jack- 
son,  Ml  49204.  An  Equal  Opportunity 
Employer. 


FASHION  WRITER 

The  Detroit  Free  Press  is  searching  for  a 
solid  reporter  to  become  fashion  writer, 
working  with  fashion  editor  Linnea  Lan- 
non.  Experience  counts-but  lively  writ¬ 
ing  s^le,  creativity  and  an  interest  in  the 
subject  can  overcome  lack  of 
experience.  We're  looking  for  a  writer 
who  sees  stories  on  every  street  corner.  A 
weekly  column  and  the  men's  wear  beat 
may  come  with  the  territory.  Send 
resume,  six  clips  and  three  references  to 
Marty  Claus,  Assistant  Managing  Editor/ 
Features,  Detroit  Free  Press,  321  W. 
Lafayette,  Detroit,  Ml  4S231. 

FEATURES  EDITOR  lead  a  staff  of  7  in 
producing  a  daily  features  section, 
entertainment  supplement,  weekly  col¬ 
lege  magazine.  We  want  an  idea  person 
with  superior  editing  and  design  skills 
and  management  experience.  Send 
resume,  work  samples,  references  to 
Susan  Miller,  Executive  Editor,  The 
News-Gazette,  15  Main  St.,  Champaign, 
IL  61820. 

GRADUATE  ASSISTANTS:  Available  for 
persons  with  at  least  three  years  full¬ 
time  experience  in  reporting,  writing, 
editing,  ready  for  mid-career  opportunity 
to  earn  a  MA  in  a  12-month  program. 
Stipends  of  approximately  $5800  plus 
full  out-of-state  tuition  for  best  quaili- 
fied  teaching  and  research  assistants. 
Deadline  for  application  is  April  15, 
1985.  Write:  Chairman,  Graduate  Stud¬ 
ies,  School  of  Journalism,  The  Pennsyl¬ 
vania  State  University,  215  CarnMie 
Building,  University  Park,  PA  16802. 

GROWING  PUBLISHER  of  convention 
newspapers  seeks  hard-working  associ¬ 
ate  editor.  Experience  in  all  pnases  of 
editorial  production  a  must.  Reporting 
experience  in  trade-computer,  video  and 
relate  fields  a  plus.  Salary  20K.  Send 
clips  and  resume  to:  The  Editor,  60  E. 
42  St.,  Ste.  3415,  NY,  NY  10165. 


HELP  WANTED 


‘■HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM"  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


EDITOR 

Are  you  that  rare  editor  with  a  flair  for 
marketing?  Are  you  persuasive? 
Executives  who  can  recognize  good  busi¬ 
ness  stories  needed  to  put  together  busi¬ 
ness  conferences  and  write  persuasive 
brochures.  This  job  brings  you  into  the 
big  bucks,  probably  twice  what  you  are 
making  now.  Tell  me  about  yourself.  I 
publish  natural  gas  newsletters  and  give 
many  conferences.  George  Spencer, 
1101  Post  Oak  Blvd.,  Houston,  TX 
77056-3105.  Non-smoker. 


EDITOR 

Weekly  Newspaper 

Solid  weekly  reporting  and  editing 
experience  essential  for  twice  weekly 
1()0,000  circulation  newspaper.  A  high¬ 
ly  motivated  professional  with  ability  to 
develop  long-term  strategy  for  hi^ly 
competitive  and  quality  conscious  mar¬ 
ket.  Good  opportunity  to  join  aggressive 
Fortune  500  Communications  Com¬ 
pany.  Send  letter  with  resume,  including 
compensation  history  to:  Publisher, 
Ocean  County  Reporter,  TO  Box  908, 
Toms  River,  NJ  08754. 

FAMILY  LIVING  EDITOR  needed  for 
growing  PM  daily  in  sunny  southwest 
Florida.  Must  be  experienced  in  han¬ 
dling  family  living  section,  staff.  Send 
resume,  samples  of  work  to  George 
Cecil,  Naples  (^ily  News,  TO  Box  7009, 
Naples,  FL  33940. 


MANAGING  EDITOR  of  six-day  daily 
must  know  layout,  VDT,  photo^aphy, 
and  be  a  good  writer.  Send  resume  to 
Tommy  Wilson,  General  Manager,  The 
Daily  World,  Box  340,  Helena,  AR 
72342.  Call  (501)  338-9181. 

MANAGING  EDITOR 
Medium  sized  California  daily  with  50 
reporter  newsroom  seeks  experienced 
knowledgeable  managing  editor.  Give 
full  resume,  references  and  statement  of 
editorial  and  management  philosophy. 
Reply  in  confidence  to  Box  8461,  Editor 
&  Publisher. 


NEWS  EDITOR 

Here's  the  chance  to  join  one  of  the  best 
newspapers  of  its  size  in  the  country.  Our 
47,000  award  winning  Zone  3  daily, 
needs  a  night  news  editor  strong  on  copy 
editing  skiTls.  If  you  have  the  experience, 
drive  and  determination  necessary,  send 
work  samples  tO:  Jerry  Chambers,  Senior 
News  Editor,  Kingsport  Times-News, 
Box  479,  Kingsport,  TN  37662.  No 
phone  calls  please. 

NORTHERN  NEW  ENGLAND  WEEKLY 
seeks  top  notch  reporter.  Layout  and 
photo  skills  preferred.  Excellent  oppor¬ 
tunity  for  recent  J-Grad.  Send  resume, 
clips,  and  salary  requirements  to  Pub¬ 
lisher,  PO  Box  419,  Madawaska,  ME 
04756. 

NEWS/COPY  EDITOR 

Nights  for  major  metro  newspaper  lo¬ 
cated  in  Zone  2.  Must  have  experience  in 
copy  editing,  layout  and  news  editing 
skills.  Should  have  good  ability  to  man¬ 
age  and  work  with  people.  Will  be  train¬ 
ing  and  assigning  talented  bright  report¬ 
ers. 

This  is  a  position  for  someone  with  a 
minimum  of  3  to  5  years  experience  who 
thrives  on  working  under  pressure,  wants 
the  opportunity  to  grow,  is  a  self-starter 
and  IS  enterprising.  Good  salary  and 
excellent  benefits.  Send  resume,  recent 
clips,  and  salary  requirements  to  Box 
8471,  Editor  &  Publisher.  An  equal 
opportunity  employer. 


HELP  WANTED 


IZE  WINNINGbSOO  daily  seeks  entry 
level  or  experienced  go-getter  to  cover 
breaking  news.  Emphasis  on  police, 
some  City  Hall.  Reply  Terry  Housholder, 
News-Sun,  Kendallville,  IN  46755. 
(219)  347-0400. 


REPORTER 

Must  be  able  to  spell,  punctuate,  use 
mmmar  and  think,  all  at  the  same  time. 
Initative  essential.  Tom  Hamby,  The 
Ptarl  Press,  PO  Box  54308,  Pearl,  MS 
39208,  (601)  939-0220. 


RETORTER-to  cover  county  beat  for  7- 
day  AM  newspaper.  1  year's  experience 
or  top  J-schooi  grad  with  less.  Send 
resume,  clips  to  Peter  Lee,  Editor,  The 
Laredo  News,  TO  Box  1928,  Laredo,  TX 
78044. 

SPORTS  WRITER-PHOTOGRAPHER 
needed  for  twice  weekly  in  Torrington, 
Vltyoming.  Cover  four  high  schools  and 
junior  college.  Send  resume  to  Box 
1054,  Torrington,  Wyoming  B2240. 

SCIENCE  WRITE 

California  daily  seeks  scientist/writer  to 
cover  Lawrence  Livermore  National  Lab¬ 
oratory,  science  and  medical  beats. 
Send  letter  stating  why  you  are  the  best 
person  for  the  job,  plus  resume  and  clips 
to  Tim  Hunt,  Editor,  Tri-Vallw  Herald, 
TO  Box  3000,  Dublin  CA  94^. 

SPORTS  COLUMNIST 
Afternoon  paper  (circulation  40,000) 
needs  sports  columnist  to  write  five  col¬ 
umns  per  week,  including  one  in  Sun¬ 
day's  combined  edition  (circlation 
215,000).  Heavy  emphasis  on  area 
events,  including  University  of  Florida, 
University  of  Georgia  and  Florida  State 
University  sports;  professional  golf  and 
tennis;  and  USFL  football.  Send 
resume,  cover  letter  and  at  least  five 
examples  of  recently  published  columns 
to  Carole  Fader,  Executive  Sports  Editor, 
Jacksonville  Journal,  TO  Box  1949  F, 
Jacksonville,  FL  32231.  Application 
deadline  February  15,  1985. 


STAFF  WRITER.  Two-three  years 
experience.  Hard  news,  features,  in- 
depth  writing.  40,000  daily,  Sunday. 
Salary  $16,000.  Editor,  Intelligencer, 
333  N.  Broad  St.,  Doylestown,  PA 
18901. 

SUBURBAN  EDITOR 
Aggressive  Massachussets  afternoon 
d^y  is  looking  for  a  creative  and  orga¬ 
nized  editor  to  lead  staff  of  young  and 
eager  reporters.  Send  letter,  resume  and 
work  samples  to  Bob  Unger,  Managing 
Editor,  Transcript-Telegram,  120  Whit¬ 
ing  Farms  Rd.,  Holyoke,  MA  01040. 

NIGHT  CITY  EDITOR 
Medium  size  daily  in  NYC  metropolitan 
area  seeks  strong  copy  editor  with  super¬ 
visory  experience  for  night  city  editor 
desk.  Salaiy  open.  Please  send  resume, 
work  sample  to  Box  8446,  Editor  &  Pub¬ 
lisher. 

OCEAN  STATE  BUSINESS,  Rhode  Is- 
land's  fastest  growing  business 
magazine  is  looking  for  an  ace  editor.  If 
you  have  a  feel  for  business,  can  create 
award  winning  copy,  and  want  to  be  part 
of  a  winning  team,  send  clips,  resume 
and  salary  history  to:  Dan  Kaplan,  Ocean 
State  Business  Magazine,  4  Davol 
Square,  Providence,  Rl  O2903. 

TAX  WRITER 

Is  the  tax  law  your  first  love?  Do  you  write 
clearly  and  distinctly?  If  so,  growing  Chi¬ 
cago  CPA  firm  has  outstanding  opportu¬ 
nity.  Write  all  phases  of  taxes  for  owners 
of  closely  held  business  -  columns,  arti¬ 
cles,  newsletter,  special  reports  and 
even  books.  Work  directly  with  most  pub¬ 
lished  tax  writer  in  country.  Send  sam¬ 
ples  of  work  to  Irv  Blackman,  Blackman, 
Kallick  &  Companv,  Ltd.,  180  N.  LaSal¬ 
le,  (jhicago,  IL  6(jTO1. 
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HELP  WANTED 


THE  QUAD-CITY  TIMES  has  an 
immediate  opening  for  wordsmith  who 
demonstrates  flair  for  bold,  exciting 
page  layout  and  headline  writing  and 
who  is  capable  of  filling  in  for  news  editor 
in  his  absence.  Sp^  and  accuracy 
essential  for  fast-paced  universal  desk. 
Prefer  at  least  two  years  experience. 
Se^  resume,  including  salary  history 
and  references  to:  Daniel  J.  Foley,  Man¬ 
aging  Editor,  Quad-CiN  Times,  rO  Box 
3828,  Davenport,  lA  52808. 


THE  NEWS  ART  DEPARTMENT  of  The 
Times-Picayune  Publishirn  Corporation 
of  New  Orleans  is  looking  for  a  Graphic 
Designer  to  design  and  execute 
interesting  and  imaginative  color  and 
black  and  white  page  layouts.  Also 
responsible  for  other  graphics  as 
needed.  At  least  2  years  experience  in 
publication  design  is  helpful. 

Mail  work  samples  and  resume  to:  Per¬ 
sonnel  Office,  The  Times-Picayune 
Publishing  Corporation,  3800  Howard 
Avenue,  New  Orleans,  LA  70140. 

An  equal  opportunity  employer,  m/f. 


THE  LOS  ANGELES  HERALD  seeks  vet¬ 
eran  worts  writer  to  cover  he  Lakers  and 
the  NBA.  Looking  for  extremely  aggres¬ 
sive,  proven  reporting  and  imaginative 
writing  from  person  now  working  for  ma¬ 
jor  metropolitan  daily.  Send  resume, 
clips  and  references  to  Leslie  Ward, 
Sports  Editor,  Los  Angeles  Herald,  1111 
S.  Broadway,  Los  Angeles,  CA  90015. 


PRESSROOkl 


OFFSET  PRESSMAN:  Experienced  on 
Goss  Community.  We're  seeking  a  per¬ 
son  w/leadership  potential  in  a  vowing 
printing  operation.  Four-day  wew.  Con¬ 
tact  John  Loudwig,  Housatonic  Valley 
Publishing  Co.,  11  Boardman  Terrace, 
New  Milford  CT  06776. 


PR  ESS  for  a  modem  printing  company  in 
eastern  upstate  New  York.  Seeking 
experienced  (3  or  more  years!  persoii  for 
night  work  on  Harris  V-l5s.  Splicer 
experience  helpful.  Must  be  quality  con¬ 
scious.  Call  David  at  (518)  885-8964 
from  3-7  pm,  Monday-Thursday. 


PRESSROOM  FOREMAN  for  Zone  2 
newspaper.  3-5  years  experience  on 
Community  press  preferred.  Quality  con¬ 
trol  and  pi^ntive  maintenance  skills 
are  a  must.  Good  pay  and  benefits  with 
future  growth.  Send  resume  stating 
experience  and  salary  expectations  to 
Ekw  M53,  Editor  &  Publisher. 


MARKETING  RESEARCH 


HELP  WANTED 


PHOTOJOURNALISM 


STAFF  PHOTOGRAPHER  needed  at 
9000-circulation,  Northeast  Kansas 
daily  newspaper.  Must  be  experienced  in 
black  and  white  and  color  photography. 
Send  letter,  resume  and  samples  of  work 
to  Managing  Editor  Jack  Morris,  The  Dai¬ 
ly  Union,  Box  129,  Junction  City,  KS 


MARKETING 


THETIMESTRIBUNEasuburbannews- 
papv  which  serves  the  San  Francisco 
peninsula,  is  looking  for  a  creative  and 
energetic  professional  to  lead  a  talented 
group  of  9  individuals  in  sen/icing  and 
promoting  the  key  areas  of  the  news¬ 
paper  in  an  aggressive  suburban  news¬ 
paper  environment.  This  individual  will 
be  responsible  for  promotion  and  com¬ 
munity  affairs,  market  research  and 
creative  services. 

Communications,  organizational  and 
management  skills  are  necessary,  news¬ 
paper  marketing  experience  is  helpful. 
We  offer  a  good  salary,  tremendous 
benefits  and  a  substantial  bonus  pro¬ 
gram.  Apply  immediately  with  resume 
and  salary  history  to  Denise  Faleschini, 
Employee  Relations,  TheTimesTribune, 
245  Lytton  Ave.,  Palo  Alto,  CA  94302. 


MARKETING  SERVICES  DIRECTOR 
Advertising  Agency  Relations 
Art  and  Ctopy  Writing 
Public  and  Community  Rvations 
Research 

These  are  the  only  major  areas  you  would 
be  responsible  for  if  you  are  the  right 
person.  This  is  a  new  dei>artment  and  as 
Director  you  will  be  responsible  for  the 
staffing  and  training  of  both  an  existing 
in-house  and  additional  staff  buildup. 

If  you  are  a  proven  manager  with  a 
marketing  or  sales  background,  possess 
a  creative  bent,  have  strong  editing 
skills,  like  working  with  new  marketing 
concepts  and  ideas  and  can  generate  all 
types  of  sales  presentations,  you  might 
be  the  exact  candidate  we  need. 

We're  an  aggressive  mid-sized  daily  and 
Sunday  newspaper  in  a  growing  sub¬ 
urban  metropolitan  area  in  Zone  2. 
Starting  salary  in  the  $40,000  range. 
Fully  paid  comprehensive  benefit  pro¬ 
gram  and  a  real  opportunity  to  challege 
your  abilities  and  talents.  Please  write  to 
us  including  full  work  history  and  current 
salary  to  Box  8472,  Edtor  &  Publisher. 


MARKETING  RESEARCH 


HELP  WANTED 


MAILROOM  FIELD  SERVICE 
Graphic  Management  Associates  lnc.,h- 
as  immediate  opening  for  a  qualified 
field  service  representative  responsible 
for  installation  of  mailroom  systems  and 
training  of  personnel.  Growth  opportuni¬ 
ties  and  excellent  benefits.  Send  resume 
toGraphic  Management  Associates  Inc., 
11  Main  Street,  ^uthtxxo,  MA()1772. 


PRODUCTION 


COMPOSING  DEPARTMENT  SUPER- 
VISORneeded  for  Zone  6  daily.  Electron¬ 
ic  experience  helpful.  Ideal  position  for 
man  or  woman  to  take  their  first  try  at 
management.  Supervisory  experience 
not  necessary  but  helpful.  Reply  Box 
8430,  Editor  &  Publisher. 


PRODUCTION  MANAGER 


Excellent  opportunity  for  assistant  pro¬ 
duction  manager  ready  to  move  up. 

Mid  size  afternoon  daily  located  in  Zone 
2  seeks  an  experienced  individual  to 
direct  all  operations  of  the  composing 
room,  page  makeup,  press  runs  and  dis¬ 
tribution. 

Minimum  5years supervisory  experience 
in  areas  of  labor  relations,  budgeting, 
computerized  front  end  system,  expense 
control  and  truck  routing. 

Send  resume  and  salary  history  to  Box 
8317,  Editor  &  Publisher. 


PRODUCTION  DIRECTOR 
Production  executive  with  workable 
ideas  for  improving  efficiency  and  pro¬ 
ductivity,  in  multi-plant  operation.  Work 
on  corporate  staff  in  Savannah,  Georiga. 
Travel  required.  Send  resume  and  pic¬ 
ture  to  Carles  H.  Morris,  President, 
Morris  Newspaper  Corporation,  PO  Box 
8167,  Savannah,  GA  31412. 


HELP  WANTED 


PRODUCTION 


color  specialist 

Growing  newspaper  needs  an 
experienced  color  separator  to  operate  a 
Chemco  Easy-Color  system.  Must  be 
thoroughly  experienced  newspaper  pro¬ 
duction  camera  person  with  the  abilityto 
learn  the  use  of  a  scanner. 

Forty  hour,  5  day  work  week.  Approx¬ 
imately  5pm-2am. 

Write  to  Personnel,  The  Bradenton 
Herald,  102  Manatee  Ave.  West, 
Bradenton,  FL  33505. 


AD  SALES  and  MARKETING  DIRECTOR 
A  30,000  dally  in  a  strong  market  in  the 
upper  midwest  is  looking  for  someone 
with  a  newspaper  advertising  back¬ 
ground,  management  experience,the 
savvy  to  analyze  market  opportunities 
and  challenges  and  the  energy  and  moti¬ 
vational  skills  to  respond  to  them.  Box 
8463,  Editor  &  Publisher. 


DISTRICT  SALES  MANAGERS 
Our  circulation  department  has 
immediate  openings  for  qualified  dis¬ 
trict  sales  managers.  The  ideal  candi¬ 
date  will  be  a  self-motivated,  competi¬ 
tive,  sales  oriented  individual  with  good 
communication  and  interpersonal  »ills 
who  enjoys  working  with  young  adults. 
Some  of  the  duties  will  include  hiring 
and  training  newspaper  carriers, 
supervision  of  delivery  and  collections, 
securing  new  customers  and  monitoring 
and  resolving  customer  complaints. 
Must  have  own  car  (we  pay  car 
allowance)  and  must  be  able  to  work  flex¬ 
ible  hours.  Good  starting  salary  with 
company  paid  benefit  package.  Please 
submit  resume  which  will  be  handled  in 
strictest  confidence  or  call  (201)  246- 
5623,  Ms.  J.  Horvath,  The  Home  News, 
123  How  Lane,  New  Brunswick,  NJ 
08903.  Equal  Opportunity  Employer. 


SALES  REPRESENTATIVE  IN 
REPRODUCTION 


ANALYST 

Nowaday  is  seeking  a  Research  Analyst  with  3-5  years  media 
research  experierKe.  Candidate  must  have  good  knowledge  of 
primary  research  techniques.  Skill  in  questionnaire  design, 
tabulation,  analysis  and  report  writing  is  a  must.  Knowledge  of 
media  records,  publisher  statements,  syndicated  research. 

Starch  &  Nielson  a  decided  plus.  Should  be  familiar  with  tech¬ 
niques  used  in  accessing  survey  data  from  on-line  computer  ser¬ 
vices. 

An  MBA  degree  is  a  must.  We  offer  an  excellent  salary  & 
benefits  package.  If  a  challenge  stimulates  you,  send  your 
resume  and  salary  requirements  to: 

Newsday 

Attention  Employment 
(Research  Analyst) 

Long  Island,  NY  11747 


We  are  a  major  and  rapidly  growing  reproduction  company  located 
in  New  York  City  and  have  immediate  opportunity  for  an  accredited 
and  exceptionally  strong  manager  to  assume  total  responsibilty  for 
all  sales  and  marketing  functions. 

Ideal  candidates  will  have  proven  track  record  with  a  minimum  of 
three  years  of  experience  in  reproduction  environment  and  be 
throughly  familiar  with  all  specialities  of  our  business. 

Good  communication  and  management  skills  are  a  must. 

Compensation  package  and  benefits  are  excellent.  If  interested, 
please  send  resume  and  salary  history  in  confidence  or  phone  our 
consultant: 

AWI-Consulting  Inc. 

Schmidt-Brenner  &  Partner 
P.O.  Box  583 
Tenafly 

New  Jersey  07670 
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ADVERTISING  SALES 


Positions  Open  In  Amusements,  Classi¬ 
fied 

And  National  Advertsing  Departments 


Major  New  York  City  Newspaper 


We're  expanding  and  need  awessive, 
experienced  sal^  people.  If^u  like 
competition  and  have  high  quality  sell¬ 
ing  skills-we  have  a  base  salary  in  the 
$30's,  a  good  bonus  program,  excellent 
benefits  and  growth  opportunity.  Send 
resume  and  salary  history  to  Box  8447, 
Editor  &  Publisher. 


PHOTOGRAPHY 


PHOTO  MANAGER 

Major  metropolitan  daily  in  highly  com- 
prtitive  mrket  in  Zone  5  needsan  aggres¬ 
sive  experienced  manager,  for  its  pho- 


tive,  award-winning  staff  of  22.  Manage¬ 
ment  skills  in  motivating  staffers 
essential.  Excellent  news  judgement  in 
covering  spot  news  as  well  as  futures  is 
a  must.  Applicant  should  also  possess 
superior  organizational  skills, 
photographic  »pertise  and  be  thorough¬ 
ly  knowledgrabfe  about  the  latest  mo- 
tography  equipment  and  processes.  Dut¬ 
ies  include  supervision  of  picture  desk 
(cropping,  layout,  caption  writing). 
Excellent  salary  and  fringes.  Send 
resume  to  Box  84/5,  Editor&  Publisher. 


WESTMINSTER  PUBLICATIONS  is  tak¬ 
ing  applications  for  general  and  sales 
management  personnel.  We  have  34 
publications  in  various  Florida  markets 
from  small  paid  newspapers  to  large 
shopping  guides.  Applicants  will  be  con¬ 
sidered  for  locations  to  be  acquired  in 
1985  or  to  fill  positions  in  existing  prop¬ 
erties  should  openings  arrive.  To  be  con¬ 
sidered  you  must  have  strong  sales  back¬ 
ground,  people  management  skills,  abil¬ 
ity  to  flourish  in  very  competitive 
environment.  You  should  send  a  com¬ 
plete  resume  to  J.W.  Rynerson,  G.M., 
Westminster  Publications,  PO  Box  811, 
Bradenton,  FL  33506.  EOE  M/F.  These 
positions  will  be  open  from  time  to  time 
during  1985. 


GENERAL  ADVERTSING  SALES 
DIRECTOR 


Major  New  York  City  Newspaper 

A  promotion  has  created  this  opportu¬ 
nity.  We  need  a  strong  manager  with 
creative,  leadership  and  aggressive  sales 
skills.  The  position  is  responsible  for 
financial,  business,  co-op  and  special 
section  advertising.  A  take  charge  per¬ 
son  with  competitive  spirit  will  thrive. 
Very  good  base  plus  bonus,  excellent 
fringe  benefits  and  growth  opportuniW. 
Send  resume  to  Box  8431,  Editor&  Pub¬ 
lisher. 


NATIONAL  ADVERTISING  SALES 
CAREER  OPPORTUNITY 
We  are  searching  for  two  career  minded 
national  advertising  sales  people 
interested  in  making  money!  Represent 
the  Washington  Times  with  major 
national  corporations  and  enjoy  life! 
Paid  vacation  and  holiday's,  benefits 
and  hospitalization.  Liberal  bonus  plan. 
First  year  income  range  in  mid  $20's 
with  unlimited  opportunity.  All  interview 
confidential. 


The  Washington  Times 
Personnel  Department-S 
3400  New  York  Ave,  NE 
Washington  DC  20002 
EOE 


RETAIL  SALES  MANAGER  toiioi 

Suburban  seven  day  newspaper  in  Zone 
1  gross  market  seeks  an  experienced,  CIRCULATIL 
energetic  manager  to  head  up  a  success-  ®  M  idw 
ful  retail  salesstaff.  The  ideal  candidate  s®™*' 

will  have  a  minimum  of  7-10  years  adult  routes, 
experience  in  all  phases  of  sales  and  acomputeriz 
management  including  staffing,  plann- 
ing,  budgeting  and  training.  Strong  wishes  to  rel 
interpersonal  skills  with  a  proven  record  ™ 

ofaccomplishmentsinahighlycompeti-  Wayne  Johns 
tive  market  essential.  Excellent  starting  ■  ---r- 

salary  with  a  company  paid  benefit  pack-  SMALL  ^ll 
age  and  the  challenge  to  join  our  aggres-  i®’  number  i 
sive  management  team.  Please  send  smaller  at 
resume  with  salary  requirements  to  Box  r 

8455,  Editor  &  Publisher.  Box  8429,  E 

EDITOR  &  PUBLISHER  for  January  26,  1985 


ig  newspaper  position.  Resume  I  position  with  medjum-large  daily, 
ijw  available.  Don't  hesitate,  call  Experience  coyenng  city  and  county  gpv- 
Tot  Campbell,  91  Huntington,  emn>^,^tHBiness  and  ii^r^  police 


POSITIONS 


ADMINISTRATIVE 


PUBLISHER  WITH  DYNAMIC  track  rec¬ 
ord  seeks  new  challenge  and  opportu¬ 
nity.  Strong  sales,  marketing,  TMC,  pro¬ 
duction  and  shared  mail  background  in 
competitive  major  markets.  Proven 
innovator,  aggressive  sales  builder  and 
efficient  cost  cutter.  If  in  search  of  a 
young,  talented  leader  that  loves  to  win, 
write  Box  8392,  Editor  &  Publisher. 


TOUGH  YOU  NG  PU  BLISH  ER  needs  new 
challenge.  Really  tough  situations  right 
up  my  alley.  Experienced  in  weeklies, 
shoppers,  pressroom,  camera,  business, 
ads,  news.  Write  Box  8410,  Editor  & 
Publisher. 


VICE  PRESIDENT/PUBLISHER. 
Publishing  professional,  12  years  suc¬ 
cessful  exp^ience  in  periodical,  book 
and  educational  publishing  seeks  new 
opportunities  tor  success.  Profit 
oriented.  Strong  marketing  and  business 
background.  Ready  for  responsible  1  or 
2  slot.  Zones  4, 6, 8.  Box  8467,  Editor  & 

1  Publisher.  ' 


PROFESSIONAL  AND  EXPERIENCED 
{weekly  newspaper  group  manager,  seeks 
new  challenge  with  newspaper  group 
operating  in  Zone  5.  Box  8476,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  DIRECTOR 
Career  oriented  executive  interested  in 
being  a  part  of  a  blue  ribbon  company 
with  progressive  goals,  and  expects  only 
the  best  from  its  department  heads. 
Professional  back^und  is  impeccable 
with  expertise  in  budgeting, 
interpersonal  relations,  TMC,  district 
manager  training,  and  applicable 
research  ability  to  market  the  daily  news¬ 
paper. 

Interested  in  becoming  circulation 
director  of  a  daily  newspaper  in  the  25M- 
75M  range.  Leading  executive  in  the 
newspaper  profession.  History  of 
achievements  in  the  newspaper  circula¬ 
tion  profession  are  substantial.  Career  is 
excellent,  which  reflects  in  resume.  Box 
8328,  Editor  &  Publisher. 

CIRCULATION  MANAGER  18yearswith 
a  large  Midwest  daily.  Experienced  with 
sales,  service,  collections,  youth  and 
adult  routes,  single  copy  sales  as  well  as 
a  computerized  circulation  system.  Hard 
working,  intelligent  and  eager  man 
wishes  to  relocate  to  a  warmer  climate. 
Ready  for  immediate  employment.  Call 
Wayne  Johnson  (612)  546-9485. 

SMALL  DAILY  number  two  man  looking 
for  number  one  position  at  12,000  or 
smaller  at  Zone  4  or  3.  Ten  years 
experience.  TMC,  CIS,  proven  record. 
Box  8429,  Editor  &  Publisher. 


POSITIONS  WAHTEO 


EDITORIAL 


ABLE  to  write,  dig.  edit,  layout,  learn 
from  criticism.  Experien^  pro  wants 
job  as  city  editor,  wire  editor  or  reporter. 
Walt  Finley,  1503  Scurry,  Big  Springs, 
TX  79702. 


ATTENTION  EDITORS:  Experienced 
wire  report,  28,  with  extensive  back¬ 
ground  in  all  fields  of  news  and  sports 
seeking  newspaper  position.  Resume 
and  clips  available.  (Jon't  hesitate,  call 
now!  Tom  Campbell,  91  Huntington, 
Buffalo,  NY  14214,  (716)  838-58^. 


AWARD-WINNING,  energetic,  sports 
writer/copy  editor,  with  four  years  of  dai¬ 
ly  experience,  seeks  position  on  a 
medium-large  daily.  Srarkling  layouts 
and  features  are  specialties,  im  Kuehn 
(601)  388-6038  or  (601)  896-2351. 


EXPERIENCED  SPORTSWRITER  with 
wire  service,  major  newspaper  back- 

gound  seeks  position  on  medium  or 
rge  itaily.  Solid  clips  and  references. 
Box  8428,  Editor  &  ^blisher. 


EXPERIENCED  award-winning  photo¬ 
grapher  seeks  position  on  larger  daijy. 
Comes  equipped  with  6  years  daily 
experience,  strong  portfolio  and  refer¬ 
ences,  and  the  abiTiW  to  turn  in  first-rate 
work  full  time.  Box  M37,  Editor  &  Pub¬ 
lisher. 


POSITIONS  WANTED 


NEED  SOME  PUNCH  in  your  pop  culture 
coverage?  Advertisers  screaming  for 
younger  demos?  Dynamic  entertainment 
editor/critio  with  production  experience 
would  love  to  amuse  your  readers.  Box 
532,  Erie,  CO  80516.  (303)  828-3119 


REPORTER  with  nearly  2  years 
experience  on  30,000  daily  seeks 
position  with  medium-large  daily. 


AGGRESSIVE  REPORTER  seeks  general 
reporting  slot  on  a  daily.  One  year's 
experience  on  political  and  financial 
newsletters;  some  photography;  speak 
French  and  Russian.  Can  relocate  any 
region  immediately.  Box  8427,  Editor  & 
Publisher. 


HIGHLY  EDUCATED,  HIGHLY  CREA¬ 
TIVE  former  sports  editor,  with  six  years 
metropolitan  experience,  seeks  tranquil¬ 
ity  of  small  PM  newspaper.  Top  quality 
nev^per  preferred  with  annuai  salary 
in  five  figures.  MA  fellowship  winner. 
Please  write  Wes  Dumont,  256  North 
Topeka,  Wichita,  KS  or 
,  person-to-person  (316)  2 


MISSOURI  J  School  grad  with  6  years 
'repohing-editing  experience  on  award 
winning  weekly  and  twice  weekly  papers 
covering  all  types  of  beats  (including 
sports).  Seeks  reporting  position  on  daily 
in  Zone  9.  Call  (604)  286-3148  for 
resume,  references  and  clips. 


LIFESTYLE  writer  and/or  editor.  Now 
lifestyle  writer  on  shaky  metro.  Excellent 
writer,  idea  person.  Highly  experienced 
in  layout,  editing.  Prize-winner.  Master's 
degree.  Box  8426,  Editor  &  Publisher. 


MOVIE  CRITIC  currently  writing  column 
for  chain  of  weeklies  seeks  entertain¬ 
ment  reporting/reviewing  post  in  Zone  1 
or  2.  Sharp,  concise  style.  Box  8395, 
Editor  &  Publisher. 


and  fire  depts.,  and  courts,  (kibd  clips. 
Box  8468,  Editor  &  Publisher. 


REPORTER,  10-year  award-winning  vet 
with  hard  news,  feature,  editing  and  re¬ 
write  experience  wants  to  work  HARD  for 
a  super  employer— like  you.  Box  8469, 
Editor  &  Publisher. 


14-year  veteran  editor,  writer  and 
designer  should  be  running  your  Surtday 
magazine  or  features  sections.  Many 
years  on  large  metros.  Any  zone.  Box 
8459. 


SPORTS  WRITER/EDITOR,  available 
immediately,  has  high  standards  that 
can  meet  the  challmge  of  improving 
your  section.  Eigh  years  experience, 
most  of  them  in  nation's  most  competi¬ 
tive  market.  Have  covered  pros  atrd  col¬ 
lies.  Box  8422,  Editor  &  Publisher. 


VETERAN  Pakistani  journalist  returning 
home  seeks  assignment  to  cover  sub¬ 
continent  &  Afghanistan.  (212)  242- 
9722. 


FREELANCE 


CHICAGO/MILWAUKEE  STRINGER 
Reporter  and  Feature  Writer  will  deliver 
professional  coverage.  Burt  Schindler, 
338  Roslyn  Rd.,  Barrington,  IL  60010. 
Call:(312)  381-0149. 


NEED  A  STRINGER  in  New  York  City?  I 
will  provide  personalized  coverage  of 
trials,  hearings,  events  or  person^ities 
for  your  paper.  Also  features  and 
investigations,  business  and  science 
stories.  Resume  and  clips  available. 
Ruth  Shereff,  521  W.  122  St.,  Apt  41, 
New  York,  NY  10027. 


STRINGER.  Experienced  writer  leaving 
for  the  Middle  East  on  Kterch  1.  Will 
write  articles  to  suit  your  needs.  Box 
M39,  Editor  &  Publish^. 


PRODUCTION 


PRODUCTION  MANAGER.  Professional 
with  proven  record  all  phases  newspaper 
operations.  Strong  people-oriented 
skills.  Cost-conscious.  Highest  refer¬ 
ences.  Box  8397,  Editor  &  Publisher. 


SHOP  TALK  AT  THIRTY- 


What  do  you  do  for  a  living? 


By  Michelle  Williams 

One  of  the  problems  with  fulfilling 
certain  social  obligations  is  that 
someone  invariably  will  ask  the  ques¬ 
tion  that  has  been  plaguing  parties 
ever  since  the  afternoon  when  Adam 
and  Eve  threw  that  first  tea  party. 
Namely:  What  do  you  do  for  a  living? 

I  used  to  tell  the  truth,  figuring  hon¬ 
esty  was  the  best  policy  and  all  that. 
Besides,  why  would  you  lie  to  a  per¬ 
son  you’ve  just  met — and  with  luck 
probably  never,  ever  will  lay  eyeballs 
on  again — about  being  a  general  as¬ 
signment  reporter  on  the  night  staff  of 
an  all-day  newspaper?  1  tnean,  it’s  not 
like  I’m  an  undercover  investigative 
reporter  out  to  expose  the  world’s 
slimier  side. 

My  job  is  fairly  routine  and  out  in 
the  open.  If  there’s  a  budget  hearing, 
I  cover  it.  If  there’s  a  school  board 
meeting,  I  cover  it.  If  there’s  a  press 
conference,  I  cover  it.  If  one  of  the 
zoo’s  elephants  has  a  birthday  party,  1 
cover  it.  If  someone  answers  roll  call 
up  yonder,  I  write  the  obit.  That’s  it. 
So  why  lie? 

Speaking  as  a  reporter  who,  on  oc¬ 
casion  has  come  within  breaths  of 
professing  to  be  everything  from  a 
brain  surgeon  to  a  welder  to  a  short- 
order  cook  who  slings  hash  down  at 
the  truck  stop  on  the  Interstate,  I’ll 
tell  you  why. 

You  see,  reporters  have  a  lot  more 
in  common  with  police  officers  than 
we  realize.  For  example,  a  cop  goes 
to  a  party  to  have  a  fun  time.  Howev¬ 
er,  sometime  between  the  hour  the 
cop  arrives  and  the  hour  the  cop 
leaves,  chances  are  real  good  that  said 
cop  will  be  cornered  by  at  least  one 
outraged.  God-fearing,  taxpaying 
citizen  who’s  either  complaining 
about  an  unjust  parking  summons  or 
lecturing  on  police  brutality,  police 
corruption  or  “Hill  Street  Blues.” 

It’s  pretty  much  the  same  for  re¬ 
porters  who  are  found  out,  if  you  will, 
during  these  social  gatherings.  Only 
difference  is,  in  the  middle  of  a  tirade 
on  just  how  much  of  a  rag  the  hand 
that  feeds  us  is,  we  cannot  whip  out  a 
snub-nosed  .38  and  bark:  “Back 
off!”  After  all.  Rule  Number  One 
states  quite  clearly:  The  paid  sub¬ 
scriber  is  always  right. 

So  we  either  lie  through  our  molars 


(Williams,  at  the  time  of  this  submis¬ 
sion,  was  in  the  editorial  department  at 
the  Buffalo  (N.Y.)  News.) 


when  quizzed  about  our  line  of  work 
or  we  simply  give  vague  answers  like: 
I  write.  Period.  The  truth,  otherwise, 
will  trigger  at  least  one  of  the  follow¬ 
ing  responses  as  any  print  journalist 
suddenly  turned  welder  will  tell  you: 

“My  newspaper  wasn’t  delivered 
October  7,  1975.” 

Contrary  to  popular  belief,  report¬ 
ers  are  paid  subscribers,  too.  We  do 
not  have  an  inside  line  when  it  comes 
to  the  circulation  department. 

In  fact,  statistics  probably  will 
show  that  most  reporters  don’t  know 
the  exact  location  of  the  circulation 
department  at  their  paper,  let  alone 
the  name  of  the  circulation  manager. 


My  lob  is  fairly  routine 
and  out  in  the  open.  If 
there’s  a  budget  hearing,  I 
cover  it.  If  there’s  a  school 
board  meeting,  I  cover  it. 


Like  everyone  else,  reporters  have 
paper  carriers  who  from  time  to  time 
oversleep  and  show  up  late.  Some¬ 
times  they  don’t  show  up  at  all.  On 
rainy  days  we  get  wet  papers.  On 
snowy  days  we  get  frozen  papers. 
And  on  sunny  days  we  get  mauled 
papers,  courtesy  of  the  dog  next  door, 
who  seems  to  be  the  only  one  who 
doesn’t  know  that  your  paper  carri¬ 
er — the  star  outfielder  on  his  little 
league  team  who  reportedly  can  throw 
a  baseball  from  the  Bronx  to  L.A. — 
can’t  throw  a  newspaper  as  far  as  your 
front  porch. 

“What’s  your  by-line?” 

Naturally,  you  want  to  ask  if  they 
are  kidding.  But  something  in  their 
intense  stare — complete  with  a  slight¬ 
ly  open-mouth  that  would  do  any  bass 
proud — tells  you  that  this  is  a  serious 
inquiry.  So  you  mind  your  manners 
and  repeat  your  name  with  the  expla¬ 
nation  that  your  by-line  and  your 
name  are  the  same. 

It  is  only  when  they  say  “Really!” 
with  all  the  wide-eyed  wonder  of  a 
seven-year-old  upon  hearing  that 
there  is  no  Santa  Claus,  that  you  find 
yourself  questioning  the  smarts  of 
those  paid  subscribers. 

“What  station  did  you  say  you’re 
from?” 

Few  things  bring  out  the  homicidal 
maniac  in  a  print  journalist  faster  than 
these  seven  words  especially  when 
said  after  proper  identification  has 


been  made  (or  so  you  thought).  Or 
even  worse,  after  you’ve  just  finished 
interviewing  this  person.  Except 
maybe  .  .  . 

“I  never  read  that  rag.” 

A  friend  who’s  a  reporter  on  the 
staff  of  the  am  paper  in  a  two-paper 
city  in  upstate  New  York,  said  she 
once  interviewed  a  man  who  upon 
completion  of  the  interview  said  he 
hated  the  AM  paper  and  only  sub¬ 
scribed  to  the  PM  .  He  then  asked  if 
she’d  do  him  a  favor  and  give  him  a 
call  when  she  knew  the  article  would 
appear. 

“Your  job  must  be  so  exciting.” 

It’s  times  like  these  that  you  want 
to  haul  off  and  give  a  few  people  a 
good  sock  in  the  puss.  Woodward, 
Bernstein,  Brenda  Starr,  Lois  Lane 
and  Mr.  Newspaper  himself,  Lou 
Grant. 

What  they  haven’t  done  to  give  the 
world  the  real  story  on  a  day  in  the  life 
of  a  big-city  newspaper  reporter— 
although  I  don’t  know  now  we  do  it, 
what  with  getting  poop  on  all  the  Pre- 
sident’s  men  from  a  person  with 
larynx  problems,  working  alongside 
reporters  who  are  able  to  reach  tall 
buildings  in  a  single  bound  and  globe¬ 
trotting  with  the  debonair,  though 
one-eyed,  Basil.  Which  brings  us 
to.  .  .  . 

“You  must  travel  a  lot.” 

Fer  shur.  I’ve  had  assignments  in 
Holland,  Wales,  Hamburg,  Angola, 
Warsaw,  Alabama  and  Boston.  Per¬ 
haps  it  should  be  mentioned  in  the 
same  paragraph  that  in  addition  to  be¬ 
ing  the  names  of  some  wonderfully 
exotic  places  on  this  planet,  they  also 
are  names  of  hamlets  within  a  stone’s 
throw  of  Buffalo,  N.Y. 

“Have  you  met  anyone  famous?” 

(Continued  on  page  43) 


KEEP  YOURSELF  UP-TO-DATE 
WITH  WHAT  IS  QOIHG  OH  IH 
AUSTRALIA  BY  SUBSCRIBIHG  TO 


ADVERTblVG  \EH$ 


(publisiwd  evtry  second  Friday),  lh«  oldest  established 
and  liveliest  newspaper  covering  the  advertising  and 
communications  industry  in  the  very  active  ond  growing 
Australian  market. 


ADVERTISING  Um 
Yaffa  Building,  432  Elizabeth  Street 
Surry  Hills  N.S.W.  2010,  Australia 
Send  a  copy  of  each  issue  for  one  year  (26  issues)— 
Annual  SubUription  to  U.SA.  for  $A  88.00.  Payment 
must  be  mode  by  bank  draft  in  Australian  currency. 
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WICK  COMMUNICATIONS  COMPANY 


FRANCIS  R.  MCLEAN 


DON  OLSON 


Wick  Communications  Company  proudly  recognizes  the  contributions  of  two  of  its  publishers, 
Francis  R.  McLean  of  Ontario,  Oregon  and  Don  Olson  of  New  Iberia,  Louisiana. 

Mr.  Olson  joined  the  Wick  organization  in  1969  as  publisher  of  the  Daily  Iberian  after  21  years  of 
owning  a  weekly  newspaper  in  Minnesota.  The  largest  of  all  Wick  newspapers,  the  Daily  Iberian 
has  undergone  significant  growth  during  Olson’s  leadership  and  continues  to  be  a  leader  in  public 
opinion  and  economic  development  in  the  coming  decade. 

Mr.  McLean  went  to  work  at  the  Niles,  Ohio  Times  in  1955  for  Milton  I.  Wick.  In  1968,  McLean 
was  named  publisher  of  the  Argus-Observer  in  Ontario,  Oregon  then  a  weekly  publication.  With 
McLean’s  leadership,  the  Argus-Observer  has  grown  to  a  six-day  daily  and  has  developed  several 
successful  farm-ranch  publications  covering  Oregon  and  Idaho.  McLean  has  been  active  in  both 
community  projects  and  press  associations. 

The  officers  of  Wick  Communications  Company,  hereby  acknowledge  the  invaluable  service 
and  dedication  Francis  McLean  and  Don  Olson  have  made  to  this  organization,  its  publications, 
and  its  employees. 

Wick  Communications  Co.  Conference 
Jan.31-Feb.  1-2,  1985 
San  Diego,  CA 

Walter  M.  Wick,  President.  Robert  J.  Wick,  Sec.-Treas. 

Lou  Major,  Vice-President 
Don  Root,  Comptroller 


DAILY  NEWSPAPERS/PUBLISHERS 

The  Daily  Iberian,  New  Iberia,  LA  —  Don  Olson 

The  Daily  Herald,  Roanoke  Rapids,  NC  —  Don  Hall 

The  Daily  News,  Bogalusa,  LA  —  Lou  Major 

The  Sentry  News,  Slidell,  LA  —  Terry  Maddox 

The  Williston  Daily  Herald,  Williston,  ND  —  Frank  Brady 

The  Daily  News,  Wahpeton,  ND  —  Newell  Grant 

The  Argus-Observer,  Ontario,  OR  —  Francis  R.  McLean 

The  Sierra  Vista  Herald,  Sierra  Vista,  AZ  —  Stephen  Woody 

The  Bisbee  Daily  Review,  Bisbee,  AZ  —  Stephen  Woody 

BROADCAST 

KFMM-FM,  Safford,  AZ/KCUZ-AM,  Clifton,  AZ  — Frank  Newell 
KCCT-TV,  Channel  2,  The  Herald  Channel, 

Sierra  Vista,  AZ  —  Stephen  Woody 


WEEKLY  NEWSPAPERS/PUBLISHERS 
The  Sidney  Herald,  Sidney,  MT  —  Don  Mrachek 
The  Kern  Valley  Sun,  Kern  Valley,  CA  —  Sharilyn  R^ers 
The  Independent  Enterprise,  Payette,  ID  —  Eugene  Rhinehart 
The  Plains  Reporter,  williston,  ND  —  Frank  Brady 
The  Jeanerette  Enterprise,  Jeanerette,  LA  —  Don  Olson 
The  St.  Tammany  News  Banner,  Covington,  LA  —  Lou  Major 
The  International,  Nogales,  AZ  —  Robert  Lawler 
Today  on  the  Colorado,  Lake  Havasu,  AZ  —  Paul  Hariton 
San  Pedro  News  Sun,  Benson,  AZ  —  Greg  LaFreniere 
The  Arizona  Range  News,  Willcox,  AZ  —  Gr^  LaFreniere 
The  Green  Valley  News  Sun,  Green  Vallw,  AZ — Jon  Fishman 
The  Eastern  Arizona  Courier,  Safford,  AZ  —  Frank  Newell 
The  Parker  Pioneer,  Parker,  AZ 


The  role 
of  government 


TAXES  AND  FISCAL  POLICY 

The  basic  goal  of  taxes  should  be  to 
raise  revenue  for  essential  purposes,  not 
to  benefit  special  interest  groups.  Tax 
laws  and  forms  should  be  simplified. 

We  urge  consideration  of  modified 
“flat-rate”  taxation  with  most  deductions 
eliminated;  a  consumption  tax  to  spur 
saving  and  investment  and  to  force  the 
underground  economy  to  pay  up,  and 
measures  to  see  that  large  individual  and 
corporate  incomes  never  escape  taxation. 
Indexing  the  income  tax  to  inflation 
protects  the  purchasing  power  of  lower- 
and  middle-income  earners. 

Government  should  not  fix  prices, 
wages  or  profits. 

GOVERNMENT 

The  more  government  intrudes  in 
the  lives  of  its  citizens,  the  more  it 
diminishes  individual  liberty.  Such 
intrusion  runs  against  the  American 
people’s  interest  in  curbing  the  cost  of 
government  at  every  level. 

Government  should  limit  itself  to 
doing  for  people  only  what  they  cannot 
do  for  themselves.  Its  main  role  is  to 
protect  the  independence,  sovereignty, 
security  and  liberties  of  its  citizens. 


HOWARD 

From  the  ''Statement  of  Prlnclptes  and  Policies" 
adopted  by  Scripps-Howard  editors. 


